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Scheuer says: 


SPRING brings with it more aggressive sales 
promotion in the retail field. It is one of the big 


selling seasons when pursestrings are loosened up. 


But remember that the public is spending more 
carefully and more wisely and you've just got to 
make your merchandise look every bit its value. 


Good display is a proven sales stimulator. 


Here’s where the SCHEUER line of fixtures in 
plastic and metal play a large and important role. 
These functional display helps are the last word in 


originality, design and quality. Write for our latest 


catalog today. 











Se ceATLIONS, INC. 


307 WEST 38'+ ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 


SCHEUER 
FIXTURES 
Nene 
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LS M1[- LVI | I _- IN MINIATURE 


LITTLE but MIGHTY... 


GREAT FOR MORE ATTENTION VALUE 
HELP YOUR DISPLAYS DO DOUBLE DUTY 
STOP MORE PEOPLE...SELL MORE GOODS 





Easy to use. . . no cost except small incoming express cost. Loaned for 


period of one week. America’s good stores like and use this WLS travel 


display service. Now that goods are back . . . and getting sales are so 
important these are in big demand. Remember . . . have displays that 
attract and stop MORE people . . . you can't sell on the run. It’s the last 


3 feet that count MOST. These displays make your budget go further. 


Help you sell more at lowest cost. 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILL. 
SPECIALISTS IN MERCHANDISE PRESENTATION » DEMONSTRATIONS + DISPLAYS + EXHIBITS 
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DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 
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and its branches. Entered as second-¢ 





Pass This Issue Along THE COVER OUR NEXT ISSUE 


The cover illustration shows a display by Louis A. What is display like in Finland? Clara 


You get the most value from DISPLAY 
display director for The White House, San Baldwin takes you on a first-hand tour of 


WORLD when you share it with others. See Banks, 
thai if reaches other executives of your organi- Francisco... 


zation and the members of your department. done ina different color. Foundation garment pro- doves. . . . Walle fam tk eee OF 
motions — in fact, all promotions—are taken very : ne 

. ' . : contemporary display reports from pr 

Ed seriously by the store's display department, with i § orticles 
weeks of preliminary preparation going into them cipal centers . . . and a number o 7 the 
. on ’ 


and with close cooperation between the department on various phases of display. 


a and the foundation garment buyer. April issue, out April 15. 








one of a series of six windows, each OY Stockmann AB, one of Helsinki's famous | 
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AnkleHi FAIRY FORMS 












At Lowest Prices Since 1940 


Prices of Standard Non-Flam AnkleHi Fairy Forms are now the 
lowest since 1940 — welcome news made possible by new machinery 
and new techniques which permit the manufacture of improved forms 
from basic raw materials. 





Striking new COLORS 


In addition to the ever- 
popular flesh and clear 
transparent forms, Ankle- 
Hi Fairy Forms are avail- —_ : 
ele . onnsglece ‘eante To meet the great seasonal demand for special custom-made forms 
of striking new colors, for manufacturers’ sample shoes, it is necessary that we keep our plant 
plain or pearlescent. fully manned. We anticipate that the new AnkleHi prices will result 

in a retail-store volume which will keep the plant operating with a 
ie full staff in readiness for the shoe trade who look to us for service and 

~. for high-quality forms that FIT. 






Prices are subject to change without notice. Order now to take 
advantage of this exceptional buy. Write for Bulletin 305. 


as voce A Display Shoes Sell Beet 
| When the Forms FIT! 


Your display shoes sell most effectively with forms that enhance 


New Lock-Seam TOPS 





a nics i Lock- their beauty — that don’t distort the shoes. That’s why women’s 
e ¢ > 6 fe . . . . . . . - 

pices th trial escaibpmndiine AnkleHi Fairy Forms are available in 3 sizes, 3 toe effects, 2 heel 
more attractive appear- 4 : : 

ei “Ditty = styles, 6 heel heights, open or closed tops, Standard (illustrated) or 
—even greater strength Zephyr styles. Flexible material and adjustable crossbars further im- 
for effectiveness and long prove the fit and make the forms easy to insert and remove. Order today. 


service. 





SHOE FORM CO. INC., AUBURN, N.Y. 
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Vales Promotion thru... 


CONTACT ADVERTISING 


Each of you have under your 
jurisdiction one of the most 
important forces for the pro- 
motion of additional sales. 









































Surveys now being con- 
ducted reveal that "the story 
you tell on your signs Pro- 
motes Sales."’ Recent re- 
search points to a 24% in- 
crease in the sales of one Te the 
item by the insertion of a - s {poset ott 
lead line with appeal, in the oa | perenne 
sign copy. Complete signing Sah 
gives a reason for buying or 
suggested use; brand or 
descriptive name; the im- 
portant features of the item 
and the price. Gradually 
store signing is moving to- 
ward its place near the top in 
merchandising programs and 
is being recognized as... 
CONTACT ADVERTISING. 


An analysis of what happens 
in retailing quickly reveals 
that sales are only com- 
pleted where the shopper, 
the merchandise and the 
money get together or at 
the CONTACT POINT. |s 
there a better place? .. . 
for sales appeal and follow- 
through that increases sales, 
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with space cost... PAID 
— and production cost . 
LOW 


Line-O-Scribe produces professional results with controlled layout and correct 
spacing for better impressions. Users claim 20% to 25% increase in production 
with the new self-inking units. 


May we send you a Copy-Control guide and complete information? 


THE MORGAN CO. 


3984 Avondale Ave., Chicago 41, Ill. 
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ATTRACTION 
THRU ACTION! 


RALAMOTORS 


MAKE a soe EASY! 











CLOCK wise 


sé eaPpPm 


. Zz i CLOCK wise 
1/20 H.-P. 4 ROM. 


™M 
C-C. wise 
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@ ABUNDANT POWER IN SMALL PACKAGE: 8” x 334,” x 41/2” 
@ 4 SPEEDS — EACH DIRECTION 


@ Re-usable...time after time in thousands 
@ MULTI-SHAFT OPERATION of ways 
@ PRECISION BUILT FOR LONG SERVICE @ Easy to use... unlimited flexibility 
A l S This set of basic adapters plus diagrammed engineer- © Adaptations possibic in endless combination 
ing data instruction sheet folder. @ Provides static displays with amazing selling 


power—with motion 


@ Consumes less electric current than a 25 watt 
light bulb 


ACTION VS. STILL DISPLAY 


Research figures show that animated displays 
stop consumers in the ratio of more than 500 to I. 





ADJUSTABLE BASIC ADAPTER GROOVED ADJUSTABLE BASIC ADAPTER 
CRANK LEFT HAND PULLEY CRANK RIGHT HAND 


HERE'S A PACKAGE OFFER YOU CAN'T AFFORD TO PASS UP—NO MORE WILL BE AVAILABLE WHEN PRESENT SUPPLY IS EXHAUSTED. 


WHILE THEY LAST AT THESE LOW PRICES! 


50-60 CYCLE 105-120 VOLTS (A FEW 105-120 VOLTS D.C.) 
IN LOTS OF 1 MOTOR AND 1 SET OF 3 ADAPTERS . .. . . . . $16.00 EACH 
IN LOTS OF 5 MOTORS AND 5 SETS OF 3 ADAPTERS . . . . . . . 13.50 EACH 
IN LOTS OF 10 MOTORS AND 10 SETS OF 3 ADAPTERS . . . . . . 11.00 EACH 
IMMEDIATE SHIPMENT (Transportation Charges Included) 














MAKE YOUR SPECIAL OCCASION DISPLAYS SPECIAL WITH ACTION 


KALASIGN of AMERICA 


KALAMAZOO MICHIGAN 
SEND FOR FREE COPY OF INSTRUCTION SHEET AND ENGINEERING DATA 
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From the new 


BAL MORALL 


collection 


at our showrooms 
236 west 40th st., n. y. ¢. 


a product of magnani mannequin co. 
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Fashion Figures 
keynoted to personalize 
your windows 











ALL SIZES—ALL SHAPES 


can be produced better, more 


inexpensively and quicker on 


the 


SHOWCARD MACHINE 


All sizes from the small price 
ticket up to 25x36 inch cards 
or streamers 


MACHINE COMPANY 


1196 MERCHANDISE MART 
rol They Ucto ey MENTE GT Tell; 
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LEADING STORES - EXACTING DISPLAY 


MEN are more than pleased. 

Showcard is the machine that has met the 
most exacting requirements of the leaders in 
the display field. Dependable, easy to op- 
erate, neat, built to stay in good operating 
condition. Lét us furnish you ‘with case his- 


tories” of users with all kinds of requirements. 


Write for details and prices. 


1949 
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Last year we again found that business through our Boston Office had 


grown to such an extent, that its facilities were far too inadequate. 
The result... greatly enlarged quarters, scientifically planned for 
maximum efficiency and service, and centrally located IN THE HEART 
OF BOSTON. Mr. Hy Horwitz, Manager, and his entire staff invite your 
inspection and continued patronage, and ask that when you are a 
visitor in Boston, you stop in to say Hello! You will see the newest prin- 
ciples in the presentation of fabrics as developed by the oldest display 


fabric organization. 107 years of growth and progress carry on! 


DAZIAN'S: 


ESTABLISHED 1842 « IN BOSTON SINCE 1928 


NEW YORK: 142 WEST 44th STREET * BOSTON: 400 BOYLSTON STREET 
CHICAGO: 125 N. WABASH AVENUE + LOS ANGELES: 731 SO. HOPE ST. 

















@ Patented Spring-Tension Socket 
@ “Stays Put—At Any Angle!’ 
@ Will Not Work Loose 


DISPLAY WORLD 


NATIONAL HANGER CO. 


PROUDLY PRESENTS 


SWIVELIE 


ALL ADJUSTABLE SWIVELIER LIGHTING UNITS 
HAVE THESE FEATURES AND ADVANTAGES: 


LIGHTING UNITS and 
ACCESSORIES 


@ Universally Adjustable 


@ “Stop” Prevents Wires Twisting 


Look for the Swivelier Trademark . . . It’s Your Assurance of Reliability! 


TAIR-COOLED” UNITS 
ACCOMMODATE m Tole) PNG STANDARD R-40 BULBS 
UP TO = OR REGULAR’ PAR:38 BULBS 


For use with Color Lens and Special Louver No. 701 


























BOX-PLATE TYPE 


Fits 34’. or 4” Box 


each 









_ SCREW-IN TYPE 2-INCH CLAMP-ON 
Ri paneer TYPE 
wen Cat. No. 
wed F827 
List Price List Price 
™, $3.60 $5.95 
—— each al 
“AIR-COOLED” 


UNIT FEATURES 


@ Complete Air Cir- 
culation minimizes 
Heat Factor, 
tends Bulb Life 

®@ Extendable Lens 
Holder: ALLOWS 


FOR VARIATION , 
IN BULB LENGTHS | Weighted Base, Cord and Plug 


from outside 





Ex- 
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2-INCH 


CLAMP-ON TYPE 





FEATURES 


@ Universally Adjustable 

@ Complete with 6’ Heater 
Cord and Plug 

@ Adjusts to fit from 2” to 2” 
FLAT OR ROUND SURFACE 

@ Felt Lined to protect Smooth 
Surfaces 

@ Thumb Screw for quick 
Adjustment 














Cat. No. 


827 


List Price 


$3.95 


each 


Fa 
\ 





Cat. No. 
H827 


List Price 









PORTABLE TYPE 






: Cat. No. F57 ron aa wnSER- = Cat. No. F607 
a © COLOR RE-LENS 3 alton 
$4.25 ING and louvering $5.25 


each 











COLOR KIT 


Pau-s may WER 













R40 


* 
COLOR KIT Cat. No. 
Cat. No. 873 @® 834 
~— . S © 888-1 
List Price $2.50 Each Kit © 888-2 
Each Kit Includes © 888-3 
One (1) each of following © 888-4 










and ACCESSORIES 


OR PAR 3 8 


BULBS 





List Price 


Description Ea. PARTS OF 
COLOR CLIP $1.25 COLOR KIT- 
Ruby Red Solid Lens 35 
Deep Blue Solid Lens 35 — 
Med. Green Solid Lens 35 SEPARATELY 
Med. Amber Solid Lens 35 





Special Louver Fits Color Clip or “‘Air- 


Cat Me. FOU cic List Price $1.75 each 





Cooled” Unit 











$8.85 


each 








Cat. No 
B827 


List Price 


$9.95 


each 








WRITE FOR FREE BULLETINS 
Bulletin 123 for Units 
shown on this page 


Bulletin 122 for many 
others not shown here 


JOBBER INQUIRIES INVITED 








NATIONAL HANGER CO., INC., 253 West 26 St., New York City 1 
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DECTERS 
(lve FORMS 


TIMED FOR YOUR SWIM SUIT PROMOTIONS! 


Nothing stiff and artificial-looking about 

these California-styled forms! Instead —they’re 
fluid and lithe to the eye... created to 
display merchandise in a graceful, natural 
position —designed by Decter to enhance the 
appeal of every swim suit you carry! Superbly 
constructed of papier mache — weighted on 

leg for perfect balance. Doubly effective 


for both window and interior displays! 


$22.50 each 


NOTE HOW EFFECTIVE THESE FORMS 
LOOK WITH CATALINA SWIM SUITS! 





oe ee Oey ae ae ae — “ 


| DECTER MANNIKIN CO. 
| 2617 W. PICO BLVD. 


F 40, Forward F 41, Backward 
, LOS ANGELES 6, CALIF. 


| Please send me___ of Form No. 40, at $22.50 each: send me 
of Form No. 41, at $22.50 each. 


LR Wennibe GO 


City ; ee . 





2617 W. PICO BOULEVARD, 





LOS ANGELES 6, CALIFORNIA 
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an announcement 


of importance to you 

THE CZECHOSLOVAK GLASS EXPORT CO., LTD. 
exclusive agent controlling the sale 
of all Czechoslovakian Christmas 
tree ornaments, is pleased to announce 
the appointment as sole American 
representatives and distributors: 


THE WALCO BEAD CO. 


37 WEST 37th STREET, NEW YORK 18, NEW YORK 
Walco Bead Co. has a complete display 
of these magnificent decorations on 

(» permanent display in their showrooms. 
We suggest you visit Walco at once. 
You'll want to order these fairy-like 
ornaments immediately. 


Delicate colors! 
Breath-taking patterns! 


A glorious assortment 


of shapes and sizes! 


MARCH, 


1949 
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(More narde- 
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VITH ITS RICH DEPOSITS OF .. 


New Friends! 


New Buyers i 


New Possibilities< 


Wi WS 


Southern Display Associations 


/ Ve HPUMH AN 
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VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 3-5968 





Complete 
photographic files 


Window 
and Interior Display 





Service for Department 


Stores and Specialty CORRUGATED, COLORED DISPLAY PAPER 


Shops — mailed weekly At last, a flame retardant, chemically treated display paper that 
meets all safety laws. Flame-pruf Display-Tex, exactly like regular 
Display-Tex PLUS the fire resistant feature, does the job. 





R i , ee ee 
penne Fully approved (Registration #F-8) under California’s rigid 

always available fire and safety code, by the State Fire Marshal of California, 

at moderate prices Flame-pruf Display-Tex is the first product of its kind—the first 


registered safe display paper! 


Studio Still Lifes 


® Deep Brown @ Orange 
Com p lete @ Apricot @ Nile Green 
@ Flame @ Light Emerald Green 
information and samples | @ Primwose e Azure Blue 
| @ Canary @ Natural Blue 


sent on request 


az i ae 
Roll sizes, paper quality and weight BEMISS-JASON 


same as regular Display-Tex Price 





differential is negligible. 





COMPANY 


Il] TOWNSEND ST. * SAN FRANCISCO 7, CALIF. 











It! 
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MAKCH 2/s¢ 


LOOK for the finest CARDBOARD 
DISPLAY of all time ... at the 
Art & Display Supply Center in your 
city... See the latest in colors. 
Ask fordamples... Get the finest in Cardboard 











— FIRST IN QUALITY 
—TOPS IN COLOR 
~~ SUPERB PERFORMANCE 






CRESCENT 


Quality 
BOARDS 









WHAT you want... . - 
HEN it | 7 

W you want it! x) 

~\9 

ln y It’s just this simple when you call upon DECORATIVE. { NY A 
= ,\ ee Our abilities to provide you with EXACTLY what you \ \, Wr 
* [| J | require in display and decorative trims is backed by facilt “a > EAA 
ay cs ties that enable us to meet tight schedules and = make “i 


IN | deliveries “‘as promised 


i —— vr 
7 / —— s 









We have been pertorming this tvpe of service tor our 


ANNA : | a ; : 
EX \ display triends tor over 33 years. 
~< \ 


a —— ws 


ECORATIVE PLANT 


CORPORATION 
EST 24th STREET + NEW YORK 11,N. Y. 


‘ WAtkins 4-4405 
Pe —_ 
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~ ‘Putting on the show in the show window’’ parallels the 
problems of show business — so both users and makers of 
display ‘‘props'’ and backgrounds can profit from the brilliant 
use made of PLYON* in that ‘‘tops’’ in extravaganzas, the 
ICE FOLLIES. 


These are only a few of the practical advantages of this 
most spectacular, yet highly adaptable and economical of basic 
display materials: 


1. PLYON HAS BEAUTY — it can be moulded into endless grace- 
ful forms, and takes color perfectly, either by dyeing or 
painting. 


2. PLYON IS TRANSLUCENT — its translucent quality makes 
possible spectacular lighting effects. 


3. PLYON IS DURABLE — withstands the most rugged treat- 
ment and long outlasts other conventional materials. 


4.\ PLYON IS LIGHT — since store windows require just as 
frequent changes as stage productions, the extreme light 
weight of PLYON is perfect for this purpose. 


5. PLYON IS EASILY CLEANED —it can be wiped clean 
instantly with a damp cloth. 


N is obtainable in various resin formulations and filler constructions, 
consisting of Nylon, Fibergtas, Cotton or Paper, or combinations. 

Our engineering department will be glad to recommend the best type 

of PLYON for specific display applitations you have in mind. Communicate 

TODAY with SWEDLOW PLASTICS CO., 3757-Wilshire Blvd., Los Angeles 5, Calif. 


Sole foreign distributors 
OMNI! PRODUCTS CORP., 460 Fourth Avenue, New York 16, N.Y. 








a 


| prastics adel 


3757 WILSHIRE BOULEVARD ¢ LOS ANGELES 5, CALIFORNIA 


Leaders and pioneers in laminated plastics and ACRYLIC fabrication 


etl 


Orchestra stand and set 
pieces made of PLYON. 




































Jar, gateway and other 
‘“props'’ made of PLYON. 





“Bang board" around rink made of PLYON. 








what happens to your advertising 


DISPLAY 


WORLD 


HOW TO KNOW 


> 


HAT do you think about when you 
receive your copy of a_ business 
paper that carries your advertisement? Are 
you reminded that you have an interest in 
every copy of that issue? Do you have to 
wonder, ‘Is ita good business investment?” 


—or do you know? 


When you bought the space, did you use 
an A.B.C. report giving all the facts you 
should have about the distribution of the 
publication? How many people evidenced 
reader interest by paying for their copies? 
Did they pay the full price? What premiums, 
ifany, were used as circulation inducements? 
How many get the publication free? Did 
you sce an occupational or business break- 


down of the circulation telling you how 


many are really prospects for your merchan- 
dise? How many subscriptions are in ar- 
rears? What is the renewal percentage? 


Where does the circulation go? 


The answers to all these questions and 
more are given in the reports issued by the 
Audit Bureau of Circulations. A.B.C. re- 
ports are based on actual audits of publish- 
ers’ records made by the Bureau’s experi- 
enced circulation auditors. Always make 
A.B.C. reports your starting point in buying 
space. You know what happens to your ad- 


vertising when you use A.B.C. reports. 


This paper is a member of the Audit 
Bureau of Circulations. Ask us for a copy 


of our A.B.C. report and then study it. 











SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 
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1UDIT BUREAU OF CIRCULATIONS 


Facts as the Basic Yardstick of Advertising Value 


19 


9 
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r, Lovis Radazo, 
E. Nettleton Co. 
w York, depends 
Sylvania Birdseye 
flector Lamps _ for 
s varied window 
play requirements 










REFLECTop SHOWCASE 


a 


rm 
Lhe rich tones of fine leather are further 






enhanced by the careful placement of 





Sylvania Birdseye Reflector Lamps, in the 
windows of the A. E. Nettleton Co.. 
New York City. 


PS aw et ew ew ew ew ewes ew et ew est es es ee ee .. 


Whatever your merchandise, you can Subvaistar Aheeicta Penne tn. 
quickly and inexpensively add strategic Advertising Dept., L-7703 , 
. : ; : ] 500 Fifth Ave., New York 18, N. Y. 
lighting that creates sales, by using these famous I i 
, = ied Gentlemen: Kindly forward complete information (Engineering Bulletin , 
lamps. No need for alterations! Built-in I 0-58) on Sylvania Birdseye Reflector Lamps , 
reflectors! No need for extra fixtures! Do what Name , 
so many window designers have done: | Company I 
Vail coupon now for complete information I Address 
on all iypes. City Zone State 4 
. J 


SYLVANIAY ELECTRIC 


RIC LIGHT BULBS; FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES: PHOTOLAMPS; RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 
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Nas Xes 311d 17-Wile). 


Compliments. af IACK 
} FROST 








72h tke 





FOR THAT JACK FROST TOUCH... 


Sparkling and crisp as the touch of Jack Frost's brush. This realistic appearing Frostee Sno brings 
out the rich gay colors of the merchandise. Add that winter touch to your displays with Frostee Sno. 








lee FIREPROOF TEST 


Now it is possible to use an artificial snow material 
that is absolutely FIREPROOF. Frostee Sno is guar- 
anteed not to burn. Matches, cigarettes or electrical 
short circuits will not cause Frostee Sno to Burn. 
Absolutely Fireproof. 


Simple ta Work 
Descgus 



























This lightweight Frostee Your display department, 
Sno is one of the easiest equipped with a keyhole saw, 
display materials to clean. can create beautiful shim- 
Dirt and dust do not cling mering Winter Designs from 
to the snow. For cleaning, this easy working Frostee 
use a feather duster or an Sno. Preparation time for 
electric fan to restore the displays can be cut in half 
whiteness of the snow. with Frostee Sno. 














SEE YOUR LOCAL DISPLAY JOBBER FOR FROSTEE SNO PRODUCTS 
FROSTEE SNO COMPANY ~ ANTIOCH, ILLINOIS 
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Give your displays that “CUSTOM-MADE” 
look, with EATON «‘Velyety’’ * GRASS 
STRIPS --- 7), ¢; : 


@ Avoid the broken-up appearance that 


A Psdea 





As * ALS 
iA small-size grass mats give your displays. 
GS Use Eaton “Velvety”* Grass, in the wide | 
2°o.\>" range of sizes and shapes in which this 
yr natural-looking grass is available. w 
ed 5 eS 
es 
Besides the 3’ x 6’ mat size, “Velvety”* Grass can be 4 
purchased in wide pieces, narrow strips, or rolls of 6’, 15° && 
= 
{| and 30’ lengths, in 17”, 3’ and 5’ widths. a 
S. 
j wee 
Give your displays the quality look that sets off a = 
quality product — with an all-over section of lovely Eaton 
) 
“Velvety”* Grass! 
; . : This effective glass - less 
A f display of Hodge, Inc., Flo- 
“y ” ; . . . i rists, Buffalo, N. Y., use 
*“Velvety” is a registered Trade Mark of Eaton Brothers Corp. ‘eaten “Velvety’* Grass to 


complete the highly natural 
setting. 


Ask your display jobber for | - ; tt | 




















Madisonia Manikin Refinishing Service Offers: 


TWO FREE BOOKLETS ON MANIKIN REFINISHING 


© "10 Helpful Hints on Manikin Care” 
®"“The Answers to 10 Important Questions about Manikin Refinishing” 


MADISONTA 


America’s Largest Manikin Refinishers 


164 WEST 25TH STREET 
NEW YORK 1, N. Y. 


MADISONIA, INC. 
64 WEST 25TH ST. 
NEW YORK 1, N. Y. 
PLEASE SEND ME YOUR LITERATURE. 


ime 


ire BRANCHES IN: 
inc sap nintcienpness ices illase DALLAS, LOS ANGELES, SAN FRANCISCO 














‘See Se ee eee eee ee eee ee ee oe oe ee 


Please print. 
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Back To The Sun 


summer mer 
diversity Of treat 
while others cor 
it} 


ACCOMPpPanvil 


is effectively har 


trim 
mannequit 


Wate 


1 ‘ 
ackg round, 
‘ 14 

sea shells, 

lraped arour 


illuminated 


card copy, 


trunks, and 
a wrecked 


extreme display was 


pane Is 


(aregory Phe 


Man’s Shop, Neiman-Marcus 


Company, Dallas, under the supervision of 


Git director 


Mais De 


battery of 


\ Malloy. dis] lay 


Emile Alline, the 


ievoteG a 


New 


windows 


Blanche, 
four 
{1 promotion of McGregor sportswear under 
McGregor Sports 
Crescent City’s famed 


thre title “Carnival of 


wear” to tie in with the 
Mard: (aras 


it the 


Seen at the upper right 1s one 


displays, all of which had “blurb” 


done very sketchily in white on red 


ind green, the carnival colors 


Mardi 


ostumes 1n 


were added to floats and 


foreground. Base metal ser- 


—At the upper left, by Emery Gregory 

Neiman-Marcus’ Man's Shop, Dallas 

Upper right, by Emile Alline, Maison 

Blanche, New Orleans. Lower left, by 

Irvin P. Walden, Harris & Frank, Los 

Angeles. Lower right, by Emery 
Gregory— 


trom the ceiling and contett 
floor harlequins 
held the typical Mardi Gras style copy card 


pentine swirled 


was on the Papier mache 
The background at the right showed traces 0! 


wrought work always ass 

ciated with the 
Men's 

shown attractively by 

& Frank, Los 

tured next \ framed picture of a C: 


resort dominated the 


the delicate ron 
Vieux Carre 
toiletries 


Irvin P. Walden, 
Angeles, in the 


leisure wear and 


displa \ 


background, 


principal decorations palm 
and. the 


mination was by spotlights 


wert 
bare, gnarled trunk of a tree 


(nother display by Emery Gregory for The 
Man’s Shop of Neiman-Marcus had _ ovet 
size sky rockets and firecrackers to forecast 
the Fourth of July. The 


P-shirts, linen 


window dispiaye 
walking shorts and _ line! 
match \ 


holds an 


jackets to mannequin in a seatel 


position enormous firecracker al 


another standing nearby prepares to strike 





1949 


Ch, 347 


match to otf the sky rocket 5 


set 


nequin at the right has his head tilted to 


the 
several 
metal 

the 
s and scattered foliage at each side 
the 


the explosion ot rocket in 
this 


streamers and a 


a sky 
ckground appearing as 
shower of base 


Background shadows cast by 


window created atmosphere of 


ening 
¢ top ot 
e Alline, 


Oot a 


this page, 
Maison Blanche, 
series of 
Coral 
and 
\ papier mache mer 


left, 1s a display 
for swim- 
windows 
units in_ brilliant 


chartreuse 


rour 
handled. 


f orange, blue were 
central 
on the 


against 


props 
sandy floor, while fish were 
the 


back wall 


upper right is a natural scene for 


er left, by Emile Alline. Upper 

by Frank Vermilye, Foley's, Houston. 

left, by H. Edel, The Belfast Warehouse 

ohannesburg, South Africa. . Next, 

hard Kester, Rothschild's, Kansas City. 

Right, by J. E. Jones, Arcade Fashion 
Shop, Winston-Salem— 
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swim suits, done by Frank Vermilye, Foley's, 


covering the floor and 


the effect of a 


with sand 
spotlighting 


drenched beach 


Houston, 
furnishing sun 
\frican Goods” 
The Belfast 
South Africa, 
small 
Crosley The 
much added depth to 


For a “Buy South 
paign H. Edel, of 
Ltd., Johannesburg, 
group of 
mobile of 


cam- 
Warehouse 
showed a 
mannequins beside a 
the 
background gave 
the 


auto- 
type painted 
the 
appearance ot window. 


\ ( lever 


treatment 


the 
nature of 


touch in the next display 1s 
the 
usual 
the 
Kester, at that 


takes o1 
the 


whereby it 
with rocking 
the 


Richard 


a resort veranda, 


chairs lined benefit of 
The 


time 


up for 
window is by 


play manager 


guests 


for Roth 
City 
Concluding 
by J. E. Jones, 
ston-Salem, N. ¢ 
wallboard in 
the 
tan 
both in 
double-ring 


window 
Win- 
was oO! 
floors 
Bamboo 


hion Sh 
The background 
red, while 


black finish 


cardinal and 


dull 


supported 


ceiling had a 


screens were by bamboo poles 
the 


shelves 


natural finish, as were rattan 


displayers with covered 


with Madagascar raffia 
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Los Angeles Gets Its First 


OTHER 


for the 


Nature is making recompense 
trick she played on us (we're 
Blizzard” ) 


referring to the ‘Great 


in the form of early spring—and of course 


displaymen in_ this welcoming the 


area aft 
vernal season with open arms 

The lovely, colorful, flowered hats the ladies 
l are a true trade mark of ali 
Display Director Stanley | 


May Company-Downtown 


coming period 
Phompson, of The 


looked 


group ot 


ahead to millinery fashions with a 


interesting windows in which eacl 


display featured a seated on a 
small bench with her back to the front of the 
display reading 
for your first Spring Straw” 


mannequin 


window Phe card, “Red, 


White and Blue 
was fastened to the front of the bench, com 


aling Units made of lhght 


frames served as a background for the 


light blue millinery heads which of course 


displayed red, white and blue hats. The frames 


mounted on light blue risers, topped 
with decorative, turned knobs. A few hats 
on a background of pink tissue were placed 
on the floor, standing out in bold relief against 
the carpet of white pebbles. 
Display Director John Flotten 
California Centennial as a peg for his display 
1f California gold tones in suits and access- 
ories at Phelps-Terkel on the famed Wilshire 
Miracle Mile. A watercolor painting of the 
discovery of gold at Sutter’s mill was placed 
on an side of the window. 
Behind the easel, and fastened to the top of 
the framed watercolor, was a length of fabric 


were 


used the 


easel at one 


—Upper left, by Stanley E. Thompson, The 
May Company-Downtown. . . . Upper right, 
by John Flotten, Phelps-Terkel. Lower 
left, by Robert Rough, The May Company- 
Crenshaw. . . . Lower right, by Allen Olsen, 
Sears-Compton— 





# 
mi, 


X 





Displayed in front of the 
several ties made of the same material. O; 
the other side of the window was a half 
form wearing a “Gold Tone” suit and neekti 
The background was a neutral brown. 
Display Director Robert Rough opened y 
his five front windows to make one 
display for The May Company-Crenshaw’s 
recent shoe and corset promotion. Since a 
Victorian motif was used for the entire pro- 
motion, Rough had special props built—eacl 
one individually designed for the merchandise 
hold, but all following the same 
They were all 6 feet higl 
and 4 feet wide. The props, which were 
cabinets with a decorative frame on_ the 
front, were white in color with a hand-painte: 
pink 
same colors were picked up in the pink, gree! 
and black spatterdashed interior of the cab- 
inet. The side boards were antiqued in cherry 


painting were 


large 


it was to 
general design. 


rose and green vine design. hes 








wert 

On 

half 
ektie 


dul 
large 
haw’s 
nce a 
» pro- 
€ ach 
andist 
same 
hig! 
wert 
nthe 
yainter 
These 
gree! 

cab- 
cherry 
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Breath Of Spring 


red. The copy for the entire 
followed the same theme. For 
read “When we say shoes, we mean shoes.” 
For corsets: “When we say corsets, we mean 
A single mannequin was used with 
each individual unit. In front of the unit 
were additional styles of shoes or corsets, as 
the case might be. 

Display Director Allen “Patio 
Garden for Outdoor Living” window is an 
excellent verification of what we've said about 

weather during the past few weeks. 
ns window, at Sears-Compton, portrayed 
i garden patio, complete with an outdoor fire- 
place and barbecue. Natural brick was used 

‘the fireplace-barbecue unit. Real magnolia 
branches and potted plants and flowers were 
n the background to give that outdoor look 

lored cement stepping 

of the display. Miniature 
the front of the window, together with 


promouol 
footwear it 


corsets, 


Olsen’s 


stones covered the 
box hedges 


s 


j 


2 


yellow gravel, were used to give the window 
what Olsen describes as “a lift”, and also to 
set off the deeper tones of blue, green and 
terra-cotta—the colors of the patio furniture 
and the large patio umbrella. 

A graceful, curving arrangement of long 
fringe was used by Display Director Paul ¢ 
Smith, J. W. Company, for his 
series of six windows on dresses designed by 
California’s Howard Greer. The fringe was 
arranged differently in each window of the 
series. In one, for example, it was fastened 
to the ceiling, dropping to the floor ina series 
fringe 


Robinson 


of sweeping curves. In another the 
was arranged in circular hoops which grad- 


—Above, both displays are by Paul C. Smith, 

J. W. Robinson Company. . Lower left, 

by John E. Cooke, Coulter Dry Goods Com- 

pany. . . . Lower right, by Robert Rough 
The May Company-Crenshaw— 





JOHN L. COONEY 


ually diminished in size as they got closer t 
the floor. fabrics were used 
with the fringe to eliminate any feeling of 


Flowers and 


monotony 

The California Centennial still ranks high 
as a favorite theme for displays. Paul Smith 
used it as a theme for a series of six colorful 
windows. 

A large shadow-box was in the background 
to set the scene. Each of the shadow-boxes 
portrayed a different scene in California’s 
history. One, for 
Marshall discovering a few particles of gold 
in the tail race of John Sutter’s mill. The 
scene was done in three dimensions, with the 
figure of Marshall and the mill being made of 
papier Gold 
partial frame for the shadow-box. A single 
At the 
other side of the window was an arrangement 

[Continued on page 70] 


example, showed Jim 


mache foliage served as a 


mannequin was used in each window. 
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New York’s Displays Have A 


through portieres of pink paper hearts. White 


ilentine’s Day was the tocal point 


display tor the month of February 


New York 


with the early 


followed very 


spring mood of 
birds, trees and sparkling new ward- 
ot 1n many years 

promotions of gift 
nicely flavored romanti 
id and happy custom 


1 


especially generous 


] 


recognized these pro 


ment confined 
he store 

“\iemo 
Family 1S Somebody's 
on Castelberg, in 
proved the truth 
ippropriate g1it sug 
fairl 


room settings, 


Valentine atmosphere 
] | 11¢ children 


party pec red 


and silver cupids making further decoration 
for the doorway were looped with magenta 
other 
which had been painted white and hung with 


ribbons to cupids on the hat rack 


gifts. The lavender window frames were 


trimmed with white lace ruffles centered 
with pink and magenta ribbons and edged 
white lace doilies, the doilt 


with paper 


valance around. the 


made the 


continuing as a 


blue panels which backgt 
Che Victorian 


doilies as background fort 


int lude d 


many of the 


setting also 


framed pictures 


I 


left, by Edward Von Castelberg, 
Upper right, by Gene 
Moore, Bonwit Teller's. Lower left, by 
Henry Callahan, Lord & Taylor. Lower 
right, by Sidney Ring, Saks-Fifth Avenue. . 
Extreme left, by Edgar Tallman, Lord & Taylor. 
(All photographs by courtesy of Virginia 
Roehl Studio, New York City) — 


—Upper 
Bloomingdale's. 








Romantic Flavor 


reated by the glowing pattern of really 
ected toward the two 


rav-blue backwall 


Favlor’s, Hent 
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} | 1 
JACKHOU 


pink spotlight 


with pale pink tissue paper and a 


was placed just back of each 


of the four figures The women figures to 
right and left were included as a bit of 
coquetry as was evidenced by their piquant 


r xpressions 


Garlands of moss interwoven with 


green 


minute blossoms were hung with pink and 
moss green ribbons The three mannequins 
sustained the mood by having faces and legs 


overed with pink flower petals and coiffures 


of green maiden hair tern The copy 
Christian Dior says—I like clothes to 


have motion of their own—my silhouettes 
Was placed 


scattered 


express a women’s joie de vivre” 


on a pink moire floor which was 


by Charles Lenhart, Arnold 
Upper right, by Winston 
. . Lower left, 


—Upper left 
Constable's. 
Jones, Franklin Simon & Co. 
by Louis Villela, B. Altman's. Lower 
right, by James R. Foley, Macy & Co.— 
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By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


with flower The copy lettered 
on pink faille 
In five windows on the 49th street 


Saks-Fifth Avenue, Display Director Sidney 


petals Was 
side o! 


backgrounds 


Ring recently installed new 
which are simple and very smart \n ut 
usual valance, which tends to cut the 


height of the 
rows ot bright 


window, was achieved by twe 


yellow boards placed several 


inches apart to make stripes The forward 
row, which is shorter in length, was placed 
about a foot in front of the second row 
Gray boards, also spaced slightly apart 


form the backwall. interest 


for the 
featured in tl 


Spotlights add 


junior wear which 1s customarily 
“The 


Starting 


lows 


is series of win 


costume, continuous pertormance 


now” applied to two navy dresses worn with 
pink 
In a shadow-box facing the Fifth avenue 


entrance at Lord & Tavylor’s, Edgar Tallman, 


display, set the 


page 82] 


director of interior theme 


[Continued on 
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for exhibition purposes. Generally props tor 
those occasions are ordered from the out- 
side, with the department creating its own 
props during the between seasons. Au 
Grand Passage is rather international in its 
display purchases, for they have mannequins 
from New York (their most recent acqui- 
sitions), some mannequins from France and 
others from Italy. 


The display department at Grand Passa 
of course works in advance on its spe 


displays although not as far ahead as is 
customary in America. Generally it starts 
in September on the job of working out the 
detail for Christmas settings; December for 
spring arrangements, and along in April or 
May for work on the autumn designs. 

The program for the regular line of dis- 
plays which are to be arranged between 
these special settings is planned with the 
cooperation of the publicity department. 


Display At Au Grand Passage, 


N planning displays tor Au Grand Passage 

S. A. of Geneva, Switzerland, Gottlieb 

Keller, the display director works on the 
principle of placing merchandise in its best 
light, seeking always to keep decoration and 
properties well in the background. This 
idea holds true with all detail, including 
color—where he stresses the color of the 
merchandise, keeping the background or 
decoration colors clear and of subdued 
tones, selected so the merchandise color will 
be the stronger and thus stand out domi 
nantly 

Frequently Keller uses one line of display 
reatment through all windows to give a 
more impressive effect 

Phere are 17 window at Grand Passage 
and the displays in them are changed about 
every 10 to 14 days 

Phere are 15 members on the display staff 
with a special copy writing division for the 
preparation of cards and sales tickets 

Special emphasis is placed on displays tor 
such occasions as Christmas, Easter, the 


spring and autumn showings of fashion, and 

































Displays themselves are arranged through 
the floor of the windows. This approach 
for arranging display settings has a double 
advantage. First it means there is no door 
in the back of the window to break the wall 
space; that means a continuous background 
for the display, but means also that the sales 
area does not have to be disturbed during 
the preparation of a window setting 

Here is how different themes are handled 
by Keller In a window inspired by the 
fashions of 1870-1900, to feature the new line 


draping was painted on the back wall 


—Top, for the background treatment actuo 
material was draped against the wall and th: 
outline drawn in, after which the highlights 
were filled in. . . . Center, cutouts in striped 
material made arch-like settings for a grou; 
of summer displays. . . . Left, crystal lamps i 
miniature (and practically invisible in th: 
photograph) were suspended from metal wirs 
stretched from ceiling to floor— 
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s for -The lattice in the display at the top of 
nuk is page was made of narrow wooden strips 
ows nd lighted from the rear... . Center, striped 
, aper framed the window in a semi-circular 
Behe: veep, this treatment being used for an entire 
Pie attery of displays for various feminine mer- 
ans handise. . . . At the right, iron gates were 
qui- sed around a column in the fashion depart- 
and ent; the column shield was of light blue— 
- ual material was draped against the 
" 1 back wall, and the outline of it drawn onto 
« i t surtace, after which the highlights were 
sik filled in. An armchair of black iron with a 
the seat and back of wood painted in red and 
“ ite stripes made the central prop, while a 
fon iint umbrella fashioned ot wood and 
tal with a nosegay tied to its handle 
leaned against the chair arm. Bouquets ot 
dis- spring flowers, framed in oval black frames, 
re completed the props, along with accessory 
the tems. The wall for this setting was in a 
se shade, with the drapery of a salmon 
SC : 
eneva CLARA BALDWIN 
green, one light blue, another yellow, a 
fourth gray. White cord in a lattice effect 
stretched from the velvet covered floor up 
to a molding midway of the backwall. The 
woolen hair on the head was of a different 
hue for each window, to contrast with the 
background color. Hands suspended from a 
medallion above the lattice frame held the 
featured fabrics, adding a nice line to the 
design. The arms ended in a bouquet of 
flowers. Indirect lighting was used behind 
the panel. 
A second fabric setting, this time for the 
fall season, was designed to give an im- 
pression of high quality and fashion. Crystal 
drop lamps, made in miniature of plastic 
were strung on metal wires stretched taut 
from floor to ceiling in a_ semi-circular 
effect. The fabric was arranged in simple 
folds suspended before the arc. The back- 
ground was in beige, with the merchandise 
as the highlight coloring of the composition 
Prices for the fabric were shown in small 
frames hung in design against the fabrics 
[Continued on page 75] 
igh CLIOW The drapery shadows were 1n violet 
ach tones, while the merchandise itself was a 
ble lark blue 
DOr or another window the setting was more 
all sic in conception. A lattice made of 
ind row wooden stripes stood head-high 
les cross the background. Roses grew behind 
Ing t lattice, which was finished in a vellow 
n. The background of the window was 
ed ery light yellow, with the merchandise 
as ray. Indirect lightings arranged behind 
. t ittice base gave the impression that the 
ow was in the open air. Front lamps 
interesting shadows on the back 


nd. This design was carried out throug! 
e windows, and was for the opening 
e spring season 
ads with wigs tashioned ot wool, 
ned with flowers of spring, highlighted 
ries of windows featuring fabrics. Each 
ground setting for the series (not illus 
was of a different color, one light 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Various elements combine to torn 


>) inale + n th CO ortu oarasol JiS«k Oy. 


Properties: Parasols add a note of gaiety to the 
soring and summer costumes. Those shown in the 
tisplay are suspended by their handles in mid-air. 
Related accessories such as handbags or gloves 


hould be displayed from the handles of the para 
t 4dd importance to their part in the sorina 
wardrobe. At lower right half-manneauin is shown 
rtul ensemble complete with parasol. Copy 

rd Jisolayed in lower toregrounad. 





Arrangement: One of the main display events in 
May is Mother's Day. The display illustrated con 
sists of one definite unit. Arrangement is simple 
and merchandise limited. 


Properties: Mother takes the spotlight. Manne 
quin shown represents the modern mother with her 
arms outstretched, laden with spring accessories. 
Greeting cards and telegrams surround her. A 
floral bouquet is shown with copy card in lower 
forearound. 







Arrangement: [Three units are noted 


Properties: The importance of a 


TO! +} 
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Arrangement: Several elements combine to torr 
1 single unit in this men's display. Note that a 
minimum of articles is shown and that items dis 
played carefully complement each other. 


Properties: The court is shown at an angle to torm 
1 ramp display. It may be covered with grass 
matting, or light brown paper to represent a clay 
ourt. Lighting comes from lower front with amber 
filtering the spots for sunshine effect. Copy card 


disolayed at lower right. 
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COMING UP 


Arrangement: Here is a very pleasing and eye 
compelling display of mens straw hats. It con 
sists ot two detinite units nicely arranged. 


Properties: The checked straw effect of the chair 
fern pot and floor covering creates a tropical 
atmosphere and makes an appropriate setting for 
the hats. These are displayed on dowels thrust 
among the ferns. Two other hats are laid casually 
on chair and floor. Copy card is shown in lower 
foreground. 









Arrangement: Men's summer formal wear takes the 
spotlight in this display. It consists of two definite 
units simply arranged. 


Properties: Here is an outdoor setting showing a 
large window covered with Venetian blinds. A 
strong light coming through the blinds appears to 
flood the garden and spotlight the evening apparel 
and accessories. Shrubs and plants should surround 
the setting to create a feeling of summer. Copy 
card is displayed at right. 
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In Chicago Spring 


HICAGOANS have long been accustomed 


to a 


concentrated on a 
highlight for the 
1949, how- 


varied enough 


spring toni 
dashing color as a 


season's new wardrobes. Spring 


VOF.. decreed a palette ot col rs 
to suit everyone's taste 
‘Cinder” was fashion’s reflection of a new 


hue accessorized with navy, shocked with 


oppery tones or stark white; navy blue was 


ightly touched with springtime yellow tor 
oung fashions; and fashion serenaded witl 
the blues to sing a song ot spring Other 
Variations were a springtime twosome of navy 








blue with red flannel, and coffee with cream 
for a light-headed accent in spring millinery. 
Marshall Field & Co. foresaw a new tune 
to fashions for 1949 as a change blithe as 
itself and “Flashing, 
vivacious’, “Where you 
flaunt a feather! If 
gentle, now 
dashing 
were the phrases with 
spring collec 
manipulated like chiffon: 
snappy checks made into winged jackets and 


spring described as 


dashing, flirtatious, 
pinned a flower now 


your shoulders were give them 


daring, be because 
it's a debonair Spring” 


Field’s 


tions oft 


wings! Be 


which introduced new 


tweeds 

















i t 
| | 
i i 


DEMOCRACY WORKSIR 


Is Gentle 


tree-flowing skirts. Field’s ushered in Mother 
Nature’s greatest season with such appealing 
“Colors have dash and drama” 
“Hemlines are animated”, “Skirts have mov 
ing plaits’, and 
the common denominator was 
Spring”. 

The tweed story for early spring as nar 
Display Director Clement Bradley 
in four double windows at Carson Pirie Scott 
& Co. was dramatized by 
locale was outside a_ florist’s, 


fanfare as 
in advertising and displays 
“It’s a debonair 
rated by 


muted colors. The 


suggested by 


pale green door frames bearing the = in 
scription “Flower Shop” suspended by in 
visible wires. Real heather was banked 


backwall and around the door 
frames in the manner a florist uses for dis 
Walls and 


painted white and washed with purple tones 


along the 


playing his wares. floors wert 


The promotion represented a cross-section of 
various departments from which a collectiot 
medium priced coats, suits 
Heather 
entered the feature card, announcing “Tweed 
rend for Spring” by 
‘T’ made of the purple calyx from the live 


of imports and 


and dresses of tweed was selected. 


means of the capital 


shrubs 
\t the 


group of fabulous fabrics which were receiv 


Chis display is not pictured 


same time Bradley «introduced 


by the store direct from its fashion repre- 


sentative during the preview of the Lond 


Paris spring fashion openings. The art 
of the actual fabrics employed by Europes 
foremost designers two weeks betore 


official opening of the showing 1s indicative 


of the speed with which the fashion world 


is. being served by modern transportat 


facilities 


—At the upper left, by G. C. Bowen, H. © 

Lytton & Co.; this display drew an average 0! 

more than 600 requests a day for booklets or 

tie-tying. . . . Upper right, Democracy Work: 

Here!" display by Reed Schlademan, The Fai 

Store. Left, by Clement Bradley, Carson 
Pirie Scott & Co.— 
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Right, by G. C. Bowen, Lytton's. . . . Below, 
by John Moss, Marshall Field & Co.— 



































































presenting the initial appearance of 
th fabrics in this country, three windows 
W developed to interpret the luxury of a 





| ch couturier shop. The one illustrated 
at e lower left on page 32 might be an 
room of such a shop, with panelled walls 
cream damask. Antique furniture up- 
tered in Aubusson tapestry and a rug of 
French design were the props selected in 
stressing the authenticity of the imports. In 
instance lengths of the designers’ crea- 
tions were displayed by a mannequin to give 
a full view of the designs. How they will 
make up was illustrated by draping them on 
a dressmaker’s form, mounted on a_ gold 
[ wire base. Yards of imported batiste flowing 
from a French curio cabinet and an em- 
broidered design casually draped over a chair 
achieved a feeling of the lavish splendor 
associated with imported merchandise. The 
entire stock, consisting of seven bolts, was 
















VORKST 


displayed in the windows and orders were 


And Full Color a 





ther tak from samples in the drapery department 
ing It's no trick at all to get men into your 
a” store, according to G. C. Bowen, display 
Ov manager, Henry C. Lytton & Co. He reports 
ays that during a solo display featuring the 
con Windsor knot more than 500 men — and some 

women — called daily at the necktie depart- 
1% ment where a booklet was distributed free, 


explaining six steps in tying the knot. On 
Mondays and Saturdays this number was 

led, making a total of more than 4,000 
pe ns a week who might otherwise have 





In issed by yet men are not considered too 
minded 
simple display, first illustration, was a 
checkerboard in red and black, mounted 
vilded dowels. The perfect Windsor knot 
X easy moves was explained by six 
panels on the board. Perfect four-in- 
and bow knots were also outlined in s1x 
moves on the white cover of the board 
\ s accessories and white’ shirts were 
S n in the foreground and the copy card 
inced “How to tie a tie. Free booklet 
for the asking Men’s Furnishings, 
\I Floor’, 
spick-and-span white picket fence was 
ved by Bowen to supply the freshness 
spring promotion of men’s and women’s 
ns In the men’s wear windows, as 
here, the fence also served as a 
5 1, and the entire sequence carried the 
‘The first robin can’t be wrong”. <A 
in protected by ear-muffs, gloves, and 
ld ots ventured out in a yellow wheel 
even before a lonesome tree had 
to trust its young leaves to the ele- 
\ floor of billiard green, backwalls 
ght blue, and yellow wheelbarrows 
rare blend of masculine colors. 
ide’s window—last photograph—which 
d from tradition in many ways held 
spellbound at Marshall Field & Co 
the two-week showing The entire 


[Continued on page 06) 
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e - ” 
LL life is change” a noted man once 


said, and Wells-Poeter, architects 
of New York City, might have had 
this phrase in mind when the firm took over 
the problem of redesigning the Men’s Shop 
of L. Bamberger & Co., Newark. For the 
changes made have breathed new life into 





the department 

Using the basic gridiron plan ot the main 
floor, the architects took this little-known 
corner and made it a distinctive area. Once 
the shop was hidden by structural barriers, 
such as escalators Now the shop itself 
hides those same barriers 
The goal of the architects was simply to 





make this area attract customers trom a 
distance Wells-Poeter accomplished this 
objective by locating displays at strategic 
points, turning the floor-to-ceiling hat de 
partment wall on an angle toward the main 
section of the floor, and introducing a ceiling 
that projects into the main body of the store 
and simultaneously blends with the major 
display at the basement escalator railing 

\ black, brightly lacquered material called 


New Life For A Men’s Shop 


“Zourite” lends the desired touch of mas- 
culinity Cherry colored cubes placed in 
front of this background sparkle upon. this 
black substance and the combination pro- 
vides an attraction point which catches the 
attention of many prospective customers, 








even from a distance. 

The keynote of this entire architectural 
accomplishment is the free movement which 
marks each single piece, no matter what its 


function may be It is this flexibility of 
design which characterizes the work of this 
firm of architects, incidentally Metal 


panels behind the merchandise, wall fixtures, 
floor racks for clothing, floor cases for 
slacks and other merchandise, floor fixtures 
themselves—all are freely movable, and thus 
adaptable to change or to the probable re- 
moval of the escalators in the near future 

Some photographic examples of the treat- 
ment are seen with this article. First, a 
mannequin standing on its display platform 
introduces the customer to the “robe wing” 
of the Men’s Shop. All illuminated trans- 
lucent screen lighted from an overhead 
floating canopy serves as background for the 
figure. \ departmental identification sign 
is edge-lighted. Robes are hung on_ rods 
attached to free-standing dividers. 

In the next illustration is seen the cor- 
rugated screen of “Zourite’” which backs 
main display areas. The walls arc, and the 
companioned curved ceilings enclose obsolete 
elevators; free wall panels permit flexibility 
in interior design. Built-in spots focus on 
the display at the entrance to this sports- 
wear section 

\t the left is a view of part of the Sun 


Shop. 


—A little-known corner of Bamberger's has 
been made into an eye-catching, modern 
Men's Shop. Strategic spotting of displays 
helps draw attention to the department, even 





from a distance— 
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beautiful... dramatic!”’ 










George H. Hettinger, Display Director 


GOLDSMITH’S 


Memphis, Tennessee 




















"The Beau Monde manikins filled 
our requirements of a fashion— 
right figure that would be 
versatile enough for any type of 
garment. We have used them 

for lingerie, fashions, brides 


and evening wear. 


Beau Monde manikins have the 

grace and brilliance of a 
beautiful diamond. They are poised 
for any setting and with their 
beautiful, soft make-up take 
naturally to dramatic 


presentations." 







PARIS INSPIRED 


heal monde 


MANIKINS WITH MAGNETISM 


Korrect-way displays 
DIV. OF AMERICAN FIXTURE & MANUFACTURING CO. 
SAINT LOUIS 3, MISSOURI 
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Basement Store Dons “Upstairs” Look | 


tore, when Forman decided to turn over. tts tis floor was turned into a Linen Shop a 


Hilt taboos connected with the bargan 
basement area, formerly used for storage, into new merchandising venture for B. Forman 





hasement and the association of the nam«e 

with overflowing counters. stark illu productive selling space the company called and imto the expansion of the Gift Shop, 
mination and the minimum of deeor has led in store designers L. G. Sherburne Associates, trormerly on the main floor. With enough 
the customer of the higher type departmen New York Kitty, tO introduce here the same room now to spread out, the new Gift Shop 
stores, such as B. Forman Company, in tone of good taste and dignity maintained = comprises a group of semi-separate depart 
Rochester, No Y., to look upon the basement throughout the store ments: china and glassware, silverware, sta- 

i section reserved for shopping ordeals fo get away forever) from pairing — the tionery and special gift items. 
ither than as a regular selling floor Phere names “basement” and “bargain” together, The metamorphosis of this floor into one 


of the outstandingly «attractive departments 
in the store necessitated bringing customer 
atcention to it. Therefore on the main floor 
he designers installed a special elevator, 
vong only to this department, above which 
s a streamlined sign marked, “To the Linen 
ind Gatt Shop”. 

Due to the extreme length of the floor it 
was felt by the designers that it would be 
desirable to have the case treatment give the 
appearance of a series of shops — arranged 
that one shop can 


wee ee ee a le 





with enough flexibility s« 
run into the other to meet seasonal and_ pos 
sible future changes in merchandising policy 

When descending the handsome marble 
staircase, the first shop to greet the shopper's 
eye is the china and glass department. Here 


[Continued on page 66) 


] 


—A crystal chandelier over a beautifully ap- 
pointed dining table display provides a dis- 
tinctive corner of the B. Forman basement. 

For the blanket and comforter section of the 
basement, picture frame niches give a pleasing 
effect. . . . Left, good display and easy shop- 
ping characterize the stationery section; case 
interiors are finished in a shade of dark 


mulberry— 
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N.A.D.I. 
MARKET 


WEEK 
JUNE 27-30.'1949 On display during MARKET WEEK—for 
J 


display directors and key personnel... the 


: latest creations and inspirations of the 
Palmer House, Chicago 


display industry! Plan to attend. 


\rwy NATIONAL ASSOCIATION 
of DISPLAY INDUSTRIES 


11 EAST WALTON PLACE, CHICAGO, ILLINOIS 





MERCHANDISE 
PRESENTATION 
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Get Faster Sales 
At Less Expense 










By VERNON H. JONES, Manager 
Store Planning and Merchandising Laboratories 
Goodyear Tire & Rubber Company, Akron 


This is the introductory article to a series by Vernon Jones, who in 
1947 received a meritorious service citation from the American 
Marketing Association for contributing to the advancement of the 
science of marketing. Others to follow will outline ten coordinated 
market research plans, as well as citing a number of case histories to 
illustrate a proven program for better distribution through more 
efficient retail channels. The second article appears in the April issue 






































UR entire system of distribution is tacturers, retailers, also warehouse points in 

aimed at giving customers what they between, are interested in developing more 

want, when they want it, at a price efficient retail distribution channels—and 
they are willing to pay and at a convenient this calls for teamwork planning. All factors 
point-of-sale To accomplish this, it is must work together and understand the re- 
necessary to give customers a choice in tail viewpoint, also the broad objective, to 
merchandise values, and also to call their assure complete coordination. 
attention dramatically to new developments Through the years, factories have made 
and features. Customers either know what real strides toward improving production 
they want in advance, or will be quick to methods. Their productive power has been 
recognize what they want if the item is multiplied many times through machines, 
properly brought to their attention. Manu efficient plant layout, assembly belt lines, 
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work simplification and other — scientific 
approaches in their effort to produce more 
quality products to fill the wants and needs 
of more people at the lowest possible cost 
per unit. Today factories are faced with 
increasing labor and material cost; and 
streamlined production methods become even 
more important to help hold costs for 
finished goods at a minimum. 

Distribution then enters the picture. Much 
has been said about the need for reducing 
the cost of taking the products to market, 
but it doesn’t seem that we have made the 
desired headway, as we are still talking 
about the difference between the cost of 
goods laid on the shipping platform and the 
cost when the merchandise finally reaches 
the hands of the consumer. The need for 
action has been forcefully brought to our 
attention through market research studies. 
Now the problem becomes more serious as 
rising distribution costs figure into the final 
price of consumer goods along with higher 
production costs. At the same time, the 
ultimate consumer still wants real value pert 
dollar and wants to buy as close to the 
manufacturing cost as_ possible. 

What is the solution? One of the best 
answers for both manufacturer and _ retailer 
is to speed up sales, reduce the ratio of ex- 
pense per transaction and to increase the 
productivity of salesmen. How can this be 
done? There are perhaps many sound 
approaches, but for the purpose oi this 
presentation we will outline only one—a 
proven program of action. This program 
brings into the picture a powerful retail 
selling tool which has been neglected Db) 
many ... display. 

Perhaps the reason for this neglect has 
been because too few manufacturers, re 
search men, advertising and merchandising 
men fully appreciate the value of display and 
its relationship to sales problems. 

You have seen displaymen — climbing 
ladders, painting backgrounds and _ trucking 
merchandise. The very nature of thei vork 
as seen on the surface has caused man) 
display departments to be located in some 
yack 
of the storeroom. The mere location 0! 
such departments, their appearance ani the 
[Continued on page 78] 


out-of-the-way corner . possibly in 
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| Here are the Natural Leching 


CALADIUM mie You Have Been Looking For 











ntific 




















































more 
i1eeds 

cost 48" High overall Products of Fine Muslin 
“e 30" Spread also Fire Resistant 
oo Each $16.00 In Tub $18.50 The most exquisite natural looking 

plants one has ever seen with clarity 

of colors and originality. 

Much 
icing 
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this uae once al : (Pim = > 
weit PLA 
‘dug " High i! DIEFFENBACHIA PLANT 
etal oe cua and MARTIUS VINE 
—- 48" High overall 

ame Each $12.00 In Tub $14.50 27" Spread 
ie SO SIT 8 Tub H1ESO AUSTRALIAN RUBBER 
and PLANT 
. 72" Tall 
— 30" Spread 
i ! j Each $21.00 In Tub $24.50 
ack g Represented by: 

Pe a FRANCIS ROMAINE FRANCIS BAKER CARL SHANK 


VILSACK ROAD, GLENSHAW, PA. (CENTRAL) (EAST) (WEST) 
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scenery during the 


uty and 

production of 
Lee \W 
had 


many thousands 


dreaming of Southern 


tor a moment trom 
winter 


“Bermuda li 


realistic touches. 


% 


PFS cr ea 


Boston” 


exciting 


lift of tropical 


recent exhilirating re 


“Bermuda In 


a) 
( 


the 


Be Ste mn” by 


Court and his statf at Filene’s, Boston, 


f New Englanders 
ruises to get away 
rigors of a local 


is a splendid example 
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“Bermuda In Boston” 


By ALBERT C. SMITH 


of a display venture that veers away from 
the hit or miss type and pounds home real 
visual appeal through use of authentic fact 
and a very maximum of real props in_ the 


planning and construction of display settings. 
Court makes 
beauty 


Perhaps the artist in Lee for 
natural the 


strict adherence to even the closest detat] that 


his appreciation of and 


is always evidenced in Filene’s display efforts. 


—Ledges throughout the store bore green trees and plants, native baskets, shells and other 
. . Full size papier mache figures in color stood at one side of each of the 


main windows — as in the case of the diving boy seen above and the fisherman below; 
mannequins stood upon pink sand flown from Bermuda for the displays— 











































late in 
sermuda 


for the effort occurred 
November, when Court scouted the 
Board’s office to look into 
tional group of dioramas which he had learned 
His interest and 
enthusiasm grew as he looked over and talked 
over the settings — and Filene’s, the ‘“World’s 


ins p.ration 


Trade an excep- 


were being exhibited there. 


Largest Specialty Store’, was well on_ the 
road to promoting Bermuda in conjunction 
with its travel merchandise. His next. ste} 
Was a survey visit to Bermuda to learn more 


at first hand of its heritage, its enterprise and 
its allure. The visit resulted in mutual good 
will and cooperation between Filene’s and th 
Bermuda Development Beard that establish 
for the promotion ot 


a sound background 


“Bermuda In Boston”. 


Display and fashion promotion departments 


worked together in the first) stage of the 
effort, a fashion show of fabulous cruise crea 
tions 1,600 feet above the ocean during the 
inaugural flight of Pan American Airways 


This flight brought 
plane-load) of 


from Boston to Bermuda 
Filene’s spring 


three Bostot 


to Bermuda a 
and 
We le Is, 


summer resort fashions, 


New 


executives 


and England civic, aeronauts 


and travel Governor 


Dever. 


headed by 


Phe fashion show was again presente 


at several Bermuda resort) spots. And_ the 
vuests also previewed an unusual collectiol 
of men's beach fashions made of prints de 
signed by Lee Court especially for the Coral 
Beach Club. Phe designs included Bermuda 
heach and bird motifs in subtle sea color 
Hats were also off to Court agaim tf 


) na 


organizing the shipping of real Bermud 


hackgrounds and effects to Filene’s to giv 
the folks back home a distinetive touch the 
warmth and charm of the tropics 

First to capture window shopper iiteres 
was a bank of five spacious displays along 
a 150-foot front, each devoted exclusiy t 


[Continued on page 05] 
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Now! Cover Any Size Area 
With One Piece of Grass 


This quality ‘grass now available in different length rolls and in various widths to 


fit any small, medium or large area with one piece. 


Grass in rolls now makes it unnecessary to fill in a large area with many skimpy, 
broken-up mats. Now, you can fit long-narrow strips, wide-long areas or any 


regular or irregular space with one piece. 


5 ft. Width x $ 8.50 











6 ft. roll 


3 ft. Width x 15 ft. roll 12.00 Standard $ 50 
17 in. Width x 30 ft. roll 14.00 3 ft. x 6 ft. 4: 

5 ft. Width x 15 ft. roll 21.25 Size Mats 

3 ft. Width x 30 ft. roll 24.00 















Mail Orders 
Filled 


immediate 
Delivery 


























VELVETY" really looks like grass. Always ccisseiadiinihian aa ; 
concealed burlap back. Smooth, even ap- A + — - carton. 
lively grass green color. r e “a en 0. Covers approx. 40 sq. ft., I" thick. 


pearance 
Available in Natural Raffia Grass at same 
prices. 





810 Penn Ave., Pittsburgh 22, Pa. $5.00 






























Make Your Fixtures | 


TOP-NOTCH SALESMEN = 
AT ROCK-BOTTOM COST 
... Make them with TEKWOOD 


ROL. 











Display by W. EF. HARTMANN COMPANY 





For display fixtures, Tekwood closely ap- 
proaches the ideal material. 






LORING cee net 


ye Mae £O 






Just look at these advantages. Tekwood 
. and only Tekwood .. . give you all of 
them: 


¢ Die cuts cleanly and easily 

¢ Unusually strong and durable 

* Relatively light in weight 

¢ Highly resistant to warping and distortion 


takes silk 


* Smooth, clean surface readily 
screen and lithograph printing 


* Forms easily, around surprisingly short 
radii 





Display by 
HOLLIS PRESS — 





Manufacturers of Tekwood and Weldwood Plywood * Tekwood is a patented product—U.S. Pat. No. 1997344. Trademark registered 


* Is self-hinging, when scored or cut partly 
through. 

These important advantages are yours with 
Tekwood because it’s made with a durable 
hardwood core laminated with heavy kraft 
paper facings. Cross graining of the plies 
helps give it exceptional strength and 
versatility. 

Add this to the fact that Tekwood is re- 
markably low-priced ... and you see how 
you can make your fixtures top-notch sales- 
men at rock-bottom prices. 

Whether you're buying or building display 
fixtures, get complete information on this 
modern material. Write today to: 


UNITED STATES PLYWOOD CORPORATION 


55 West 4 ith Street, Neu 


York 18, N. Y. 
































NQUESTIONABLY 


manutacturers 


hold good hands and both have much to gain 
1 impartial review of the facts contained 


relationships between th 


DISPLAY WORLD 


—Two of the speakers at the SDA Conference 
and Exhibit. . . . Left, Richard H. Rich, presi- 
dent and treasurer of Rich's, Inc. . . . Right, 
Ches Lagomarsino, vice-president and pro- 
motion manager, Davison-Paxon; both are of 
Atlanta. . . . Below, members of the Atlanta 
Visual Merchandising Guild, host to the Con- 
watch a demonstration at a dinner 
meeting— 


ference, 





hibition was in the cards many 
and the Southern Display Association is 
pleased with the way the cards were stacked. 
It is about must and 
should be concerned. And, tomorrow 1s what 
we make it. Let’s deal with facts in an open 
and straight from the shoulder fashion. 

The success of any display exhibit, 
whether it 1s held in New York City, Chi- 
Atlanta or Los Angeles, is dependent 
manufacturer representation. 


tomorrow which we 


CaZQoO, 


upon display 
\ full house is a hand which demands 
respect and brings results. The Southern 


Association readily respects such a 
indisputable 


Display 


hand. It also recognizes the 





SDA Conference 


By L. A. KAVANAUGH 


fact that manufacturer representation will be 
in direct proportion to the size of the au- 
dience offer to manufacturers. In 
other words, the results must be sufficiently 


it can 


attractive 
pected to risk their by no means small in- 
calling the 


vestment before 


hand Give the manutacturer 
assurance that the exhibit will be 
He can 
there on out 

The Southern 


gamble play a good game 


Display 


ee ee 

































months ago 


before manufacturers Can be Cx- 


other players’ 
reasonable 
attended 
and there is no limit to the amount he will 
from 


\ssociation has 
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News 


Business Manager, Southern Display Association 


will continue to place 
emphasis on attendance at its display ex- 
hibits. However, manufacturers can not 
deny that the burden of the responsibility 
does not rest entirely with the association 
They a large portion of this respon- 
First of all, they must show. If 
they must this fact 
And, when they show, they must do so in a 
fashion that will benefit visitors both ma- 
terially and aesthetically. New and 
old materials can and should be presented 
in such a way that they will not only effect 
orders but will at the same time cause a di 


placed and special 


share 
sibility. 
they 


show, advertise 


even 


mand for a repeat performance. 

Both the manufacturer and the visitor are 
susceptible to boredom at any display ex 
hibit. Admittedly, the day is here when the 
visitor is likely to succumb to this boredon 
first. He has it is 
rapidly becoming difficult for him to accept 
even the “gay and bright lights of large 
reasonable compromise. If ex- 
hibits fail to be ot material as 
benefit to those who attend, en 
such display exhibits as art 
throughout the nation — will 

Consequently, display manu- 
regarding at 


seen so many and 


cities” as 
well as 
aesthetic 
thusiasm_ for 
held 

rapidly wane. 
tacturers have responsibility 
tendance at a display exhibit which can be 
rightfully termed the 
tending Management, 
dous stake in such an exhibit! 
and time involved in sending its personne! 
to display exhibits must be warranted by th 
tangible results with which the personnel 
returns to the store. This is largely «eter 
mined not only by what the manufacturers 
present but important still by how 
they present it. 


being 


real reason for at 
too, has a 
The expense 


tremen- 


more 


Before this reaches the press, the So ther! 


[Continued on page 87] 
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Coarser tf GEM-PLAQUE’ 
F OA M “st EX °U. S. Patent Applied for 
2 S 


A GEM OF AN IDEA 


ef; 






a* 


Regular 
FOAM-TEX 


-FOAM-TEX now _ il 
AVAILABLE IN COARSER GRANULES 


Now ready in 20 different dramatic / nh | 
colors year round. Foam-Tex — 
looks like carpeting and feels _ 


like carpeting. Write for 
catalogue of 20 colors. # 


25 foot length, Have you received your copy ) ) 
i aie elie of Gustave Rubner’s dramatic sample book } 
of Gem Plaque showing 12 sparkling jewelers’ 
colors? Ask for it at your favorite display jobber. 


*U.S. Patent Applied for. 


RUBNER 


There’s Always Something New Fcc. 
5925 Broadway, New York 63, N. Y. 
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...on and off the record 
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—Three-fourths of Charlie Brooks’ family 
present and accounted for; the absen- 
tees are the baby, who was taking oa 
nap, and Mrs. Brooks, who took the pic- 
ture. Brooks is display manager for 
J. C. Penney Company, Pine Bluff, Ark., 
and believes he is “champion father” 
in the profession— 


—Miss Mayor, of the display depart- 


of Modehuset "'Regent'’, Stock- 
Sweden, takes time out while in- 


stalling a window to try on a hat fresh 


Paris. Miss Mayor came to the 


Swedish capital from Switzerland— 


—Speaking of fathers, the father of the gentle- 
man at the right, below, was president of the 
United States for a good many years. Here 
John Roosevelt, son of FDR, talks with George 
de Lado, display manager for the new Beverly 
Hills store operated by Roosevelt under the 
name of Roosevelt-Good. (De Lado has since 
joined Ohrbach's, Los Angeles.) . . . Photograph 
by G. Don Grounds, Los Angeles— 


Se 


TENE 








—Members of the Visual Merchandising Group, 
National Retail Dry Goods Association, who partici- 
pated in a skit at the recent New York City meeting 
of the NRDGA. Left to right, Leonard Pons, D. H. 
Holmes, Ltd., New Orleans; Elmer Kipphorn, Watt 
& Shand, Lancaster, Pa.; K. Francis Hildreth, J. N. 
Adam & Co., Buffalo; Miss Edith B. Horton: Frank 
Vermilye, Foley's, Houston, and Louis A. Banks, The 
White House, San Francisco— 











Readers are invited to send 
in photographs of display 
people at work or play, for 
use on this page. Simply 
address them to DISPLAY 
WORLD, Cincinnati |. 

















—George H. Wagner, display manager 
for J. L. Brandeis & Sons, Omaha, and 
Mrs. Wagner on the beach at Acapulco, 


Mexico. "It was a fascinating and color- 
ful vacation,’ reports Wagner, ‘and a 
sharp contrast between bathing in the 
Pacific at Acapulco and returning to a 
Nebraska blizzard and |! below zero!''— 


—'Johnny'’, of Philip Morris fame, steps 
out of "thousands of show windows all 
over America’ to address the dinner- 
dance meeting of California Display 
Looking on at the left is 
Leo Weyman, the Carrata Company 
while Ned Weiner, The Tabery Corpore- 


Industries. 


tion, stands at the right— 

























, steps 
ws all 
dinner- 
Display 
left is 
npany 
yr pore: 
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The New Dramalite is a simple, functional, 


carefully engineered lighting instrument for 





















commercial or domestic applications. 


a. The functional form housing is designed to 
accommodate general service lamps as well 
as the PAR-38 and R-40 lamps, including 
the longer R-40 with the skirted base. 


b. A simple concealed swivel joint permits 
turning the light 115° from the vertical, 
while the base rotates a full 360°. This per- 
mits a maximum directional contro! never 


betore attained in similar types of fixtures. 


c. The. new.egg-crate. louver and color filter 
holder, available as an extra ($3.00 list) 
gives positive cut-off at 45°, a feature un- 


obtainable in comparable existing fixtures. 


d: The rotating base fits over any standard out- 


let box in either the wall or ceiling. 





CENTURY LIGHTING INC sais west 55 st., NEW YORK 19, N. Y. 


626 N. ROBERTSON BLVD., LOS ANGELES 46, CAL. 





The New Dramalite is available in a variety 





of pendant, portable and flexarm models. 














Your 1949 Budget! 
How Far Will It Go? 


Hundreds Of Items You Can Work With To Produce The Smartest Windows 


Yet .. . SPEND THE LEAST! 
For Spring and Easter! 


Imported and Domestic e Plastic Eggs e Birch Bark © Beiffwoeeds 
ARTIFICAL FLOWERS 






















e Grass Mats e Cork Bark e@ Cholla-Wood 
You Name Them Scat} G ° 
Wie ‘Rheen een e Scatter Grass @ Magnolia Branches e Cactus 
In Cloth and Paper e@ Palm Trees e@ Ferns 
- @ Bamboo Poles @ Plants CHIP MATS 
3 CHIP ROPING, ratural z 3 
colors—20 yds. for $3.00 e@ Bamboo Blinds @ Botanicals Assorted colors, 24 x 32" 

Red or Green-——?0 yds—$4.00 © Birch Poles e Doves $2.40 dz. 





Write For Price List 
“Visit The House Of Naturals”’ 


ARTS and FLOWERS’ DISPLAYS Inc. 


*REG. U. S. PAT. OFF. 
MANUFACTURERS --- IMPORTERS --- CREATORS 


43 WEST 56TH ST., Near 5th Ave. NEW YORK 19, N. Y. 
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You Get What You 


Pay 


For 


By CECILIA STAPLES 
Staples-Smith, Inc., New York City 


"By working consistently with those firms with integrity, with 


established reputations for good taste and excellent craftsman- 


ship, and with the emotional content embodied in their displays, 


the displayman will 


receive full 


value for his investment 


and will be assured of getting what he pays for — and more.” 


HE trends of business which have 
caused the inevitable switch from a 
seller's to a buyer's market have 


prompted department stores to develop pro 
Obviously if 
steps 
taken to cut down expenses within the store 


grams to reduce costs sales 


profits are on the wane, have to be 


proper. But just as cosmetic sales soar in 
towns where men are scarce, advertising 
and display must double their efforts when 
the consumer becomes more conscious of 
his purse and of the merchandise offered 


him Even while display and advertising 


are admonished to do a bigger job, the bud 
Although 


long served a vital purpose 


gets of these agencies are slashed 


displaymen have 


in promoting sales, they are just now assem 
bling facts and figures on a scientific basis 
to prove their worth. Unfortunately many 


think of dis- 
( vil 


managements are mclined to 
play as an CXpPenstive but necessary 
this 


and 


so until comprehensive study 1s com 
pleted black 


ind white the value of display in dollars and 


Management Cah sec in 


cents, its status quo will probably remain 
as such 

Phe displayman’s problem could be helped 
considerably 1f it were possible tor him to 


bright store 


instructed his 


follow the advice ot one young 


executive who buvers at a 


recent publicity meeting to demand that the 


reduce give more 
value tor the dollar 
1 


ice al 


manutacturers prices vet 


This is, otf course, an 


situation tor anyone whether it be a 


store buving $29.95 dresses or a housewite 


buying a steak The comparative values in 


dress prices and in beef prices in_ final 


11 1 >> - 
inalvsis are what really count lf the $29.95 


store a dress which 1s. badly 


tag gives the 


put together of sleazy material or if the 


steak is tough and flavorless, the “saving” 
becomes a_ liability The dress’ lack of 
quality will be reflected upon the store's 
prestige or it will be marked down and _ the 


will 
find 


normal elimanated; the steak 


either 


pront 


cause acute indigestion or wall 


its way to the dinner plate of the neighbor's 
cat. On the other hand if carefully shopped, 
the dress may be an exceedingly good buy 


from a reputable manufacturer; the steak 
equal in quality to a competitive grocer’s 


higher priced meat. As in buying dresses 
meats, the method by which a 
displayman can operate under existing bud- 
get cuts is by careful shopping and buying 


and only 


for quality. 

Display in 
It is a point-of-sale technique to 
merchandise at hand; 
enhance store ap- 
pearance; a prestige builder to reflect the 
store’s individuality and personality. In the 
direct ratio that the displayman contributes 
to fulfilling these needs of his employer he 
is rewarded—in_ personal 


itself serves many purposes to 
a store 
stimulate interest in 


a decorative means to 


gratification § at 


least by them To continue to do so with 
less money to spend and tewer people in his 
department, the displayman must turn to 
“flexible” displays. Webster defines “flex- 


ible” as 


“capable of being adapted, modified, 
or molded; vield to influence; 
tractable.” A flexible display is, then, one 
which will serve its buyer in good stead 

and 
in superb taste whether trimmed with padded 


ready to 


with sound design, good construction, 


satin, artificial flowers and crystal drops or 
stripped to its papier mache or wood founda 
When the 


display 


displayman chooses such a 
from a_ reputable 
expect to 


tion 

flexible 
tacturer he can 
crated to 
made exactly lke the sample 


manu 
unit 
transporting 


receive 2 
built and withstand 
and handling, 
fashioned accord- 
will further 
his ingenuity 


trom which he bought, o1 


ing to his specifications He 


more be able to exercise and 
Imagination to repaint it, to break it down 
for the component parts, or to reassemble it 


look. The 


vestment will lie in his cooperation with the 


for a new true value of his in- 


manutacturer to get a quality product suited 
to his needs 
manufacturer's point. of 


From. the view, 
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it would be far easier tor him to be able to 
reduce his prices and sell by the car lod, 
He, surely, is more than aware of his cus- 
tomers’ budgets cuts. On the other hand, 
he is confronted with increases in the cost 
of labor and materials. He can not afford— 
on the basis of his integrity, his pride in his 
designs and workmanship—to use woods 
that will warp, paints that will crack, or to 
supplant his artists and craftsmen with cheap 
and inexperienced workers. Caught between 
the rising costs of production on one hand 
and the dilemma of the displayman’s budget, 
he is consciously directing his desiging to 
get the greatest amount of adaptability for 
the displayman. 

More and more cooperation will be re- 
quired between the displayman and _ the 
manutacturer. Should a displayman come 
in with a preconceived idea for a custom- 
made display firmly set in his mind—what 
it is to look like and how it is to be built 

it may be impossible to have the idea ex- 
ecuted within his budget limitations. Since 
he has his own difficulties in getting labor 
and materials tor his own department, he 
can appreciate the problems which beset the 
manufacturer today and can_ understand 
why today’s estimate can not compare with 
1945, °46, ’47 quotations for similar 
The happy solution lies in cooperation with 
the manufacturer to modify or build a vari- 
ation of the original idea—preserving the 
essence of the idea but executing it in a 
different way to meet his budget allotment. 
It's teamwork that counts. Unless the client 
will cooperate with the manufacturer, both 
factors are stymied. The manuiacturer will 
lose out on the order and will be labeled as 
being out of line in his pricing while the 
client will undoubtedly go to a firm which 
specifications in price only. 
Even in less “stock” displays, 
cooperation 1s required. To his best ability 
the manutacturer will comply with requests 
for changes in sizes, and materials 
But just as a “rush job” 1s apt 
increase in a list price, the 
variations sample or sketch might 
require new designing to change proportions, 


jobs 


will meet his 


the more or 


\ colors, 
to be used. 
to Cause an 
from a 


more expensive materials, more time to de- 
velop—and accordingly will cost more. 
When developing his line of samples and 
sketches, the designer does not dwell in a 
dream-puff world. He is surrounded by 
hard-headed comptrollers, accountants, and 
production engineers who figure strongly in 
any well-organized concern. It has often 
been said that the only industry which may 
be compared successfully to display is the 
garment business. By coincidence or plan, 
the same issue of Fortune magazine (January 
1949) which presented a portfolio of window 
displays contained a vividly written 
article dealing with the whys and whats 0! 
the garment industry. The approach to the 
skillfully handled by taking 4 
young through 
views with those in the market. 
principle in the garment industry,” act rd 
ing to one of the sages, “is that the intr 
value of anything made for a woman 1s 


also 


subject is 


a series of inte! 
“The nrst 


economist 


mensely less important than its emotional 
content, its schmaltz ... It is not enough 
for a manutacturer to build up a xood 
reputation, to turn out fine garments, vith 


, , 
the best materials and handwork, unless he 


[Continued on page 77 
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CREATIVE MATERIALS 
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THAT GO TO WORK FOR YOU 


HIGHLIGHTING 
ENRICHING 


ENHANCING 


wood exotics 


In 





FABRIC AND WALLPAPER COORDINATED 
225 FIFTH AVENUE NEW YORK 10 
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—The glove display at the right is by Dave 
Ostlund, The Boston Store, Milwaukee, while 


that for footwear is by Al Pierotti, Titche- / 9 
Goettinger, Dallas. . . . The bra and girdle Your oe y 
window is by Gwen Epting, J. A. Kirven Com- at As hs wh ‘g 

pany, Columbus, Ga. pu 


a window display 
blocked off so that only 
t the setting can be seen 
es two. things First, 
ity « the part of 
passersby and hence draws more attention to 


the display ; second, it focuses the spectators’ 





item 1 merchandise, while at 

same tl giving a general impression 

of completeness tor the entire window. Used 
frequently in the past for footwear displays, 
is here employed by Dave Ostlund, 

re Milwaukee. to concentrate 

ves during a city-wide pre 

e Week” Full-length man 

with the top and bottom 

masked off as shown so that 

ectators came to rest at around 


Different colors and types 


Here And There 


ortion of t masked section ot window bore 
he caption: “Your Hands Are Showing” 
ind the lower part had “Ladies Always 


iccessorized a range of costumes 


{ 
t 
t 


in the two win 


promotion. The toy 








Wear Gloves”. Both were in seript letteri 
Speaking of accessories, it would be 
cult to find a more charming little setting 
than that used by Al Pierotti, Titche-Goett 
inger, Dallas, to display a pair of shoes, a 
hag and gloves. Shown in a shadow-box 
frame, the display’s only adornment is com 
posed of a miniature lamppost in the back 
vround, bearing the words, “Rue de la | 
Phe copy card at the lower right is head 
“Foothold in) Paris” 
The dramatic presentation of red plaid 
underthings by Perma-Lift 1s by Gwen Epting, 
J. A. Kirven Company, Columbus, Ga. 7: 


t 


make the merchandise and figures stand out 
more starkly, the walls and floor were n 
in black and a red and white swag was 
painted in on the background. The win low 


card was held by an old-fashioned easel 
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"To Our Buddies” 
|; Poster Theme 
Our Buddies” 1s the dedication on the 
r presented by Howard Chandler Christy 
t e Veterans of Foreign Wars for the 
national Buddy Poppy sale. The poster 
be identified with the organization's 
ins’ welfare program in the aftermath 
orld War Il as the famous poster con 
ited by Christy in the ’20s has been 
titied with their program growing out of 
ld War I. 


he poppies again recall, in this poster, 





449, XN ; ai 
Veterans of Foreign Wars 
of the United States 


‘reat courage ot those who vave sO 
in defense of the ideals for which we 


nation stand,” says Christy “The 
ral figure of Liberty, our flag aloft, the 
frond of Peace in her hand, bespeaks 

high ideals. The cross tormed by the 
lighter planes above her testifies mutely to 
exalted, selfless purpose for which, 
our history, Americans have fought 


ly } 
eC 





Mother's Day Theme 
ls Announced 








diff erybody’s in Love with Mom!” is. the 
tine chosen for this year's Mother's Day, 
niall \ 8. Display items available are described 
se broadside which may be obtained from 
i \ational Committee on the Observance 
m her’s Day, 393 Seventh avenue, New 

\ City ] 
Wx” = = 

| 

We invite DISPLAY WORLD read- 

7 s to make frequent use of the 

2 rvice Bureau for information on re- 

rT urces for all types of display mate- 

“i il and equipment from air brushes 

a zebras (stuffed), or for general 

nsultation on display problems. No 
: arge is made for this service, of 


urse., 
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BRING YOUR SALES INTO 


mOlGth 





Don't let your most charming creations become a blurred image in the minds 
of swift passers-by. Bring your sales into focus with AMFCO mannequins 
superbly styled by Ted Latimer. 


These sturdy-yet-graceful models present your offerings with attention- 
commanding, come-in-and-look clarity that means more sales, more profits for 


your store. 


Write for FREE catalog illustr 
oholaal ol -aa-) AMFCO ne No fol e, ga’ 


of course 


PNaat-Valeola Mateo (-1i geldaaie olan) ole lab AML Ts 
38 GREENE STREET, New York 13, N.Y. + CAna!l 6-8259 


Pe coe haw a se, 
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Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 











H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
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OUR PLATFORM 
1. The Promotion of Display. 


2. More Display Cooperation by Manufac- 
turer and Merchant. 


3. Advancement of the Display Business. 


4. Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display's Power in 


Merchandising. 
_ 6. Absolute Independence of Our Editorial 
Columns. 
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"Emotional Content’ 
In Display 
Staples, 


where in this issue, 


Cecilia who has an article else 
was quick to catch the 
“emotional con 
recent 


it to display 


significance of the phrase 
tent” as it 


fortune magazine and apply 


appe ared in a issue ol 


It is an application which has long’ been 


needed to 
which is hard to define 


describe perfectly a quality ot 
display 

“Emotional content” refers to the total ot 
all those 


display to register 


which combine to cause a 


a stimulating impact on 


things 


the shopper the things which are some 


and more frequently almost 
intangible implied settings, 


subtle lighting effects, the choice « 


times tangible 
groupings, 
fa word 


in showcard copy, a touch of humor, con 


trast, and a thousand other things some ot 


which stand out by themselves while others 
are present but unnoticeable. Combined, thes 
total 


and it Is 


add up to a which 1s an 


emotional one, 


impression 
usually emotion 
that governs buying 

Used in Fortune 
ment field, the 
‘The first principle in the 
is that the 


as applying to the gat 


phrase is introduced thus 


garment industry 


intrinsic value of anything made 


woman is immensely less important 


schmaltz. It 


Por dad 


than its emotional content, 1ts 


is not enough tor a manutacturer to build 
up a good reputation, to turn out fine gat 
ments with the best materials and hand 
work unless he also turns out something 


with that emotional content.” 


motional content is the thing that makes 
two speakers so different, discussing the 
same subject at betore t] same audience 
Phe voice timbre of one may have qualities 
which reach and stir the emotions of his 
listeners, while the other, using the same 


words, may responsive chord. It 
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is said that Sarah Bernhardt could cause 
an audience to break into tears simply by 
the way she pronounced the word ‘“Con- 
stantinople” and the emotional content she 
put into it 

\nd everything else considered, it is the 
content which they are able to 
give a display that largely determines the 
difference in the worth of displaymen who 
must interpret merchandise to the shopper. 
Working with the same materials and under 
the same two displaymen will 
produce two displays having entirely differ 
ent emotional impact. It is the transmis- 
sion of the display creator’s personality and 
background into his finished work that de- 
termines whether a display will be brilliant 


emotional 


conditions, 


or run-of-mine. 

It is the same with the production of any 
item that goes into display, from mannequins 
to artificial flowers to display properties. 
Emotional content means the difference be- 
tween good and average. 

This is a phrase that belongs in the dis- 
The words stand tor quali- 
should 


play dictionary. 


ties which every displayman seek. 


Community Display Programs 
Build Good Will 


In a number otf communities merchants 


and display people have cooperated in spe- 
cial promotions designed to create more 
local interest in display’s part in merchan- 
dising, and with excellent results. Easton, 
Pa., is the most recent example; a city-wide 


campaign built around hobby window dis- 


plays in participating stores drew throngs 
of shoppers, stimulated selling, and built 
good will among customers. South Bend, 


Ind., has made good use of display windows 
simultaneously unveiled to herald the open 
ing of complete with 
parades and entertainment features. So has 
Portland, Ore., and a number of other cities 

\ variation ot the idea is used each year 


seasonal events, 


by The May Company, Denver, where stu 
dents install the window displays over a 
certain period of time; the city has come 
to look forward to the occasion. Othe1 


used Display Weeks built 
a central theme. 


communities have 
around 

\n example of how city-wide interest can 
be built up around such projects is that of 
Fullerton, Calif., a city of 12,000 where for 
the third time the merchandising and _ sell- 
ing classes ot Fullerton Junior college, 
guidance of J. H. Martin, mer- 
instructor, installed 
Eighty-five per cent 


under the 


chandising and. selling 
31 local store windows. 
of the 


play and had never observed the process of 


students were inexperienced in dis- 


display installation 
account of the project and its 
H. Martin’s own words: 
“Upon contact Mr. James A. Mild, 
chairman of the Merchant’s Division, Fuller- 
found that he 
was enthusiastically in favor of continuing 
the idea. Mr. Mild appointed a Merchants’ 
Division Display Committee which met with 
a merchandising student and I, who familiar 
them courses in merchandis- 
ing and display project 
Here, and time 
tables was composed and copies were given 
and 
he strict adherence to the suggestions and 
both the part of the 


Here Is an 
results, in J 
with 


ton Chamber ot Commerce, I 


ized with our 


selling and_ the 


also, a set of suggestions 


to each participating merchant student 


time tables on met 
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chants and students was the secret of suc- 
All the merchants were notified of the 
project via a Chamber of Commerce Me 
chants’ Division bulletin and invited to 
participate. 

“The favorable response of the merchants 
very gratifying. A complete list 
participating merchants was compiled to d 
termine the windows to be i 
stalled and they were divided into the f 

divisions: furniture; hardware; 
furnishings; women’s ready-to-wear, 
and a miscellaneous group. Also a judging 
formulated with the ratings of 
excellent, (3) ; 


cess. 


was 
types of 


lowing 
men’s 
sheet was 
(5) superior, (4) 
fair and (1) poor. 

“Each student asked to 
type of window he preferred to handle and 
his desire was matched by his being as- 
signed to a cooperating merchant's window 
in that particular group. Student commit- 
tees, consisting of from two to four mem- 
were formed and student was 
selected to be the chairman. This chairman 
was a member ot the current advertising 
class and his was the responsibility of con- 
tacting his store manager and also to call 
meetings with his immediate committee. At 
these contacts and meetings many problems 
and methods to approach them were dis- 
cussed. General class discussions were also 
held where window layouts were suggested, 
some accepted and some discarded. 

“This project, as were the two preceding 
projects, was a contest among the merchan- 
dising students, so the Merchants’ Division 
set up a fund with $15 for the best window, 
and $3 for first and $2 for second in each 
of the above-mentioned With 
these prizes as an incentive, the students 
applied their school theories to the extent 
that the make-up of the windows took on an 
professional aspect. By means of 
an instructor’s guide consisting of an alpha- 
betical list of students set up for immediate 
time table, and a carefully 
prepared check sheet. I was able to follow 
closely the activities of each student. 

“The Fullerton News Tribune published 
frequent columns pertaining to the project 
and advertisements submitted by the par- 
ticipating merchants carried excerpts of the 
contest and invited the public to view their 
windows that had been created by Junior 
college merchandising and selling students. 
Also the public was given the invitation to 
enter a letter writing contest to decide the 
best window. On the evening of the judg- 
ing, an estimated 15,000 persons lined the 
streets and filled the stores. 

“Final selection of the best 
play and the runner-ups was made by Aubrey 
L. Maley, who was then display manager 
tor The Broadway-Hollywood, past-vice- 
president of the International Association of 
Display, past-president of the Southern 
California Display Club, second vice-pres!- 
dent of the National Association of Displa) 
Directors, and a member of the Board ot 
Directors of the National Retail Dry Goods 
Visual Merchandising Group 
The selection of Maley by the instructor 
met with the approval of the members of 
the Merchants’ Division Committee. 

“After a careful study of each individual 
window, Esther's Apparel Shoppe, wher 
display was by Joan Barker, of La Habra, 
Joanne McCormick, of East IS 

[Continued on page 55] 
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Was choose the 
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almost 


references, a 
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f isplay In Men’s Wear romotion 

ed 


ve By W. L. STENSGAARD 
a W. L. Stensgaard & Associates, Inc., Chicago 


ir : 
‘ , , OAC , ’ ! - , , ; : 
- HIE theme of youl 1949 Men's \pparel Fashions for the Most part change slow), another one on the way What is it Find 
‘ Fair lam told 1S ‘Fashion Promotion and Vou can SEE and teel them coming out: don't Wait 
. | } R a 1 , p P v zs 
a { ndoubted]\ you have Selec ted this Chat > One of the trouble S In retailing Wi Fashion can he an item but let me suggest 
| CRONE 46) fee Satan a Pitino : . gg 
. t le inte rpreted INtO Ways and means are shown and told about a style or idk a. vou don't stop at item « lling. Think in 
: v your retailers find more sales. J] an It looks new, looks good. we show and pro terms of ideas. color, an ensemble, a utility 
Ve . all agrey that Without fashio; mote it. If it is good a i W people buy it a need, a habit. a trend 
and changes retailing would be ve ry and more and more people buy it and about You will se a trend to pastel shirts this 
ae “4 " ,] > a . ; ' 1 9 2 
| difficult. Eyen with fashion ideas now it becomes a fashion. So right here too summer; it’s coming: jt Started in Cal} 
' anges it can be difficult too. There Many stores want to forget about it and ev fornia Perhaps it will be only fair this 
t \ [a = f 
| e believe one of the real problems o to something else. So they stop buy ing it, summer, but watch it again for 1950. Better 
t No i } dy a , ae ] i P 5 
5 Is how can we keep it simple” and — colors and sizes are out and sales are lost tabrics, smart colors, better « isual fit. All] 
} . ] . ° ’ , a . . _ 
be t job tor all concerned Let and the business goes across the street wher this is fashion Promotion... but when it 
out retail promotion the buyer sees the opportunity comes what will vou do about jt Will you 
thin r “e -@ so “etay] , a éonr ” y 
k the re are three kind I retail Be sure you get all possibl volume from a merely say “Ney pastels”, ete. What will 
tion No l, the lashion Promotion Stvle alter it becom s 
\ +] 


a tashion. Only wit} your bj 


he Price, volume. trattic observations In other 


COMPetitive vour 
d No. 3. the “best 


g ideas be? In California wher 
S¢ llers”’ job Qt 


sales records and Pastels are showing and selling, I did 





not 

stores or cities can you be sure So long see any really good Promotion idea. But 

Seis believe the last is most Import as sales continue, keep up promotion—let someone will get it and then the idea will 

“ yet most neglected: perhaps it's the the public decide, don't cut them off. Yes. get under way 

ithicult, Ol course be careful to slow down on buying If we had to wait until people wore out 
talk about the fashion promotion and promotion when the caution sign in their clothes, retailing would go broke. It’s 
t Yes—of course It's knowing what your figures shows up. Now at this obsolescence that creates most reasons for 
Is. The best definition I have ever point know what the runner-up is, in the 

Says “A fashion is a Sty] 


people’s apparel buying. Make it “out of 
accepted tashion” by bringing 
its place, but that 


be better looking, 


same type of item and begin giving it your 
attention and Promotion. Don't allow holes 


report because an 


izable number of people” 


something new to take 
new idea or article must 
better made, give better 
[Continued on page 102] 


Ss Delivered at Toronto, Ont before the to appear in 7Our sales 
Men’s Wear Association of Canad Item goes out of tashion: remember there's 
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display covered by the From Cape Town, South Atrica comes the 



































hree windows pictured here is a sur first display, done by H. Hess, display man- 
risingly large one, ranging trom close ager tor Stuttatord & Co. Ltd.. and involy 
up, dramatic presentation of cosmetics 1 ing the showing of a large quantity ot 
small space through a display which involves ostume jewelry \part trom the customary 
lever handling of hard-to-show merchan groupings of merchandise, Hess has made 
lise and ending with a mammoth setting in use of a clever device whereby individual 
vhich a on plete s} Op tront 1s emploved pieces ot the jewelry. are brought out mto 
Hi 
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unusual prominence. This is done by sketch- 


ing feminine faces, arms and busts on the 
background and applying bracelets, neck- [ 
laces, ear rings, and other bits of jewelry 1 
their customary positions on each_ sketch 
This same way of setting off individual 
pieces has been done in the United States 
but has usually been confined to one or tw 
color portraits in a single window 

In the next displav—by Gwen Epting, J 

\. Kirven) Company, Columbus, Ga 
mans arm and hand extend trom behind a1 | 


emerald green satin drape to offer a corsagt 
ot orchids to the 
bottle 
a companion 
The 


tormal 


mannequin \ singl 
ot “Orchids to You” nail polish and 
lipstick 
mannequin 
with an 
back of the 


iron bench 


among _ the 


black 


nestle 
orchids wears a 
inset of satil 
skirt. 

with its 


displayet 


satin green 
The lacy 


oreen 


rutfles in. the 
white 
satin 


wrought 


cushion makes an excellent 


You" cosmetics 
Roebuck wv CO 


immense 


ror packages ot aa | Irchids to 
R. F. Kessling, of 
Baltimore, has the 
: . ] 

window space to fill at regular intervals 
ling 


oears, 


problem Oo! 


settings are on ia 
in the display illustrated 


and his correspol 


scale \s witness, 
a corner sweet shop and “coke” bar is show! 
complete with customers 0! 


vith 


in natural size, 


the inside and passersby on the street 


out 


—The jewelry display is by H. Hess, Stutta- 
ford & Co. Ltd., Cape Town, South Africa, and 
makes use of actual jewelry in normal positions 
on heads and arms painted on the back- 
ground. .. . Upper right, a display by Gwen 
Epting, J. A. Kirven Company, Columbus, Go. 

Left, the big window of Sears, Roebuck 
& Co., Baltimore, lends itself to dramatic |ife- 
size scenes; R. F. Kessling is display manager— 
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cetch- 
n the 
neck- 
Iry in 
ketcl 
vidual 
states 
ir tw 


utta- 
and 
tions 
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>wen 
Ga. 
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ife- 
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introducing the middleweight champion! 


-_ 


j 
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Stempler Duble-Vue _ Plastic Hangers 












f 
P.B.S° 
Full size lady's plastic hanger... 
17" length . . . ‘'Fernicklon" re- ile 
volving hook . . . Jeweltone colors j } 
of Sapphire Blue, Ruby Red, Cry- fl 
stal Clear, Emerald Green, Amber. ag a —— 
wah bec 
ge Se x _ ~, 





Stempler hangers are the very best you can buy — masterpieces of fo» . Sei 1 
workmanship, priced for economy. Every problem in hanger design —_f —4-—~ 
has been carefully solved—the result of 48 years of hanger research! ae a 

See your supplier or write for prices and particulars. Inquiries in- 


vited from jobbers. P.M.C. 


Plastic combination skirt hanger 
R S§ S J ... 17" length .. . "Fernicklon" 
revolving hook . . . Same colors 

winey lem & Sens, Juc. 243 


28 Norfolk Street, New York 2, N. Y. 





since 1900 
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WALL Tbe? 
BOARD 
AT NEW LOW PRICES 


Diameters of Tubes 
Lengths ee y k 4" 6" 8" 10" #12" 14" 16%" 22” 
3 ft. $.20 $ .35 $ .50 $ .65 $ .90 $1.25 $2.50 $3.00 $3.50 $4.00 $7.50 
44 ft. .30 -50 .65 90 1.25 1.60 3.60 4.50 5.25 5.75 11.25 
6 ft. .40 .65 85 1.25 1.75 2.25 4.75 6.00 7.00 7.75 15.00 
9 ft. .55 .90 1.20 1.55 2.25 2.85 6.85 8.90 9.80 11.10 22.50 
12 ft. 70 1.20 1.55 2.05 2.95 3.70 9.10 11.85 13.00 14.70 30.00 


Full tubes come in above standard lengths. For orders less than $5.00 
there is a Handling Charge of 75c. A Discount of 10% on purchase 
of one dozen or more tubes of same diameter in 9 and 12 ft. lenghts. 


Tubes cut in half lengthwise; 2" to 6", 35¢ ea. — 8" to 16%", S0c ea 
All Prices F. O. B. Cleveland 
“COMPLETE STOCK FOR IMMEDIATE DELIVERY" 


MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND 14, OHIO 
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—In the usual order, Miss G. R. Miller, Melvin Myers, Mrs. Leo Brunner, W. S. Newhouse, 

Leo Brunner, C. J. Zeigler, Ben B. Brooks, Irving Fisher, H. L. Underwood, Marie Martin, 

Sol Fisher, Mrs. W. S. Newhouse, Lew Posner, Fred T. Busse, John Sanders, and Mrs. and Mr. 
G. M. Shanks— 


Midwest Installers Meet 


By SOL FISHER 
Fisher Display Company, Chicago 


N February 25, a meeting of 
the leaders 
advertising installation field from the 
Midwest took 


Sheraton hotel 


some ot 
in the point-of-purchase 


place in Chicago at the 


Phe session lasted all day and its purpose 


was to lay the toundation for an organi 


zation to elevate, to improve and to dignity 


the display installation business so it will 


cccupy a more respected position in_ the 


advertising tamily 


Posner, A. B. ¢ 


Chicago; Irving 


Phose present were Lew 


Mercantile 


Display Service, 
Chicago: 


Joh 


Company, 


Fisher, Fishes 
Sol Fisher, 
I Sanders, 


( hicago;: H | 


Display Company, 
Display 


Sanders 


Fisher Company ; 
Display 


Underwood, Underwood 


Display Service, South Bend; Melvin) H 
Myers, Myers Display Service, Louisville 

Miss G. R. Miller, Wayne Advertising 
Service, Detroit; Ben B. Brooks, Tri-State 
Displays, Minneapolis; Fred 14 Busse, 
Riechers Display Service, St. Louis; C. J 
Ziegler, Davison Display Service, Omaha 
Mr. and Mrs. George M. Shanks, Toledo 
Window Diuspla Poledo; Mr. and Mrs. W 
S. Newhouse, Newhouse & Co., Memphis: 
Mr. and Mrs. Leo Brunner, Stefan, Inc 
Milwaukee 

Lew Posner was elected secretary of the 
Midwest group 

\ll agreed that it was essential for this 
industry to be organized along” unselfish 


lines and tor the common good of every 


4970 rator 


Phe common goal is to improve methods 


and services to the advertiser so as to en- 


courage the recognition of this important 
medium of advertising 
It was agreed that some means must be 


found whereby the advertising agencies can 


come into the display installation picture 
even if commissions have to be considered. 
What method is to be used in interesting 


medium of ad- 
thoroughly dis- 
general convention 1s called 


advertising agencies in this 


vertising will have to be 
cussed when the 

The next group meeting will take place 
the second week in March, consisting of the 
\tlanta 


March a meeting 


Southern Group, in 
\t the 


somewhere in the fat 


will take 
West tor the 


end ot 
place 
Western group 

Great enthusiasm is shown by all) who 
attend and 
nition of the fact that an association of this 


kind 


these group meetings recog 


which is for unselfish purposes, which 


has no ax to grind, and which 1s not for 


profit, 1s absolutely essential 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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Gets Favorable Results 
From Special Display 


The Mengel Company, Louisville, has an- 
nounced attendance and order totals for the 
special advertising display room set up at 
the Chicago winter furniture market. Mor 
than 1,000 visited the exhibit, and 
orders were taken for 50,000 pieces of pro- 
motional material. 

According to J. P. Oliver, assistant man 
advertising and promotion, — th 
marked success of the display room proved 
that adequate space 
equally as important as adequate space for 
displaying merchandise during an event of 
this kind. 

“The setting aside of specific space for the 
sole purpose of exhibiting advertising and 
promotion material was an innovation for 
the furniture industry, though it has _ been 
used frequently in other fields. We found 
that it gave us our first chance to tell our 
dealers the full advertising 
program, and to insure their use of the ex- 
tensive retail promotion aids we provide. 


dealers 


ager of 


for advertising was 


story ot our 


“Dealer enthusiasm was high, as indicated 
by the orders for promotional material, and 
the advertising display actually helped sell 
our merchandise. Our 
equally enthusiastic, and followed _ the 
unusual procedure—for salesmen—of taking 
buyers in to see the promotion aids avail- 


able even before showing them the merchan 


salesmen became 


dise.” 


Top features of the display were: (1) A 


( olor 


showing tull 
featured in 


series Ot shadow-boxes 
portraits of the stars 
Mengel advertisements; (2) An “art gallery’ 
of original art work used for covers of the 
magazines in which Mengel national ads 
appear; (3) An advertising calendar giver 
free to dealers for their use in scheduling 
promotions; (4) Mengel's 
booklet, “Make Your 
Living’, featuring a practical 
tor store and consumer 


Frederick L. Rahr. 


movie 


new consume! 


Own Design _ for 
color wheel 


use, designed by 


Disney's "Cinderella" 
For Stensgaard Theme 
W's Hl 
firm ot that name, and Sig Purwin, divisiona 
art director in charge of retail promotion 
after I 


COoNnsiae rable 
Walt 


Stensgaard, head of the Chicag 


have returned 


time with the 


spending 
Studios, 


Holly 


Purpose of the visit was to obtam 


Disney 
wood. 
information and material about “Cinderella, 
Disney's newest technicolor production ; it 18 
the first fully animated, full length produc- 
tion by the the war and 

said to give promise of topping the pertorn 


studio since 


ance ot “Pinocchio” or “Snow White 
The Stensgaard organization 1s now 
planning and = designing complete — retal! 


store promotions for both children’s and to) 
] ott 


promotions. as well as the fashion and $1 
display promotions based on “Cinderella 


To Conduct Course 
In Display 

\ display made available !y th 
retail distribution department of Long Islan 
university is to be conducted by \\alte! 
Buckley; he is merchandise display manag 
tor Frederick Loeser w Co., Brookl 


course 


1949 


man 
the 
roved 
Was 
Pe OF 


nt of 


or the 
x and 
mn for 
been 
found 
ll our 
‘tising 
1 eXx- 
de. 
icated 
1, and 
d sell 
ecame 
| the 
taking 
avail- 
rchan- 


(1) A 
color 
ed I! 
illery’ 
of the 
il ads 
oivel 
duling 
sumer 
n for 
wheel 


ed. by 


hicagt 


isional 


notion 
lerabl 
Holly 
obtait 
rella’, 
1; it 1s 
roduc 
ind 1s 
riom 
now 
retail 
nd to) 
| gilt 
Ia” 
the 
slan 
‘alte 
1agt 
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COMMUNITY DISPLAY PROGRAMS 
BUILD GOOD WILL 


[Continued from page 50] 


\nccles, was awarded the sweepstakes prize 
\riistie ability, cleanliness, originality, time- 

_ selling potential, simplicity and har- 
m were the qualities desired of each 
Wi OW. 
Dress Shop, Miller’s Department Store, Stien 
& Strauss, Neilsen’s Men's Wear, Riutcel 
Brothers Furniture, J. and K. Appliance, 
Roberts Sporting Mild Hardware, 
Shipkey & Pearson, and Gifford’s Stationery 
aiter the official 

ing by personally interviewing each co- 
operating merchant I found that their re- 
actions to the project were favorable to the 
Many voluntarily offered 
future 
feeling 


Goods, 


\Vithin a short time 


idea aS a whole. 
windows for use in the 
and commented on the excellent 
acquired between the merchant, the student 
and the All were pleased with the 
public’s response and the rapidity that fea- 
tured items were sold. 

“This gives a fairly good example of what 


their store 


school. 


can be done with merchandising courses of 
today. Not only does a project of this type 
give the student a chance to use his book 
through actual experience, but 
natural outlet tor teacher, 
student, and businessman relationship so 
needed for future professional profits.” 


knowledge 


it prov ides a 


Display '‘Cupboard" 
Aids Lamp Drive 
Westinghouse, 
family 
importance Of maintaining adequate supplies 


currently campaigning to 


educate 


purchasing agents on the 
i spare lamps in the home, makes its point 
vith a new eight-color lithographed card 
ward cupboard that dealers can stock with 
| lamps. 
Standing 2 feet high, the display shows a 
cupboard, holding a 
The unit is 16 inches 
ind 5 inches in depth, with two shelves 


CW1le betore the 
her hand. 

old varying quantities of lamps de 
yon the sizes dealers wish to teature 
Shipped flat, and easily locked into three 
display was de 
Westing 


Company, Bloomfield, 


sional position, the 
| by the Lamp 
Electric & Mig 
lithographed by 

man Company, Long Island City 


Division of 


N. J., and was Ieinson- 
N. \ 
Filene's Displays 
lish Products 

r thoroughness whch Lee W 
Wm 


carries out. the 


with 


display director for lrilene’s 


Company, Boston, 
merchandising end of wide 
tions is told briefly in the 


ton” article appears on 


store 
“Bermuda 
which page 
IS ISSUE Such touches as arranging 


use of pink sand from actual Bet 


caches are characteristi 
{) March l4 


chance to 


the elobe 


residents of the citv got 


visit, by Proxy another 


when. the products ot 


went on display at Filene’s. Under 
supervision, thousands of pieces of 
ise were assembled and shipped to 

air tor the promotion Ever) 


which occupies a city 


to the 


the store 


Emerald Isl 
‘te, 


is BIVel OVE) 


tie-in displavs throughout 


Runner-ups to Esther’s were Lingo | 
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T Mm Ree U S&S Pe OF 


the biggest . . . 
the best..... 


Display Jobber in every major city of the United 
States now handles the "'Lico" Line of plastics and wood 
display fixtures. Visit his showroom and inspect America's 
leading line of displayers or write us for his name in your 


city. 


Inquiries on your special requirements are solicited. 


“LICO” Leads Again! 


Pink Fluorescent 


PLASTIC LETTERS 


Cemented on white or clear plastic base 


4" letter 
Base 


2" letter 
Base 


I'' Wide 
$1.00 each 
1.00 per foot 
14,"" Wide 
$0.75 each 
75 per foot 


Special designs — trademarks quoted on request 


Orders under $20.00 add $0.50 packing charge 


“LICO”’ Display Fixtures 
LUSTRA-CITE INDUSTRIES, INC. 


225 WEST 28TH STREET 


NEW YORK I, NEW YORK 




















REED for summer 


REED DAISY DISPLAYER 
36° x. 30” 
REED BIRD CAGE 
Without stand. 
Cage. 


each $8.00 


natural finish 
Painted 

Cage with stand. 
Natural finish 


Painted 


$3.25 
4.00 


5.25 
6.25 


Write for Catalog of Other Reed Items 


ANKERUM MFG. CO. 


19th and Arch Philadelphia 3, Pa. 


Streets, 
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FORMENSE Co. 


© Santorized... won't shrink over 1% 


« Fine, sturdy uniform - 


Oa enh om armed 








Making The Most Of Large Space 


ONERONTED with a large window single treatment which is impressive through = display will be seen im many Sears. stores 

space and a considerable amount of sheer size and mass. Or he can use a com- during the spring of 1949. Note that 32 

merchandise to show usually rela bination of the two methods shirts are shown on the board, in different 
tively small items —the displayman has his While variations of each way of handling collar styles and in whites and various colors 
choice of several methods of handling the this problem are used by the central display Similarly handled is the ‘Sears for your 
problem without the goods looking lost or headquarters of Sears, Roebuck & Co. in Easter best’ shoe window, which is one of a 
having a cluttered effect planning displays for the wide-flung chain, group of Sears Easter windows soon to make 

He can break the space up into several probably their most effective results are their appearance. Here 32 pairs of shoes 

smaller units and dispose the articles accord achieved when the entire window is used as covering the entire family range — are pre- 
ingly, so that the window actually consists of | one giant display. sented, displayed on white panels emerging 
several displays which are related to a An example is the window for “Pilgrim” trom a cluster of colored hyacinths.  Floot 


central them«e He can use the space for a shirts with the new “Formease” collar; this covering and background are light greet 
I 











1949 











stores 
hat 32 
fferent 
colors 
r your 
e of a 
» make 
10es 

© pre- 
ler ging 
Floor 


greel 
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Permanent Type Display 
For ''Glamorug" 

s part of its promotional effort on behalt 
of “Glamorug”, Universal Rugs & Carpets, 




















a subsidiary of Bigelow-Sanford Carpet 
( Inc. is making available to dealers a 
permanent type merchandiser—the first. of 
its kind—which features a 6 by 9-foot “Glam 
orug’ and five or six of the 27 by 54-inch 
rugs in a full range of colors. 

\daptable for use in windows, the primary 
functions of the display are to keep the 
“(,lamorug” from being buried in the rug 
p and to create a “Glamorug™ depart- 


ment within the store. 

he rugs come in three patterns, each one 
executed in a variety of colors. With this 
display the dealer, who pays part cost for 
it, can feature one pattern in all its colors, 
or choose assorted patterns if he so desires. 

Ingenious in design and modern in styling, 
the display stand occupies a floor space 


irea of 6 teet 2 inches in length and 2 feet 


= Std 

7 i ) 
i uc 4 

6 inches in depth. It measures 6 feet high. (| — 
ne les in dept It measures 6 fect igh aa 
he unit, created and produced by Kay, 
Inc. New York City, is of close grained 


wood finished in grey lacquer with copy on 





ee: 
ee 


‘ 
NAIL PANELS 


fatter! 


Automatic magazine-loading Spot- 
stapler nails wallboard, plywood, 
pressed woods and light metals 
without hammer marks. Spot- 
staplers either countersink or flush 
drive. 






the lower bar silk screened in red. The bar ad 
also serves to hold the small rugs in place. 

Three oval copy panels above are. of 
“Duran”, lacquered white, with silk screen- 
ing in multi-colors. Connecting tape is 
lhe expanded metal screen of baked 
enamel which tops the display not only adds 
to its attractiveness by dissipating the ap 
pearance of solid bulk but also permits a 
clear view of the interior of the store. Ops 
panel 1s gray-lacquered with silk screening 
in black and red. The word “Glamorug”™ 1s 
done in plywood, lacquered white. The price 
panel is silk screened in white and gray on 
a red lacquered background. 

The unit is shipped to dealers knocked 
down with instructions for assembling 














Koester School 
Changes Management 7%" Yn" %”" Rh" Y¥' Write for Bulletin 


Long a part of display, The NKoeste1 
School 1s now operated by Cyrus H. Hittle 
man, and has changed its address trom 300 
West Adams street, Chicago, to 25 East 
Jackson The school teaches display by the 


NY 
g ING. 





correspondence method and has’ been in 


location it will be able to offer better service 


operation for several decades. In its new | 
to students and merchants. Hittleman has | 


more than 30 vears experience in educational 





trai 
a ng 





BIRDS 


Nat Siegel Appoints 














W . 
estern Representative For You 
Nat Siegel, Inc., New York City. has ap WINDOW DISPLAYS 
| 5. C. Unger as sales representative 
alitornia, Washington, Arizona, and ; F , 
laa a aa ~o seautiful feathered birds will make 
mn your display more interesting and 
attractive. We are supplying the 
leading department stores and dis 
Don’t forget—send in your news play men everywhere. 
‘ms about all happenings in the Available in all colors, such as pink, 
; chartreuse, blue, beauty, yellow. ete. 
splay field: births, deaths, marriages, ; ; seats 
anges of position, anything pertain- amptes and prices on request 
z to display or displaymen anywhere. | KIRSC FANCY FEATHER 
— & NOVELTY CO. 








63 W. 38th St. New York City 18 

























































Which is your 
Window? 





FADED display goods and fix- 
tures mean costly losses! 








UNSIGHTLY “‘blindfolds’’ lose 
sales—protect only halfway! 





WITH FAMOUS 


TRADE MARK 


TRANSPARENT SHADES 


WHY suffer from sunfading—or why 
hide your windows? Like 75,000 other 
merchants, you can enjoy both Sun 
Protection PLUS Visibility. Just install 
Infra-Chem Transparent Shades! 
* This exclusive “miracle shade” gives 
top-to-bottom protection—stops both 
direct and reflected fading rays as awn- 
ings alone can’t do. Never weather- 
beaten nor shabby either, for Infra- 
Chem fits INSIDE your windows. 
* For lower display costs and more 
sales, see all the Infra-Chem story. 


Mail this coupon or write—TODAY. 


FREE 


SAMPLES 
BROCHURE 
ESTIMATE 


te 





YES— Rush me new brochure, generous Infra- : 


Chem test samples, and estimate data. All 











i 

uy without charge. i 
i H 

NAME POSITION 

‘ 1 
Bo STORE WANE a 
A ADORESS , 
t TS-239 (458) 1 


RANSPARENT SHADE CO. 
501 N. Figueroa St., Dept. 103-C 
Los Angeles 12, California 
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Salon De Art Et Style 
ls New Display Firm 

\ new partnership has bee 
the name of Salon de Art et Style by 
Paul and .\ j. Pischl located 
it 201 East 52nd street, New York City. 


n tormed under 


Rose and 1s 


was last employed as the associate 
and stylist for Ferris-Shacknove 
the city. Previously he 
was the display manager for first the Man- 
hasset branch and then the new Westchester 
of Lord & Taylor. He 
with Henry Callahan at the main 
York City. 


of more than tive 


) 
Rose 
lesignet 


Studios, of same 


store has also been 
associated 
store of Lord & Taylor in New 


Pischl, 


war service, 


a veteran vears 
was the manager of a rare book 
and egallerv; he is known in dance 


shop 


circles as the compiler of a recent issue ot 


Dance Index on American dance souvent 
programs 

The firm will create and manutacture dis 
plays and decorations in addition to design- 


ing interiors and costumes. 


New York City Club 

Has Dinner, Dance 
The New York 

held its dinner 


Hotel Statler 


hundred = displaymen 


Ine. 
the 


(lub, 


dance at 


Displaymens 
annual and 
on February 20, with several 


and thea families 
present 
\l (sreene, 


Brooklyn, 


ot Nu-Way 
the 


secretary-treasurel 


Display, was chairman ot 


entertainment committee. 


Newly elected officers of the free-lance 
display group are as tollows: President, 
Lester Pollack; vice-president, Andrew 
Laszlow:; financial secretary, Jack Green- 
berg; recording secretary, Milton Spencer, 
and treasurer, Jack Teget 

The executive board 1s composed ol \l 
Greene, chairman, Irving Berman, Jack 


Benjamin Kahn, Rov Klapper, 


ind Philip Schetet 


Fishman, 
Henry Rubin, 


'Penetron" Described 
In Literature 

Spot Sales Tre ; 400) 
New York Citv 17, has 


“Poenetron”’ 


Madison 


prepared literature 


avetlue, 


describing the and methods ot 


installing it tor display purposes Phe 


*“Penetron” 1s) a revolutionar\s device de- 


signed to project sound through glass show 


anv other resonant surtace to 
attached o1 


Source otf the 


windows. 01 


which it may be come im con 


tact sound can be a micro- 


phone, records, transcriptions, record player, 


tape or wire recorder, or any other device 
that originates sound Phe unit can be 
adjusted so that the sound reaches only a 
few feet from the window, or only to the 
} 
curb 
Bendel Appoints 
John Cobb 
For the past three vears with De Pinna’s, 
New York ( it is first issistant, John 
Robert Cobl is yomned Henri Bendel. of the 
2 ; ee 
Chicago Club Hears 
Color Authority 
I} Mat | meeting of the hicagr 1) 
(| } | 1 Cheskin 
| ( Researc 


: 








Your New Yor 


BUYING GUID 


ALLIED DISPLAY MATERIALS, INC. 
Display Novelties, Materials, Accessories 
65 Madison Ave. MU 5-6487 
ARTS AND FLOWERS DISPLAYS, INC. 
Artificial Flowers, Foliage, Novelties 
43 West 56th St. CI 7-6848 
BLISS DISPLAY CORP. 
Display Promotions, Animated Displays 
460 West 34th St. BR 9-5750 
THE L. J. CHARROT CO., INC. 
Artificial Flowers, Display Decorations 
36-38 West 37th St. WI 7-1687 
COLONIAL DECORATIVE DISPLAY CO., ff 
Artificial Flowers and Plants 
70 West 40th St. WI 7-0230 
DECORATIVE PLANT CORP. 
Artificial Flowers, Display Decorations 
136 West 24th St. WA 4-4405 
DISPLAY EQUIPMENT CORP. 
Coronet Mannequins, Display Fixtures 
147 West 37th St. BR 9-8450 
FERRIS SHACKNOVE STUDIOS 
Wire Displays and Novelties 
45 Grove St. WA 4.2208 
FRANKEL ASSOCIATES, INC. 
Display Fabrics and Materials 
218 West 47th St. CI 7-0060 
FRANKEL DISPLAY FIXTURE CO.,, INC. 
Mannequins, Display Fixtures 
493 Seventh Ave. WI 7-0450 
H. H. GOULD DISPLAYS 
Artificial Flowers, Display Decorations 
37 East 28th St. MU 5-1555 
THE GRENEKER CORP. 
Mannequins, Mannequin Wigs 
250 West 54th St. CI 6-5146 
GRIMES DISPLAY SERVICE, INC. 
Display Novelties, Materials, Accessories 
(formerly Eve Brueser Studios) 
22 West 38th St. BR 9-4924 
DAVID HAMBERGER, INC. 
Artificial Flowers, Display Decorations 
115 West 31st St. PE 6-0465 
LAVERNE ORIGINALS 
Display Papers and Fabrics 
225 Fifth Ave. MU 3-7356 
A. LUTZ 
Reed and Rattan Displays 
3 West 18th St. CH 2-6264 
LUSTRA-CITE INDUSTRIES, INC. 
Lico Plastic Display Fixtures 
225 West 28th St. PE 6-6803 
MAHARAM FABRIC CORP. 
Display Fabrics, Materials, Accessories 
130 West 46th St. LU 2-3500 
MANHATTAN MANNEQUINS, INC. 
Mannequins, Mannequin Wigs 
119 Prince St. GR 3-3868 
MESSMORE & DAMON, INC. 
Animated Displays, Itinerant Displays 
100 West 27th St. CH 4-1842 
NATURAL CREATIONS 
Artificial Flowers, Display Decorations 
233 Fifth Ave. LE 2-2377 
SCHEUER CREATIONS, INC. 
Plastic and Metal Display Fixtures 
307 West 38th St. LA 4-3005 
NAT SIEGEL, INC. 
Mannequins, Display Fixtures and Novelties | 
39 West 37th St. WI 7-8485 g 
TIMBERTONE DECORATIVE CO., INC. 
Display Papers 
324 Lafayette St. WA 5-6167 
D. G. WILLIAMS, INC. : 
Mannequins, Display Fixtures and N ovelties 
198 Seventh Ave. LA 4-4069 







Save Time . . . Get More Ideas «+ 
Do Your Display Shopping ! 


NEW YORI 









| 
i 
\ 


























is the center of all that's new in display a 
...@ year- 


round promotion guide where famous firms provide 


ideas and products that help you make display history 
Whatever 


and your store to make sales quotas. 


your requirements, New York can supply them. 
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New Spotlight 
On Market 


The Litecrait Manufacturing Company, 


, . 135 Rome street, Newark, announces a new 
aunequind, | “Adjust-O-Spot™, a small, compact adjust 





| 
| 


able spotlight that is unusually versatile. [t 
rotates 3600 degrees in any direction, tilts to 
e ° . ra degrees on the vertical and self-locks 
made with an inspired touch, potige cts 
Designed tor quick, easy installati 
—e L | f h “Adjust-O-Spot”™ is completely wired. ; 
anticipate t e very atest asn- | supplied with plaster frame. It takes eit 
an R-40 or PAR-38 lamp and comes 
brushed satin chrome finish or colors. Louvre 








y ions... incorporate timeless and heat-resisting glass color filters are 
available. The unit carries Underwriters’ 


traditions of craftsmanship. ROE ROTES “MERTON. 
The resignation of Mrs. Ruth Thomas as 


| ) 1Q Mannequin 
MILEO MANNEQUINS xt 
4 4 Since 1900 display manager for Loit's, New York City, 


7 West 36th Street New York 18, N. Y. has been made known: she was with the 


firm for three years. In retiring from dis- 





Leaves Display 
For Farm 














play, Mrs. Thomas will join her husband, 
Midwest Representative: SMILEY & CO. Leonard, in the operation of a dairy farm 
234 South Franklin Street, Chicago, III. bought a short time ago near Syracuse. A 
farewell party given for her by the Loft 
——— —- organization was attended by 96 persons 











May Display Group 
a a 
To Meet In June 
This Is The Time- Members of the display group of May 
Department Stores are planning to meet in 


to get set for your spring and summer ae : : : : 
6 y pring Chicago during Display Market Week, with 
? 


displays with beautiful “NATURE-LIKE” June 27 as the tentative date. Adrian Dels- 


Grass Mats. Now you may have them in | jyay, Famous-Barr Company, St. Louis, 





standard sizes 3’ x 6’, 3’ x 15, 3’ x 305° x | heads the group. 





6’, 5’ x 15’, or in special sizes to order 


By Swedlow 
TUFF-TURF A colorful material with many = display 
CLIPPING S | applications is announced under the name ot 


“Plyon” by Swedlow Plastics Company, 


It’s the new, economical 3757 Wilshire boulevard, Los Angeles 5. A 
*fill-in’’ material for cover : P : : . aS 

ing corners and other smali display material of the basic type, I lyon 
odd-shaped spots difficult to can be moulded. takes color either by paint- 
fit with regular grass mats. - 





Easy to use and re-use. Your | Ing or dyeing, and is translucent. Of light 
Jobber can supply TUFF- | weight, it is also extremely durable and 1s 
TURF Clippings in three- ‘ ioe ; 
pound cartons or in_ bulk. said to outlast other conventional materials 
Grass green to match | [t is cleaned by wiping with a damp cloth 
NATURE-LIKE Grass Mats - ‘ i ‘ | 
Full details are available on request to the 
firm. 
| 
factor A a MEMORIAL GRASS CO Crochet Week Award 
pal § Pale i e 
mh" ty 
1a Kr, UHRICHSVILLE OHIO Goes To Altman 
Pe Ba | First prize of $200 in the window display 





contest held in conjunction with National 
Crochet Week has been awarded to Robert 
\. Altman, Damon's, Inc... Mason City, Iowa, 


WINDOW DISPLAY USE THE in the department store division. Second 


place and $100 went to H. E. Schlichter. 


MATERIAL OPPORTUNITY EXCHANGE Newman's, Emporia, Kans., with Dale Letz- 


ler and Charles Newlon, Minear Dry Goods 


BECKER SIGN SUPPLY CO. Company, Greensburg, Ind... winning third 


319-321 N. Paca St. Baltimore 1, Md. For any WANT AD purpose: prize of $50 


POSITION WANTED POSITION VACANT — 


DISPLAY FIXTURE BROCHURE USED DISPLAY EQUIPMENT FOR SALE Flame Retardant 


THE NATION’S “QUALITY LINE’ FOR DISCRIMIN- Gets Approval 



































ATING STORES, MADE BY THE WEST’S LARGEST REPRESENTATIVES WANTED ; 
MANUFACTURERS OF WINDOW AND INTERIOR Approval of Monsanto Chemical | 
DISPLAY FIXTURES. a pany’s “Rezgard A” as a flame retat 
MAY WE SEND YOU A COPY? finish for cotton and viscose rayon has 
GRANT & SONS, INC. $3.00 Per Column Inch CASH WITH ORDER received from the New York City Boat 
921 South Los Angeles Street, Los Angeles, Calif. Standards and App aie 
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Aline Wins Top Award 
|. McGregor Contest 


a national window display contest spon- 
d by MeGregor Sportswear, for a “Back 
Campus” promotion in 1948, first prize 
won by Emile Alline, The Maison 
nche, New Orleans; the award was a 
ings Bond for $100, plus a complete out 
if McGregor sportswear 
ive entrants received $50 Bonds: Charles 
rrill, Kann’s, Washington; Frank Vermilye, 
Brothers, Houston; Lester Lalonde, 
illas, Inc., Opelousas, La.; Guy Greena 
er, Jr., Henry’s, Wichita, and John Van 
tre, L. S. Ayres Company, Indianapolis. 
fen Bonds of $25 each went to the follow 
Bill Willis, Empire Store, Gloucester, 
lass.; A. D. Harsson, Koblentz, Inc., Chat- 
iwoga; Ray V. Belmont, Deutsch Brothers, 
inville, Hl.; Donald A. Ferguson, Clayton’s, 
etroit; R. D. Ross, Jetts Mercantile Com- 
Pratt, Kansas; A. Heiderich, Spines 
othing Company, Wichita; Evert C. Fager- 
rg, The New Utica, Des Moines; W. L 
Gangluff, Metropolitan Clothing Company, 
iyton; Bob Martin, Campbell-Bell Com- 
iny, Fayetteville, Ark., and Allan T. Yed- 
sky, Bohorad’s, Pottsville, Pa. 
Judges for the contest were Kathleen 
vers, Worsinger Photographers; Maria 
Massey, associate editor of Men’s Wear; 
inston Jones, Franklin Simon & Co., all 
New York City, and Reed Schlademan, 
e Fair Store, Chicago. 


Steiner Working In 
New Material 


‘Royalite” is the name of a new thermo 
plastic material which is said by Mark L 
Steiner, Steiner Plastics Mfg. Company, Long 
Island City, to have unlimited new applica- 
tions in display. The Steiner organization 
has tormerly confined its activities to the 

rication of acrylics. 

he new material is easily formed, blown, 

ium drawn, cemented and machined. It 

iwailable in a wide variety of opaque colors 
in sheets ranging from = 1/32-inch thickness 


and up; sheet sizes range up to 48 by 80 | 
hes and are available for fabrication with | 
r a smooth finish or simulated leather | 


grain finishes. Two additional features are | 


] 


to be high impact resistance and low 


Sanders And Sherlock 
Form Own Company 


Milt Sanders and William Sherlock, who 


heen with the Valley Decorating Com- 
as staff artist and manager respectively, 
now gone into business under the firm 
e of Sherlock & Sanders, General De- 
. Fresno, Calif., in the display equipment 
materials field. 





GISPLATY WORLSE 6! 


You've seen them at 
the Fashion Fair, 
the Lingerie Shows, 


in Fifth Avenue stores and 





in smart display windows that 


attract attention everywhere. 





All created by Manhattan Mannequins, Inc. he 


FASHION FAIR MANNEQUINS 
MULTI-QUINS 
KIDDI-QUINS 
REGULAR WOMEN'S FIGURES 


REGULAR CHILDREN'S MANNEQUINS 
“MULTI-FIT WIGS" available on all our models. 


MANHATTAN MANNEQUINS we 





119 Prince Street, New York 12, N.Y. * GRamercy 3-3868 


Write for descriptive literature or further information. 4k me 

















We invite DISPLAY WORLD 
eaders to make frequent use of the 
service Bureau for information on 
esources for all types of display ma- 
erial and equipment from air brushes 
) zebras (stuffed), or for general 
nsultation on display problems. No 
harge is made for this service, of 
)urse, 














SPANISH MOSS 


IN PASTEL COLORS — 


For bag of 
Moss Green — Magenta — Tur- * | 2-50 25 tte 
quoise — Yellow — Chartreuse — 
Pink. 


IN NATURAL GREY — $7.50 For bag of 25 pounds 


Order Now for Early Delivery 
F.O.B. New York City 








= = 


DISPLAY PRODUCTION CENTRE, Inc. 


“Headquarters For Display” 
51 WEST 35TH STREET * ‘ NEW YORK CITY 1 


== 
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NEW, ENLARGED 


Display World 


BINDER 





The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 


now available. Maroon, with title in gold, 


the binder opens flat as illustrated for 
easy reference to the pages of any issue. 


Copies can easily be inserted and removed. 


| geen gs 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


"30 each postpaid 


Exchange regulations permit the acceptance 


of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI I, OHIO 





DISPLAY WoRtLD 


Daughter Born 
To Michaels 


Irving T. Michael, manager of the Detroit 
office of Dazian’s, Inc., and Mrs. Michael 
announce the birth of a daughter, Patricia 
Gale, on March 10 The baby weighed & 
pounds 9 ounces 
Plywood Calculator 
Offered By Aetna 

\etna Plywood & Veneer Company, 1741 


Chicago 22, 


calculator that not only 


Elston avenue, is offering a ply 
sim 


| 


Dut 


wood footage 
calculations 


one-sixth ot 1 


plifies footage and_ price 
does it to an 
cent 


prey iousls needed 


accuracy Ol 


per and in a quarter of the time 


quickly enable 
previous experience to 
with 
inch dimensions 


The easy-to-read scales 


any person without 


make various computations accuracy 
One the 
ot plywood into square feet. A second takes 
the price pel foot the 
total cost for any number of square feet. A 
third 
mark-ups and discounts based on cost prices 

\n added feature of the calculator is that 


scale transtorms 


square and gives 


scale is available for computation ot 


TRADE PERSONALITIES no. 73 
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1949 


it also computes lumber footage. The vast 
amount of data assembled and _ printed 
the small workiig 


with wood or plywood to get the exact tox 


device enables anyone 
age and costs without lengthy figuring. 

The calculator can be obtained by writi 
\etna 


Contest Arranged 
For Bermuda Displays 
The Trade 


IS sponsoring a contest of 


direct to 


Boa 
lilies 
rep 


Development 
Bermuda 
group o! 


Bermuda 


displays among a 
department stores 
shops in many leading cities 
the United States. A photograph of a sug 
display featuring 
with instructions 
typical of the 
Board to a selected group of 


window 


sentative and specialty 


and towns i 
Bermuda 
and a list 
islands, 


gested window 


lilies, together 
of materials wert 
sent out by the 
window display managers, with an invitation 
to enter the contest. The response has been 
excellent. 

Prizes will be given to the three top 
wiliners, consisting of transportation for two 
to Bermuda with a week's stay at one of the 
leading hotels. The trip will be made on 


BOAC, Colonial or the Queen of Bermuda 


by Tony Brinker 
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y / 
\ OINED STENSGAARD IN MAY, 
1932, Just A FEW MONTHS 
AFTER THE BUSINESS WAS 
FORMED. HAD CHARGE 
OF ROUTING ITINERANT 
DISPLAYS. LATER PROMOTED 
TO HER PRESENT POSITION, 
PREVIOUSLY, SHE HAD BEEN 
SECRETARY TO THE 
VICE-PRESIDENT OF 
A LEADING ADVERTISING 
AGENCY. SHE TRAVELS 
A GREAT DEAL FOR THE 
STENSGAARD ORGANIZATION, 
AND |S A FAMILIAR FIGURE 
AT CONVENTIONS. HAS A 
REALLY WONDERFULL 
PERSONALITY AND HUNDREDS 
OF FRIENDS IN DISPLAY. 
JUST RETURNED FROM A 
LONG TRIP COVERING THE 
PRINCIPAL CITIES OF 
SOUTH AMERICA - 





MANAGER, RETAIL SALES DIVISION, 


GAigAGo 





Web. STENSGARKD & AQSUCIATES, 


Ee {| 3 
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Magnetic Letters 
For Display 
Quixet” magnetic letters are again being 
available to the display field with the 
availability of the 
their 


spe cial steel 
production. The Quixet 
pany, Dayton, Ohio, has resumed manu 
ture and has appointed R. J. Nelson, Ine., 
South Main street, of the same city, as 


sales outlet. 


Cast d 


ded Tot 


he letters are made of white or colored 
washable plastic in %-, 
ind | inch block letter 


inflammable, 
Sizes They 
? lL, 


ee in thickness from %&-to 5/32-incl 


adhere to any steel or iron surtace 
ugh paint, porcelain, cloth or paper by 
ins Of magnets warranted for ten years 


Distribution outlets are now being sought 


New Display Paper 
Shows Nativity 


\ new and 
display paper in which the Nativity is simply 
and dramatically shown has been placed on 
the market by The Schmitz-Horning Com 
pany, 770 East 82nd street, Cleveland 3. Four 


beautifully-executed mural 


rich colors are used in the scene showing 
the stable surmounted by the star, the Wise 
Men approaching on camels, and the sur- 
The mural is 10 feet 
wide by 80 inches in height, and can_ be 


rounding countryside 


trimmed to fit spaces of slightly less dimen 
sions if desired. As much as 20 inches can 
he removed trom the top if necessary with 
out affecting the beauty of the scene. The 
mural is durable and can be washed when 
essary with soap and water. 

Full details are available on request from 


the manutacturer 


Business Director Appointed 
By Chicago Design Firm 

lhe appointment ot Robert H. Askren as 
director has been announced by 
Dickens & Associates, Chi- 
\skren served four years as 
director of Raymond 
York City, and previously 


Ara ce 
Robert Sidney 
ro designe 
packaging Loewy & 
ociates, New 
design and color 


retail display division of Montgomery Ward 


coordinator for the 


o., Chicago. 
and has been associated with 
than 17 


business as a 


\skren 1s 37, 


design field for more years, 
ing conducted his own 
kaging and typographic design consultant 
He has designed packaging 


virtually all types of manufacturers and 


Many years. 


assisted in the package design of large 


11ecS O 


products involving hundreds of 


sumer items sold bv chain stores and 


| order houses 


Wold Air Brush 
Issues Catalogue 


36-page catalogue showing the firm’s 
cts has been issued by The Wold Att 
h Mig. Company, 2173 North California 
In addition to showing 

brushes as well as 


1, Chicago 47. 
us types of a1 
sory material, the catalogue goes into 
| on points to remember in selecting an 
rush, techniques employed in using a 
cutting friskets and stencils, various 
of air brush work, and the use of 
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Give your 
displays 


GREATER 


with 


POWER 


Reg. T. M. U.S. Pat. Off 


@ Created for more dramatic accenting of 
displays and interiors. 


@ Greater versatility with maximum flexibility. 


@ Precision engineered by lighting experts for 
greater efficiency. 


@ Completely wired, for easy installation. 
@ Trouble-free performance. 
@Priced right. 


e Attractively designed in heavy gauge 
aluminum with satin chrome finish. Colors 
available. 


There's a HI-LITE to Create 
Any Display effect desired. 





BISC—$4.00—Adjustable side mount for wall 
or ceiling 


BD2 — $4.75 — Sus- 
pended model, with 
swivel for wide range 
adjustment 


& 9g 








FAI—$5.00—Smart angular fixture. 


A PentEtOFHF srg, 
, a a “i 


Flexible 
arm for added flexibility. 





B2H—$8.25—Also available in clusters of 3 


and 4 units. 6'' to 24" stem. 





CL7—$4.25—Clamps to any round or flat sur- 


face up to | 





BI9F—$4.50—Portable model, weighted 
felt bottom 





Jy) 


101 West 47th St. 


Write for FREE Illustrated Catalog 


L} J 


PAD YI 


New York 19, N. Y. 







































DRAPE 100-D 
LITHOPHANE VALANCE 


Do it gracefully. Cascade 
and Festoon. Lots of 
charm in this lovely 
translucent oyster 
white valancing. 


Rapid and simple to install! At your 
dealers or write direct. 9.75 per roll 
25'x19". 


ISINGLASS VALANCE CO. 
5206 TILDEN AVE. - BROOKLYN 3, N. Y. 


WHERE TO BUY 
LITHOPHANES 


e ST. LOUIS, MO. 
GARRISON WAGNER CO. 
2018 Washington Ave. 
Write for catalog. 

e@ CHICAGO, ILL. 
ADLER JONES CO. 
521 S. Wabash Ave. 
Write for catalog. 

@ WORCESTER, MASS 
PLAY, 55 Commercial St 

@ PITTSBURGH, PA., CAPPY & CO 

323 Boulevard of Allies 

@ PHILADELPHIA, PA... HANICKS DIs- 

L PLAY STUDIO, 138 S. 3rd St. 
















LONDON Dis 





























woe@e LETTERS 


FOR ALL PURPOSES 


COAT 


FOOTED LETTERS 
FOR DISPLAY LEDGES 


STORE HOURS 
22, TO 5pm. 
SATURDAYS TO oP. M, 


es 





MADE FOR YOUR NEEDS 


ONEILS 


~~, WINDOW 2 








Dispray Crart 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 
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“Module” Unit Display 


40-FOOT wall display with a “Module” 
A unit in the center 1s now in use by 
the Standard Coated Products divi- 
sion of Interchemical Corporation, maker of 
“Sanitas”’, a permanent washable wall cover- 
ing material. Designed by Ivel Construction 
Corporation, New York City, this portion of 
the company’s new showroom in the Empire 
State building is a visual presentation of a 
new technique in sales promotion. 
The angled panels are surfaced with various 
“Sanitas” patterns and the focal ‘‘module”’ 
unit tells a self-contained 


complete, story. 


This can be used as a separate display unit 


if desired It contains six framed sketches 


of miniature rooms in the two. side panels, 
with suggested “Sanitas” patterns for selected 
room arrangements. The deep inset and stra- 
levels in the central panel 
provide ample range for exhibiting the pro- 
cess of applying the product and the advan- 
tages of using it. These “Module” units are 
appropriate for expositions, show rooms, or 
store either build 
duplicate units or send, on order, blue prints 
to distant cities where they can be constructed 
; 


hy local craftsmen. 


tegic variety of 


windows.  Ivel designers 


—This method of showing wall coverings makes 
it easy for the shopper to visualize them in 
her own home— 
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Prices Are Announced 


In Display Contest — IT’S NEW 7 
inners in the display contest sponsored ee ae a 
e East Michigan Winter Sports Coun- i 
Bay City, Mich., have been announced. y ALL PURPOSE 
{ 


e division covering stores in cities with 


pulation of 25,000 or more the top award | A DJ U STAB L E RAC K 


200 went to Frank. Ueltschi, Sears, Roe- | 





& Co., Saginaw. Harry W. Weaver. q With a special adjustment mechanism that makes 

cov & Cae. Detroit won second. and } it possible for one person to adjust the rack to all 

S| while Harold F. Doctrine. Win. ¢ ? | heights from 48 inches to 72 inches. It's of sturdy 
. ; ne i construction with extra heavy walled tubing, heavy 


hmann Company, Saginaw, placed third cast corner fittings at the base and three inch 


casters. This rack is available in 4, 5 or 6 foot 





received $/5. 

















the class tor stores in cities up to lengths in polished chrome or satin chrome finish. 
e aes ~~. sh _— aig =~ Card holders are optional. 
Blaine Rutledge, Rutledge Brothers, Ros- a ii t ,, 
mon, Mich., with $100 going to Alpena i a 72" extended 
S] rting (Goods, Alpena, Mich. o@™.. j _ a : 
Honorable mentions were awarded the NP 100 
owing: Lawrence E. Joynt, Morehouse @ a 
gs: Joynt, 48"' unextended 
& Wells Company, Decatur, IIl.; Leslie D. a | ? 
Slack, Wurzburg’s, Grand Rapids, and O. 
Shriner, Von Wengerke & Antoine, Chicago. 
he contest was judged by R. C. Kash, ‘ a 
editor, DISPLAY WORLD, and staff mem- Write for Write for FREE 
hers of the publication FREE 1949 1949 Spring and 
Store Fixture and Summer Display 





Material catalog 
No. 33 


Equipment catalog 
Kickirillo Joins No. 23 
Garrison-Wagner 

W. J. Kickirillo, of Dallas, has joined the 


sales force of Garrison-Wagner Company, Ss ey U i? aa U c r STORE FIXTURES, 
St. Louis display firm. He will travel the . INC EQUIPMENT AND 
e DISPLAY MATERIALS 











Texas territory for the company, operating 








nels, ut of Dallas. Manufacturers ~ Converters Distributors 

cted Kickiriilo has been in display for a long CARR RICU ORES 2 UNIONS 6 ono ha he teicdicedisieelaaea aie 24 S. 6TH STREET 
stra- time, getting his start with Sanger Brothers, NEW ORLEANS, LA............. INTERNATIONAL TRADE MART BLDG. 
ane] Dallas, 30 years ago. He was with the com- OKLAHOMA CITY, OKLA............... MERCHANDISE MART BLDG. 
pro- pany tor 29 years, rising to the position of | 

Van- manager of window and interior display 

are re leaving the firm to go in business 

» OF himself. He is a member of the Fort 

uild \\ 


Worth-Dallas Display Guild s - 
rints 
i Put Appeal in your Windows 
Display Shows $100,000 _— 
In Real Currency . . 
- he fascination of large sums of money and Interiors with 
1 display in a store window proved as s es 8 
powerful as ever when J. N. Adam & Co., 


butfalo, recently heaped up a total of $100,000 
currency in one window to show local 


shoppers the amount they would save during 
the store’s anniversary sale. 

hills displayed ranged from $10 to $10,000 4FeR RA ; ' "4 
n value and were removed from the window AND 


night for sate-keeping. K. Francis 
reth is display director for the store. 


Milwaukee Club 


Meets March 15 ° 
e March meeting of the Milwaukee | Eye-catching new treatments 

‘splay Club will be held the evening of the | for every display need 

It R. C. Kash, editor, DISPLAY | 


NORLD, will be the guest speaker. 








We invite DISPLAY WORLD 


eaders to make frequent use of the 
ervice Bureau for information on 
esources for all types of display ma- 
‘erial and equipment from air brushes « 


zebras (stuffed), or for general 
msultation on display problems. No Manufacturer of Baskets ® Window and Interior Displays 


narge is made for this service, of 
3 West I8th Street @ New York II, N. Y. @ #$CHelsea 2-6264 


/urse, 























66 


PUT 
Sun Protection 


inside 


YOUR WINDOWS 


with befta - Chem 


TRANSPARENT SHADES 


...and get complete protection against 
sun fading—with no hiding—no 
weather wear—no costly upkeep! 


REFLECTED RAYS 
bounce under 
awnings—fade 
goods. Weather 
wear adds an- 
other cost. 





WINDOWS HID- 
DEN by shabby 
canvas conceal 
your best adver- 
tising—cost you 


many sales. 











INFRA-CHEM Transparent Shades fit 
neatly inside—give top-to-bottom side- 
to-side protection from fading rays,both 
direct and reflected! Yet shoppers get 
full visibility! Safe from elements... 
easily operated from inside, too! ® For 
more profits, see a// the facts on amaz- 
ing Infra-Chem! Mail coupon TODAY! 


FREE 


SAMPLES 


BROCHURE Be 





ESTIMATE 

YES— Rush me new brochure, generous Infra- 
Chem test sampies, and estimate data. All 
without charge. 








POSITION 





STORE NAME 





a 
t 
5 
yaw 
‘ 
i 
a 


ADDRESS 
ee ee ee ee ee 


RANSPARENT SHADE CO. 
501 N. Figueroa St., Dept. 103-D 
Los Angeles 12, California 


TS-238 (457) 
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BASEMENT STORE DONS 
"UPSTAIRS" LOOK 


[Continued from page 20] 


beautifully appointed dining room tables, com- 
fortable seats, and an elegant crystal chan 
delier lend a homelike atmosphere and display 
the merchandise in a way to make it seem 
length of 
“picture 


desirable for one’s own usé The 
the wall cases 1s broken by frame” 


tiiches The dark gray background of the 
niches and their unlighted faces form an in- 
with the brightly illumi- 
open cases which invite 
tion of the 


diagonal unit sets off 


teresting contrast 


nated closer spec 
merchandise \ special shallow, 
what would otherwise 
be an uninteresting corner, and is used for 


Ample 


forward stock is provided 


the display of outstanding items 


storage space tor 
through the use of sliding door cupboards and 
concealed hand 


modern flush drawers with 


grips 

In designing the silverware department, 
re C3 
play table for flat 
setting for the customer as_ she 
KF lus} 


grips provide 


Sherburne Associates introduced a dis- 
silver which is a restful 
selects her 
with concealed hand 


pattern drawers 


imple space for storage, and 
the display cabinets are easily accessible for 
inspection of the merchandise. \ concealed 


lighting strip throws light up against the 


curtain wall, as on the merchandise. 


Similar in design to this department 1s the 
Shop, just adjacent to it \ 


background distinguishes it 


stationery 
striking mulberry 
from the other departments, and 1s a_ perfect 
setting for the pale stationery items. Counters 
chairs 


32 inches in height and comfortable 


ifford comfort tor the shopper 


} arthenware, pottery, woe dd and metal ware, 


barbecue shops, lamps and figurines make up 


the special gift items \ projecting, grilled 


stand with movable glass shelves is set be 


tween each cabinet and partitions the shop 


attractively The display stands can be 
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shifted to permit the greater or lesser use 
the wall space in each division. 

Between all of these departments, in t 
center of the floor are dining room tables 
various sizes, shapes and_= styles arrang 
with displays of fine table linens, china, glas 
relating the departments ot 
to the other, and forming the keynote of t 


decor. 


and silverware 


To one side is the linen department. wit 
finished cases of gl 


handsome, smoothly glas 


shelves and doors. The display cases carry 


“still lifes 
as embroidered towel 


out the picture frame motif with 
of special items such 
linens, etc. A blanket and comforter sectio: 
of the department has a more highly de 


orated and feminine picture frame displa 


quilts and 
provided for individual 


for such lush things as_ satin 
Tables are 


and to 


pillows. 
selling, add to the customer’s relaxa 
tion. 

The designers kept all the fixtures in the 
making 
them adaptable enough to meet any merchan 


same general design scheme, thus 


dising scheme which might be desired as a 
present one. Yet the 
variety in the decor and arrangement of each 


substitution for the 


department keeps it from being monotonous, 

To increase the ceiling height of this area, 
the floor was depressed to achieve a 12-foot 
ceiling was painted a 
dark gray and was kept unilluminated to 
break up the length of the floor. The walls 
better to set off 
the brilliant and colorful merchandise, with 
the exception ot the dark mulberry 
in the department. 
ducts’ grills, placed at 
the curtain wall, were enlarged and arranged 


celling height. The 


are a pale and muted gray 


touches 
stationery The discharge 
various points along 
so as to accommodate evergreen window 
This also helps to break up the length 
of the wall and adds interest and charm to 


the department. 


be rXeES, 


look, the 
Forman Company has proved 


Having taken on the “upstairs” 
basement of B 


a successful addition to the store 





This is one of the many “Heart Fund" drive windows in the Chicago area. 


Nearly 5,00¢ 


individual windows using cards, posters or complete displays on this subject during February 


were on view in and around the city. 


Phil Goldberg, president of Schack's, Inc., headed th: 


display committee responsible for the fine showing— 
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ool To Direct Clinics 
A+ Modernization Show 
e 1949 series of daily 
modernization will be conducted under 
direction of the New York university 
. ol of Retailing, it has been announced 
Dean Charles M. Edwards. 
E. Krusa and Theodore D. Ellsworth 
head the planning beard for the confer- 
s, which are to run concurrently with the 
1 annual Store Modernization Show at 
nd Central Palace in New York City, 
19-24. 
(he annual clinics and question-and-answer 
ims on store modernization are an edu- 
nal innovation not offered by any college 
technical according to Dean 
wards. “They were introduced at the first 
Store Modernization Show in 1947, and have 
ce proved so valuable that the School of 


72) 


conferences on 


Pre fess rs 


school,” 


tailing is now considering adding a similar 
ject to its curriculum for the next school 
¢ ae 


lickets of 
nferences, as well as invitations to the Store 
dernization Show, can be obtained from 

Store Modernization Institute, 40 East 
{9th street, New York City 17. 


M 





Roger Kent Appoints 
Charlotte Firm 


The Roger Kent Company, 211 North 
Seventh street, St. Louis, announces the 
ippointment of Southern Display, 212 South 
College street, Charlotte 2, N. C., 
representative in North Carolina. 

Southern Display will samples on 
display, including the new products that have 
heen added to the Roger Kent line for 1949, 
ind will travel salesmen to service accounts 

t] 


as jobber 


have 


at area on all plastic window and interior 
tore fixture requirements 


Displayman Celebrates 
Golden Wedding 


Guy and Jeanie Laidlaw, of East 
lence, R. L, celebrated their fiftieth wedding 
innliversary recently. Laidlaw has _ been 
lisplay for 46 years, the last 21 with the 
|. A. Foster Company, 
manager. The preceding quarter-century 
spent handling display for The 
r The 


tland and were married shortly after meet- 


Provi- 


Providence, as dis- 


Bx ston 


\t 


Laidlaws were both born = in 


\ 


it a Scotch dance held in Providence. 


Greenwald Engaged 

By Pierce Company 
ster Greenwald has been engaged by the 
s. Pierce Company, Brockton, Mass., 
ifacturer of shoe forms, as the company’s 
politan New York representative. Green- 
is widely known in this line of work 
enwald is loeated at 1836 East 18th 
t, Brooklyn 29, 








Don’t forget—send in your news 
ems about all happenings in the 
splay field: births, deaths, marriages, 
nanges of position, anything pertain- 
g to display or displaymen anywhere. 





admission to the 1949 clinic | 


DISPLAY WORLD 67 





PICTURE OF A DISPLAYMAN 
WORRYING ABOUT HIS NEXT DISPLAY 








DOESN'T LOOK VERY WORRIED, DOES HE? NO INDEED. HE'S FLOATING IN 
SATISFACTION BECAUSE HE'S GOING TO USE REYTRIM. HE KNOWS, LIKE 
ALL DISCRIMINATING DISPLAYMEN, THAT REYTRIM IS TOPS FOR BEAUTY, 


COLOR, PERFORMANCE, CONVENIENCE AND ECONOMY. 


ASK FOR IT BY NAME- REYTRIM-— THE SATIN SMOOTH 46” CORRUGATED 


DISPLAY MATERIAL, LAMINATED TO A STURDY BACKING SHEET IMPRINTED WITH 


GUIDE LINES FOR ACCURATE CUTTING AND MEASURING. 


BUY IT FROM YOUR DISPLAY MATERIALS DEALER 











DISPLAy 
THE REYBURN MANUFACTURING CO.,INC. 
FACTORIES: PHILADELPHIA 32, PA. ROYERSFORD, PA. ‘i A 
ATERIAt 
Metal Pedestal Sets 
Includes 
| of 6" diameter — 8" high 
ee | ae 
Tae. M, —_— 2" ™ 


6 Steel Rods 
Lacquered in white. The set *12.50 


SLEEVE FORMS 


Size 37-38 — Also Boy's size 16 — With or without Springs 


TANZER DISPLAY co. 6 WALNUT STREET 


EVERETT 49, MASS. 

















To 
help 
vou 
To) | 


MORE! 


Here is how YOU can feature a greater, 
more varied assortment of 


SCATTER PINS 


...ona highly styled setting ... in 
a smaller space than you’ve ever 
thought possible! 


#4283 REVOLVING 


SCATTER PIN DISPLAY 


Well-padded velvet spiral (in your 
.color choice) displays up to FIVE 
DOZEN pins! 


Silent, slow motion revolving unit holds up 


to 5 Ibs. Overall height: 20’. 
Table box: 9’ dia. Complete. . 1 | 8.75 


We can make prompt shipment if you order 
from the specifications shown here. » 


The jewelry is by 


ylele( 3 


MANUFACTURING CO., INC. 


38-40 West 32nd St. New York 1, N. Y. 
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New "Rose Room" Opened 
At Pogue's 
The Fo & §S 


has opened the “Rose 


Pogue Company, Cincinnati, 
Room’, a new. better 
dresses and costume 


dress shop featuring 


suits retailing from $50 up. The shop is the 
most recent step in Pogue’s extensive expan 
sion and remodeling program for al] third 
floor fashion departments The entire floor 


will be 


completed by October of this vear 

Modern in decor, the Rose Room has semi 
circular contours, with a large. curved ele 
vated displayer for mannequins forming the 
1] 


hack wall, and two smaller displavers at the 


entrance to the shop Phe back wall, in 
cluding the displaver 1s papered in tortorse 
shell paper in smoke grav with tinges of pink 
and silver, simulating marble, and comple 
menting the cameltia pink ot the other walls 
Fixtures and wall trim are in natural ma 
hogany, specially treated to P1IVe a rich. dark 


reddish brown color with gram  shadings 


Furniture is modern in design, in the same 
natural mahogany, and covered with metallic 
fabric in pale chartreuse and cocoa brown 
The chartreuse fabric 1S repeated in the 
draperies used in the concealed arches leading 
to the fitting rooms at the back 


Six modern open-front stock and display 


Cases three on eacl side, have ASE and back 
of mah Vany, Two sides and top of y4 inch 
plate glass Phey are lighted with = short 
stemmed incandescent spotlights The two 
columns im the center of the room are 
murrored on four s'des from floor to ceiling 
Carpeting 1s r eee vith a high-low tex 
tured pattern 

(general dlumination 1s created by com 


wnation flushed-in) fluorescent troffers with 
ego-crate shields. and Incande scent t] ads 
\t the front of the room, a softtet conceals 
eight uilt-1n = =«oimecandescent lighting units 
Mannequin display platforms are lighted with 


ndividual spothehts 


Mannequin Line 
Shown In Catalogue 


The Display Equipment Corporation, 147 
West 37th street, New York City, has issued 


it new catalogue showing the Winston Jones 
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designed line of high fashion mannequins 
featured under the “Coronet” brand name 
New numbers have been added especially for 
aster junior promotions, and modified cif 
fures have been introduced to conform wit! 
Copies of the catal 
may be had on request to the company. 


the fashion changes. 


New Orleans Display ''Hot'; 
Causes Window Fire 

Emile Alline, display director for Maison 
Blanche, New Orleans, will be more cautious 
in future when promoting a “hot” new color 
“Firebird Red” with n ; 
\lline used a display featuring plastic birds 


To dramatize 
constructed around light bulbs and= show 
against a background in tones of flame red 
and red-orange 

The first night the window went on view 


a spotlight behind a= sign 


caused a_ plastic 
fixture to buckle and spill a pair of shoes 
and some gloves against the hot spotlight 
Shortly thereafter 12 pieces of fire apparatus 
and thousands of spectators were on the scene, 
with littl 
damage. “It was a sensation as far as pu 
Alline. “The 


newspapers picked it up and people talke 


and the fire was. extinguished 


licity was concerned,” reports 
about spring’s new color being so hot that it 
set fire to Matson Blanche’s window.” 


Back To Nature 
For Macks 


Jean Mack Studios, display design and 
play construction firm, has announced the 
removal of the production division to the 
recently purchased farm of the owners, Jeai 
and Joe Mack Phe showrooms and_ offices 
will be retained at their present location, 


Kast 29th street, New York City 


Klopfer Returns Home 
After Visiting States 
\lfred Klopfer has returned to Johannes 
burg, South Africa, after a three-month visit 
to the 
his time was spent in New York City and o1 


United States during which most of 


the West coast. He is display manager fot 
(sreatermans., 











a 





—''So | told him to stay and do that fabric window if it took him all night!'""— 











19 49 


qi ] 

Na ine 
y r 
\ 


nnes 








MARCH, 1949 


Co ifornia Group 
Elects Officers 


w officers have been elected to serve the 
rnia Display Industries for the coming 
Frank Dunn, California Display Studi 
Is Leo Weyman of The Carrata Com 
is president of the group. \Weyman 
serve as chairman of the board Other 
rs include Milton Wiemokly, Pacific 
tions, vice-president, and Marvin Grant, 
& Sons, Inc., secretary and treasurer 
rving on the board of directors for two 
terms will be Emil Corsillo, Corsilk 
ind Paul Stone Jerry Decter, Decte1 
ikin Company, and B. A. Jacobs were 
elected to one-year terms Richar 
rerald, Fitzgerald Display, continues 


( ard 


Plastic Material Enhances 
Colorful Centennial 


ortul floats, costumes, Indian head 

Is, official banners and 20 other pageant 

parade items made of a new plastic ma 

played an important role in the recent 

Centennial Exposition of Oswego, N. \] 
made of “Boltaflex.” 

More than 250,000 people attended the spec 
ir exhibitions, parades and special shows 
cted tl roughout the Centenmal week 
hion show, two parades and an Indus 
IX position highlighted — the elaborate 

lings. Virtually each nulding alone 
ute of the parade was decked in “Bolta 

anners, pennants, fans and buttertlies 
e parades themselves, the floats. the 
ly 1 flags and the girls’ costumes were all 


tructed of the material in a= variety 


is Was the runway in the fashion show 


O'Connor Takes Over 
At Milgrim's 
llowing the resignation of Robert Reitz 


tv manager for Milgrim’s, New York 


William ©’Connor has been appointed to 


sition. A former free-lance, O'Connor 
with Gumps and Davis-Schonwasser 
krancisco, at various times and = more 
tly was on the display staff of Lord & 
r, New York City 


tz has not yet announced his future 


Krass Named President 
By San Antonio Group 


Krass, Fomby’s, has been elected 
of the San Antonio Display Club, 


eding Bruce Edwards, Wolff & Marx 
\ ily Pete Driskill, of the latter firm 
vy vice-president; LaVaughn Riegel 


secretary; H. H. Riegel, Carl’s, treas 
ind Herman Herbsleb, Joske’s, sergeant 


Rayon Velour Papers 
Shown In Brochure 


» 


k Embossing Corporation, 598 Broad 
New York City, has produced a_ bro- 
vhich shows color swatches of the 
25 hues of rayon velour display papers 
sed patterns are shown also. Copies ot 
chure are available free on request t 


nutacturer 








GVISPLAY WORLD 








aA ols 
by Metal Goods _ 


A new florist foil design .. .in 14 glamorous new 
colors... to give your display creations 

greater beauty than ever before! 

Backgrounds, bases, containers—hundreds of 
special wraps can reflect the attractiveness - 

of this outstanding new foil. 






s 


“Skylark” joins the complete Metal Goods 
family of colorful Florist and Paper 
Back Foils, Cellophanes and 
other materials that are ever-ready — 
to serve your display needs. 






Colors: Green, Nile Green 
Chartreuse, Copper 

Red, Fuchsia, Pink, Orchid, 
Lavender, Purple, Blue, 
Sky Blue, Gold, Silver. A swatch 


of the new “Skylark” is yours for the asking P - 


520! Brown Ave., St. Louis, Mo. 
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When it’s time to think of 


Use an Old King 
Cole Display to give 

that vacation time 
mood to your summer 
presentations. Each piece is 
Old King Cole papier mache — 
which means sharp detail and 
beautiful finish. 


Pictured above at $8.50 each 
No. 566 Anchor, 36” x 30” x 4” and No. 565 Ships W heel, 30” Dia. x 3”. 


OLD KING COLE DISPLAYS, ine-, Canton. O. 














DISPLAY 
Has a Big Job to Doe 


Now, those who have the responsibility for 
keeping up retail sales should utilize the display 
medium to its fullest potential. In a buyers’ 
market, merchandise just won't move 

from dealers’ shelves without the assistance ot 
every promotional tool. So, look into your 
display program, study it carefully and 

put it to work for you. You will be surprised 

at the results. 


VICTOR WAIDA DISPLAYS, INC. 


149 West 24th Street New York City || 
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LOS ANGELES DISPLAY 
[Continued from page 25] 


of miner’s tools—a pan, pick, shovel and 
similar items—all painted gold. This group 
also served as a background for perfume, 
cologne and accessories. 

Display Director John E. Cooke did an 
teresting foundation series at Coulter’s. Thy 
displays featured name brands of foundatior 
garments. For the window showing “Olga 
Originals”, Cooke used an outdoor setting to 
emphasize the freedom enjoyed by the wearer 


of the merchandise. Stylized trees were used 
in the background. An irregular grass mat 
covered about half the floor. A long pink 
scroll had one end fastened to the back wall 
and the other to the floor. Small stone ped- 
estals held two of the corset forms. <A 
mannequin, dressed in a girdle and bra, was 
suspended from the ceiling and framed in an 
oval, ostrich feather frame while a smaller 
girdle form was placed in a basket of spring 
flowers in the center of the window. 

“Sew a Fine Seam with Fine Fabric—Your 
Guarantee of High Fashion” was the theme 
of a series of yardage windows done by Dis- 
play Director Robert Rough at The May 
Company-Crenshaw. <A gigantic spool was 
suspended from the ceiling and fastened to 
the spool was a black, stylized, cut-out dress 
form. Scissors and a group of decorative 
buttons were fastened to the form. The 
yardage displayed in each window was draped 
over one end of the spool, while another length 
of yardage in a complementary color was 
fastened to the other end of the spool. The 
display reader was lettered in white on a 
black scroll which was placed on the floor. 
A mannequin in a frock made from. the 
fabrics displayed was placed at the end of the 
window opposite the form and spool arrange- 
ment. The dark green background helped 
heighten the color appeal of this series of 
windows 

The following displays are not illustrated 

At Buffum’s in Long Beach, Display Di- 
rector Leo Rauch took advantage of the first 
annual $10,000 Long Beach Invitational Open 
Golf Tournament to build an interesting 
series of displays—a typical spring group. 
ach window portrayed one of the greens at 
Long Beach’s Lakewood Country Club. Blow- 
ups of photographs from the Los Angeles 
pen Tournament were used against the 
pastel green background. One of the photo- 
graphs was large and dominant, while the 
others were neatly arranged on a construction 
board panel. Grass mats on the floor, colorful 
paper flags in imitation of those used on golt 
greens and golf clubs and golf balls were 
used as props to emphasize the theme. Small 
wooden arrows, lettered “Tee No. 1”, “Tee 
No. 2”, etc., were used in each window. The 
apparel displayed was feminine sportswear 
naturally, with the windows alternating be- 
tween sportswear for spectator wear and that 
for active participation. 

For this year’s White sale, Display Director 


Stanley E. Thompson used a papier mache 
swan nesting on top of a Biedermeer ca/inet 
which held merchandise. The cabinet was 
white with a green and pink trim. White 
manzanita branches were used in the hack- 
eround and glistening white snow covered the 
floor. The back wall was painted a sky |lu¢ 


No report on Los Angeles display at ts 
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of the year would be complete if it 
t include a Valentine window. “Gifts 
your Valentine” was the title of the dis- 
that Roy Brown turned in for Camp- 
in Santa Monica. It was an interesting 
shapes into an overall 
on. Red and white were the colors. Sheets 
eamless paper, in red or white, formed 
aackground for the individual displays 
fastened to the paper were large half- 
d hearts of puffed foil. Long wooden 
wrapped in red silk, helped eliminate 
ess and gave an added touch of color 
relief to the displays. A few Valentine 
gaily wrapped in candy-striped paper, 

e used with each unit. Green broadloom 
carpeting covered the floor, and red spotlights 
lighted the merchandise. One of the 

ts devoted itself to Boy Scout Week and 

| Boy Scout and Cub Scout figures dressed 
the official costume. However, even this 
lisplay carried out the overall Valentine 
theme, both in color and props. This was an 
excellent example of what can be done in the 
maller store working on a limited display 
budget. It’s a simple window but it’s well- 
halanced and uses both color and form as 


g ing of basic 


ttention-getters. 





Canadian Groups 
Hear Stensgaard 
W. L. Stensgaard, president of W. L. 
Stensgaard & Associates, Chicago, was the 
ker before a meeting of the Canadian 
Retail Men’s Wear Toronto, on 
February 15. The preceding day he ad- 
lressed the Canadian Retail Federation, in 
Montreal 


Association, 


Arts And Flowers 
Now Registered 


\rts and Flowers Displays, New York 
City, reports that its name is now registered 
United States Patent Office and is 

to its own use. 


Lustra-Cite Rounding Out 
Jobber Set-Up 


Michael Halpern, Lustra-Cite Industries, 


225 West 28th street, New York City, 

as announced that the company now has 
pleted arrangements which place its line 
Lico” display fixtures with jobbers 
ughout the middle West and Southwest 
tory. This now provides distribution in 
tically every state, each jobber having a 
lete line of showroom samples 


Congratulations Received 
By ''Skeets'’ Guinn 


eets’ Guinn, of the metropolitan 

staff of D. G. Williams, Inc., New 
\ City, 1s receiving congratulations on 
Francis. Mrs. 

was formerly interior display man 
g { W. T. Grant & Co 


Irth of a son, Guy 








Don’t forget—send in your news 
ms about all happenings in the 
display field: births, deaths, marriages, 
Changes of position, anything pertain- 
x to display or displaymen anywhere. 
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fluted plaster or milled wood. 


Save time with this giant roman... 


kraft that eliminates buckling or warping. 


Per roll 8’ x 10% 


White i .$13.50 
Two tone shading. . 18.50 
Sealid: color ............ 18.50 
Solid colors and spatter... 20.00 


179 PACIFIC STREET 











CHOICE OF SMART DISPLAY MEN 


It's Columbia’s GIANT ROMAN 


Ideal one-piece background that looks like costly 
It's fully 8 feet 
high and 10'% feet wide — one-piece, ready for 
instant use in unit trims, posts, and backgrounds. 
it stands by 
itself . . . oyster white vellum backed by sturdy 


GIANT ROMAN PRICE LIST 


WRITE TODAY FOR COLUMBIA'S NEW SPRING & SUMMER CATALOG 
Manufactured by 


COLUMBIA DISPLAY MATERIALS COMPANY 


7I| 









































COLORS 


Solid colors: pink, light blue, light 
green, yellow. 

Two-tone shaded colors: yellow 

light blue, light green, rose, black, ) 
gold, copper, Xmas red, Xmas ¢ 
green, Xmas blue, orange, rust. § 








Per panel 8 ft. x 44 in. 


White ...... ; $4.25 
Two tone shading. 5.95 
Solid colors . ; 5.95 
Solid colors and spatter 6.50 


BROOKLYN 2, N. Y. 














| Auaitetiies 
| Novelty 


DISPLAY FABRICS 


| featuring 
| Ombre Nets 


in a beautiful variety of colors. 
70/72” wide. 
ASSOCIATED FABRICS CO. 
(Division of Associated Fabtex) 
1600 BROADWAY NEW YORK 19 

















e@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS e 





Zo) an daly 


new look... 
display WIgS 


Meyer fuccly 


manufacturers of 


arranjay S Wigs 
34 West 20 Street 
New York, New York 
CHelsea 3-8340 
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GANG WAY ‘or successful selling! 


’ 


WITH NEW Available in single 


S A L Oo N F U R N l TU RE = chairs, gangs, lounge 


pieces and accessories 














HERE IS an exciting new line of salon furniture— 
Royalchrome plated square tube designs. Custom 
designed for modern salons, the Royalchrome quality 
standard prevails . . . offering lowest maintenance, 
extra long wear, and your best furniture investment 
by far. For special literature on these designs and the 
regular Royalchrome line write our Display Division. 





Shoe Fitter 
to Match 
Gang Chairs 








Z 
sTINCTive 





ot 


ROYAL METAL MANUFACTURING CO., !75F NORTH MICHIGAN AVENUE + CHICAGO 1 


; New York - Los Angeles + Preston, Ontario 
He 


F2e 


TROPICAL 


DISPLAY MATERIALS 


from Headquarters for the Unusual 


BAMBOO MATS | 


Hand woven and imported from across the Pacific. 
Ideal for backgrounds, floor coverings, dividers. 


3'4-feet by 5'%4-feet. SPECIALLY PRICED at 


$1.95 each. 

YUCCA POLES 
High, dramatic lines for your windows. Each pole 
has been carefully selected, assuring graceful lines. 
l-inch to 6-inch diameters. Reasonably priced. 


Ask for list. 
BAMBOO POLES 


Always attractive . . . amazingly versatile for all 
types of displays. From 14-inch to 6-inch diameters. 


TAPA PAPER 











A product of native craftsmen, reflecting the hf 
charm and romance of the South Seas. Six un- =} 
usual designs. 22-inches by 32-inches. 20 sheets, (yp, 
$7.00 / = (Ma 
Immediate delivery on all materials. —__=> 
All prices F.O.B. San Francisco. a 


Write today for our complete catalog of display 
materials, including tropical products and the 
many popular Woven-Wood materials. 


TREPILRAET 


Headquarters for Unusual Display Materials 


535 Sutter Street, San Francisco 2, California 
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Brown Observes Anniversary 
By Opening New Store 

Described as a “department store of «art 
materials”, the new art supply store opened 
by Arthur Brown & Brother, Inc., at 2 West 
46th street, New York City, lives up to its 
name. It has departments that cover ever 
conceivable item used in art. In addition 
they supply materials in such allied fields 
as silk screen process, display, plastics, and 
irt prints. 

The store covers an area of 20,000 squar 
feet. Architecture is in the best modern de- 
sign trend and is completely new from. the 
ill glass front to the vear-round air. con- 
litioning system. In size and scope, in color 
treatment and unusual window display it is 
all appropriate setting for the sale and dis- 
play of the colorful materials used by the 
artist. 

\ccording to Arthur) Brown, president 
and founder of the company, the opening 
of the new store marks the 25th anniversary 
of the firm. 


Fluorescent Plastic Used 
For Letters, Figures 


Several interesting uses for fluorescent 
“Plexiglas” have been developed by Con 
tinental Plastics, Inc., 824 Arch street, Phila- 
delphia 7, according to Jules I.. Pogach of the 
firm. The material picks up and _ reflects 


artificial and natural light and = has_ bee 
made by Continental into letters and num- 


erals under the name of “Glowplex”. Figures 


made from the material and mounted. on 
wood, or plastic of a contrasting color pro- 
duce unusual display effects. Literature 
ilustrating the adaptability of “Glowplex 


is available on request 


North Michigan Avenue Stores 
To Be Judged On Display 


Gordon Lang, president of the Nort 
Michigan \venue \ssociation, Chicago 
makes known that the Hlinois Chapter of the 
American Institute of Decorators in future 
will make two yearly awards of merit. to 
stores in the North Michigan avenue zone 
Calibre of window and interior display, and 
architecture, will be judged by a committte 


Mt seven persons. One award will be made 


to the shop considered outstanding as al 
asset to the avenue, while the other will g 
to the store not listed as an asset “that 
makes the most conspicuous improvement to 


lift itself into that class” 


Gregory Returns 
After Vacation 


Emery Gregory has returned to his duties 


as head ot the Men's Shop display diy S101 
of Neiman-Marcus, Dallas, after a vacatior 
spent in Springtield, Mo. and Little Rock 


Airy Directs Display 
For Baltimore Firm 


In his new capacity of advertising and 
promotional director tor Stewart & C 
Baltimore, Frederic Airy will include the 
direction of display as part of his duties 
Carl Kronitz remains with the store as dis- 


play department manage 








gi 
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Creasy Completes Series 
O; Display Courses 

n Will Creasy, director of window dis- 

for S. Ef. 

Va., is currently completing his eighth 

of classes on display for 

of the city. The 

both the distributive 

ram of the Roanoke board of education, 

the Veteran's The 

lecture and 

All types of stores 

twice-a-week, 


Heironimus Company, Roan- 


retail per 


classes have been 


sored by education 
Program 
20 hours of 
work. 


Training 
ses consist of 
tical display 
represented in these two 
Creasy is a graduate of the 
School of Art and has been con- 
d with Heironimus for three years. 


S¢ SSI ms, 


mond 





Burnham To Rich's 
As Display Manager 
Pallotta, 
Rich’s, 


Frank L. visual merchandising 
ctor for Inc., Atlanta, has an 
nced the appointment of K. V. P. 
display 


Burn- 
Rich's main 
store. His duties will include the complete 
ection of all display activities in the win 
s and interior of the main building. 
Burnham held a similar position with Rich's 
1946. He had since been display manager 
for J. P. Allen & Co., 


ta few weeks ago 


manager for 


a as 


\tlanta, resigning this 


Succeeding Burnham at 


MacNicol, 


\llen’s is Raymond 


who has been with the display 


rtment of that store for the past thre 
Change Of Location 
For Jay Displays 
\l Gabbs and Steve Hager have moved 
cir display materials business, Jay Displays, 
a new and larger ground floor location at 
228 “B” street, San Diego. The occasion was 


ked by an open-house on February 12. 
Diego's 


hree years old, the firm was conceived 


Ot san post-war COMpPanhies, 


minds of the 


owners while they were 
army and 8,000 miles apart — one on 
iwa and the other in the heart of Ger 


\t first serving only local merchants, 
company now has customers in 
f the United 


tries. With increased space and improved 


MANY 
States and in foreigt 


ties, a wider variety of materials will 


rie d. 


Puller Removes Staples 
Without Marring 
\ new type staple puller having a hardened 
slotted lifting prong is announced hy 
\merican Machine Works, Ine., 
\ There are no parts to 
lhe handy device is designed to lift all 


, 
Racine. 
Moving Weal 


t staples from any surface, and will 


oken or erimped wires with ease It 


emoves thumb-tacks. 








We invite DISPLAY WORLD 
aders to make frequent use of the 
rvice Bureau for information on 
sources for all types of display ma- 
ial and equipment from air brushes 
zebras (stuffed), or for general 
nsultation on display problems. No 
irge is made for this service, of 
irse, 
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NEW COLORS! NEW BEAUTY! 
NEW SMOOTH COVERAGE 


WESCO’S New VIVID Decorators Colors 
Hailed by Decorators Everywhere 


They’re new! They’re rich! They’re exciting! They’re un- 
equalled for Displays, Backdrops, Showrooms, Photographic 
Settings, and Art and Decorating Projects of every sort. 

VIVID Colors go on smoothly and they go on fast. 

One coat covers perfectly. 

Moreover, they do not rub off, run, peel, or flake whether 
used on wallboard, wood, plaster, brick, or canvas. 

Apply VIVID Colors with brush or spray. You clean your 


brushes under the water 
damp cloth. They offer u 
walls and ceilings, too, at 


faucet...wipe up splatters with a 
nlimited possibilities for striking 
amazingly small cost. 


Sign and send the coupon for beautiful new Color Chart 
showing 17 deep colors and 51 let-downs. 


VIVID 
Danates— 
COLORS | 


In Canada, Wesco Vivid Colors are avail- 
able through the Wesco Montreal factory. 


WESCO WATERPAINTS, INC., Dept. DW9~Trenton, N. J., 
Matteson, IIl., Good Hope, La., Berkeley, Cal., Los Angeles,Cal., 
Seattle, Wash., Portland, Ore., Montreal, Que., Sydney, Australia 


Please rush us one of the new color cards showing the 17 new 


Wesco Vivid Decorators Colors. 


Name 





Address. 





City and Zone State 








Type of Business 














Ik IN 


148 So. Lake Street 


A Bird in the hand is only 
second best to a 


BIRD CAGE in your window! 


A bit of whimsy for summer dis- 
plays — Delightful colors assorted 
or to match in sets of three. 


(Large Cage—37" high) $22.50 





Aurora, Illinois 
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At last a quality wig at budget prices. 


SPECIFICATIONS FOR HEAD SIZES. 


457 W. BROADWAY, 








For The Best In Mannequin Wigs Use 


Bauno's ae 





We manufacture these wigs with a special base 
that makes them fit snugly and securely on the skull WITHOUT NEED OF SENDING IN 
A big improvement over old style wigs. 
We have an extensive selection of hair styles and colors and you may order any coiffeur you 
want. Just send a magazine clipping or photo. 

Available at leading jobbers, or order direct. 


BRUNO HERZBERG, INC. 


NEW YORK CITY 12 


Specialists in mannequin wigs 











SCROLL-TEX 


(Reg. T. M. applied for U. S. Pat. Off.) 
The ultimate for scroll signs, window cards, art sketches, paper sculp- 


ture, show-case trimming, etc. 


SHEETS—SIZE 26" x 40" 


$18.00 PER 100 


(Assorted as desired) 


Peach Cocoa 


11) Turquoise 


Nu-Yellow 
COLORS Blue-Gray 


White 


W. €. 


123 E. BALTIMORE AVENUE 


Claret 
Samar 


Moss Green 
Terra Cotte 





Wild Rose India 

Silver Gray Marine Blue 
Powder Blue Lemon 

Old Gold Hame 

Teal Blue Black 


Aurcock Tuc. 


LANSDOWNE, PENNA. 








SMART DISPLAY PLATFORMS 
Finished in White 





QUENSELL DISPLAYS, Inc. 


Set of three 


$39.00 


Made of seasoned wood 


71-23 AUSTIN STREET 
FOREST HILLS, N. Y. 


Top unit 24x12x4 7.00 ea. 
Center unit 36xI8x4 10.50 ea. 
Lower unit 48x24x4 14.50 ea. 








Te & a AIRBRUSH 


. Sor the particular artist 


Send for Cata/og $2 


_ THAYER ¢ CHANDLER 





910 W.VAN BUREN ST., CHICAGO. ILL. 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EBUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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Barton, Of Loveman's, 
Wins Pepperell Contest 


Top prize of $600 (consisting of $500 for 
che best display plus an additional hundred 
dollars for including Pepperell “Peeress” in 
the display) has been awarded to Loveman’s, 
Chattanooga, where C. H. Barton is dis] 1) 
director. 

Second prize of $250 plus an additional 
$50 for the ‘“Peeress” inclusion went to W 
K. Mixon, Kresge-Newark, Newark, and a 
total of $150 was awarded to Wesley Barti- 
koski, First Street Store, Duluth. 

Honorable mentions went to the following 
EK. W. Edwards & Son, Buffalo; Emery, 
Bird, Thayer, Kansas City; Charles Ford 
Company, Watsonville, Calif.; Gimbel Bro- 
thers, New York City; Nelson's of James- 
town, Jamestown, N. Y.; Crowley Milner & 
Co., Detroit; City of Paris, San Francisco: 
Davison’s, Macon, Ga. 

Denholm & McKay Company, Worcester, 
Mass.; Ludwig Baumann, New York City; 
Levy Brothers, Elizabeth, N. J.; Spurgeon 
Mercantile Company, Boone, Iowa; The 
Killian Company, Cedar Rapids; Peoples 
Outfitting Company, Indianapolis; Mobile 
Rug & Shade Company, Mobile. 





Campbell Heads Sales 
For Reyburn Division 

Announcement has been made by P. | 
Wise, vice-president, The Reyburn Mig 
Company, Inc., Royersford, Pa., of the ap- 
pointment of John E. Campbell to the 
position of sales manager for the display 
division. 

Campbell has been with Reyburn_ sinc 
1934, with vears of service in the manutac- 
turing department to give him = the basi 
fundamentals of displays and their con 
struction. From the manufacturing end of 
things he was transferred to the sales de- 
partment, where he has become widely know! 
among displaymen 


New Display Firm 
In Brooklyn 
Calvin Albert Studios is the name of 

new display company located at 305 Alban) 
avenue, Brooklyn, for the custom manufac 
ture of display properties in wood, paper, 
plastic, papier mache and metal. Principals 
of the firm are Calvin Albert, who was 
formerly a professor at the Institute of De 
sign, Chicago; Mrs. Albert, who was a de- 
signer for Sears, Roebuck & Co., and Arnold 
Ward. The last named will handle sales for 
the firm; a graduate of the New York Stat 
Institute of Applied Arts and Science, ht 
was on the display staff of Arnold Con- 
stable’s for some time, and has keen with 
Staples-Smith, Inc., and Tom Lee, New 
York display consultant. 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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DISPLAY AT AU GRAND 
PASSAGE, GENEVA 


[Continued from page 29] 


ice more this was a complete series of 


displays, with the windows open from 
Se mn to section and the beige background 
‘ nding as a unit from window to window. 
I a further touch ferns were placed in 
metal brackets outside of the store windows. 


is a policy of Grand Passage to use 
flowers outside of the store during the 
S ms when weather permits. 

itouts in striped material made arch-like 
settings for a series of summer displays as 
pictured. The background coloring was an 
off-white on the gray side, with the stripe 


color varied from window to window. 


Natural tulips completed the design. Ad- 
ditional merchandise was displayed on a 
slightly raised platform in front of the 


mannequins. 

Iron gates were used around a column in 
the fashion department to continue a design 
line as well as give the department a more 
exclusive air. The column shield was of 
light blue, the gates in gold, with a gold 
stripe running across the top of the panel. 


The floor consisted of white stones. A vase 
filled with vari-colored flowers made from 
feathers stood to one side, with the vase 


standard repeating the motif in the gate. The 
mannequins wore costumes of dark green. 

\ simple yet highly effective framing 
effect achieved for general merchan- 
dise display, striped paper in a 
semi-circular sweep for a plain merchandise 
display area. This background reduced the 
window space to highlight small articles, as 
pictured. A medallion suspended against 
the striped framing was decorated with a 


was 
using a 


spray of carnations. This type treatment 
was used for a series of windows, with the 
stripe color varying from window to window. 
Some were papered in white and blue, some 
brown and white, others green and white. 
Hats, frocks, and accessories were arranged 


the shadow-box like openings. 


Ingenious Color Adapter 
Is Automatic 


range of 64 color variations with the 
of only two PAR-38 lamps is mad 
possible automatically by means of a new 
color adapter just placed on the market by 
Gibson Manufacturing Company, 1919 Pied- 


mont Circle, N. E., Atlanta. 


Developed by 


Raymond MacNichol, display director for 
J. P. Allen & Co., of the same city, the 
uses gelatin filters; provision is made 
in air space to prevent excessive heat 
ing the filters. 
th the new adapter it is possible to 


the attach 
is motor 


colors without removing 
\ revolving 
provides a complete 


nt colors, or the 


wheel which 


sequence of 64 
be em- 


device may 


for the production of a single color 


tred 








Don’t forget—send in your news 
‘ms about all happenings in the 
splay field: births, deaths, marriages, 
anges of position, anything pertain- 
g to display or displaymen anywhere. 
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HERE’S THE WAY TO GET 






SERVICE 


ORDER YOUR Bulkton DISPLAY PAPERS 


DIRECT FROM ANY ONE OF THE 49 Bulktou 





BALTIMORE — Baltimore Display Industries, Inc 
Becker Sign Supply Co. 

BIRMINGHAM — Lassetter & Co 

BOSTON — John J. Cahill Displays 
Feine Trimming Co. 
New England Decorators Supply Co 


CHICAGO — Adler-Jones Co. 
Dazian's, Inc. 
Kaplan Products & Textiles 
Maharam Fabric Corp. 


CINCINNATI — Cappel! Display Co 


Reinermann Fixture Co. 


CLEVELAND — Consolidated Display Service, !nc 
DALLAS — Marshall E. Moody 
DENVER — Walter W. Martin 


DES MOINES — Kes! Display 
George Kucharo 


DETROIT — Display Creations, Inc 


HOUSTON — L. E. Clark Display Service 
Merchants Display Supply 


INDIANAPOLIS — National Decorators Supply Co 


KANSAS CITY — Decor, Inc 
Harvey J. Maxwell 


BULKLE 


295 MADISON 


Inc 


AVENUE, NEW YORK 17, N.Y 


DISTRIBUTORS 


located in 


y }: cities in every 


section of the U.S. 






LOS ANGELES — Aladdin Fabric Co 
Graphic Arts Center 
Syd Jackman Co. 
Maharam Fabric Corp 
Sidney S. Newhoff 
LOUISVILLE — Friedman Display Co 
MILWAUKEE — Artist & Display Supply Co 
Midwest Manniquin Displays 
MINNEAPOLIS — L. E. Hier Display Equip. Co., Inc. 
Shur-Nuff, Inc 
NEW YORK — Maharam Fabric Corp. 
Richtone Co. 
Texkraft Sales Co 
OKLAHOMA CITY —E. B. ‘‘Jack’’ Castle 
PHILADELPHIA — Arrow Decorating & Fixture Co 
Free Lance Display 
PHOENIX — Arizona Attractions 
PITTSBURGH — Cappy & Company, Inc. 
SAN ANTONIO — John Herweck 
SAN FRANCISCO — Sylvan Cohen 
Sales Paper & Supply Co. 
SEATTLE — Champion Display Material Co 
Maynard D. Ross 
ST. LOUIS — Garrison Wagner Co. 
WASHINGTON — Modern Displays 
WORCESTER — Dashoff Display Corp. 


y DUNTON CO., INC. 


2635 SO. WABASH AVENUE, CHICAGO 16. ILt 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 














ARTIFICIAL FLOWERS 


for all trades and purposes 
Large stocks on hand for 


IMMEDIATE DELIVERY 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
56 W. 36TH ST. NEW YORK 18, N. Y. 











FOIL PAPER 


26" WIDTH — 25 ft. - 50 ft. - 100 ft. 
ind full ream rolls. Carried in stock 


n 25 colors 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 


, 











| « When Writing Advertisers Please Mention DISPLAY WORLD » » 











76 DISPLAY WORLD MARCH, 1949 


MODERNAGE 


DISPLAYS, Inc. 


101 W. 31 St., N.Y. 1, N.Y. 





The discerning 


DISPLAY BUYER 


becomes our regular 
and loyal patron for 


4. reasons: 
e the finest in display equipment 


ea complete line to meet your 
every need 


eprompt and attentive service 





ecorrect prices 


ir"uete ram. | Showing Modern Furniture 











display room or write for QDI-KN furniture should be displayec panel at the left where vertical and horizontal 
catalogs. 1 exciting settings, is the belief at cords form a pattern of squares through 
Carson Pirie Scott & Co., Chicag which the furniture is seen A suspended 
where Clement Bradley is display director placard gave passersby a capsule biography of 
fo point up the importance of new furni the designer Displayed in the left half of 
ture developments the store recently assigned the window are a Nelson sofa, chair and 
Here is a Hat Salesman that works batterv of windows to the “famous de plant table, while the area at the right con 
Day and Night, Sundays, Holidays, signer” theme, showing the work of one de tains the noted Nelson bench, storage unit 

Without Pay signer in each window chair and desk. 
At the top, for instance, 1s a display fea Not only the furniture in the window pic 
oT turing the work of George Nelson in a_ tured below, but the display itself was de- 
THAT'S Mr. HAT-STA setting in which the square motif is carried signed by Charles Eames. Giant blow-ups of 
out from the dark background section at the the famous Eames plywood chair formed a 

Known Coast to Coast by right, to highlight the blond pieces, to the mural-like background 


Hat Display Men 








@ PERFECTION WITHOUT EXERTION 
@ CREASE REMAINS PERFECT 

@ STRAW OR PRE-SHAPED HATS 

@ NOT AFFECTED BY VIBRATION 


Immediate delivery af your fixture house 
or 


ALPERN’'S 


808 PENN AVE. PITTSBURGH 22, PA. 


Atlantic 4130 
Manufacturers—-H AT-ST A—Designers 





Illustrated Folder On Request 

















949 





e 


ital 
ugh 
nded 
y ol 
r ol 
and 
con- 
unit 


pic 
de- 
Ss ol 


da 





MARCH, 1949 


OU GET WHAT YOU PAY FOR 
[Continued from page 46] 


turns out something with that emotional 
nt.” 
emotional content of display is not 


what sells the displayman but what also | 


store and the ultimate consumer. 
While the manufacturer of dresses can get 


Sé the 


for emotional content garments than | 


e equal in every respect in materials and 

iwork but lacking that intangible appeal, 

rare that a display manufacturer counts 
his designing talents into the cost of his 
displays. He will spend hours of research 
and experimentation to develop a new tech- 
nique to present a completely different and 
new line for each seasonal change and each 
established promotion. Since inspiration can 
be counted in time-and-a-half or over- 


time, there is no possible way of estimating | 


the worth of designs on a monetary basis. 
The emotional content which is an integral 
part of a display is thrown in for free and 
it is a matter of the displayman’s choice as 

whether or not he will get that element 

By working consistently with those firms 
with integrity, with established reputations 
for good taste and excellent craftmanship, 
ind with the emotional content embodied in 
their displays, the displayman will receive 
for his investment and will be 
assured of getting what hi 


value 
pays for—and 


Cash Awards Offered 
In Poster Contest 

\. R McCandlish, 
McCandlish Lithograph Corporation of Phila- 
lelphia, has made known the details of the 


$ ’ 
twelfth 


president Ol the 


design contest of his 
totalling 
artists who 


annual poster 
The prizes for this contest, 
awarded to the 
24-sheet posters advertising 


1,350, will be 
the best 
cigarette 
The first prize is $1,000 in cash, second 
irize is $250, and the third prize is $100. The 
ntest is open to any American artist or art 
student 


Feitelberg And Connelly 
Join Metropolitan 


M. Kushner of Metropolitan Mechanical 
Display Company, 50 West 22nd street, New 
City, announces the opening of a new 
sales and production division, to distribute all 
types of display materials and to manufacture 

displays in papier mache, wire and 
Joe Feitelberg, formerly with the 
departments of 
ngdale’s, will be in charge of sales and F. P. 


lly, formerly with Staples-Smith, Inc., | 


in charge of production. 





We invite DISPLAY WORLD 
iders to make frequent use of the 
rvice Bureau for information on 
ources for all types of display ma- 
al and equipment from air brushes 
zebras (stuffed), or for general 
sultation on display problems. No 
rge is made for this service, of 
irse, 











Hearn’s and Bloom- | 
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FOR DEPENDABILITY 


ANIMATE YOUR DISPLAYS WITH A 


REGORY MOTOR 





The GREGORY MOTOR is composed of three parts: 


I—Solenoid type "'field coil" 


Each motor is equipped with a 6 ft. cord and plug attached. 


wide and will operate in an 8" 
the "field coil’ 


an open coil. 


space. 


The motor is of pendulum type which eliminates the necessity of cams, levers and reduction 


It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. 


gears. 


known to operate for five years without service of any kind. The current consumption is 


almost nil, less than a 10 watt lamp. 


and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 
We maintain an Experimental Department to help you with your individual problems. 


Write us concerning the nature of your display or demonstrator and we will gladly coop- 


erate with you. 


GREGORY MOTORS, Inc. 


320 BRIDGE STREET 


2—Curved swinging 


The armature is actuated by the magnetism of 


as in any motor except in this case the end of the armature passes through 


Practically any reciprocating motion is obtainable 





ZZ 


armature’ 3—Mercury valve “switch” 


Size—2" thick, 6" high, 6" 


It has been 


poten . 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
* 
$3.00 Per Column Inch— CASH WITH ORDER 











NEW CATALOG 


Now Ready 


Write for it today, it features 


e New MEN MANNIQUINS 
e Masculine Deluxe FIXTURES 


as well as Ladies & Children Manniquins 


MIDWEST 








MANNIQUIN DISPLAYS 


} 532 N. WATER ST., MILWAUKEE 2, WIS. 
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Still Available! 


Copies of Our 


BIG—NEW—96 PAGE 


Catalog of 
SPRING AND SUMMER 


DISPLAY MATERIALS 


are still available. 


WRITE TODAY FOR 
CATALOG No. 217 


Featuring — 


@ Panels 
e Papers 
e Flowers 
e Backgrounds 
e Set Pieces 
e Fixtures 
e Accessories 
e Natural Decoratives 


for Spring and Summer Display 


Ask too, for our Spring 1949 Display 
Catalog Supplement No. 218 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE 
ST. LOUIS 3, MISSOURI 














now, your choice of 


6 colors 


in natural 


Spanish Moss 


chartreuse, coral, green, 
violet, natural, fuchsia 


60: i. 


write for color samples or 


ORDER TODAY! 











TRI-ALLIED 


CREATIVE edeee 


Manufacturers and Distributors. of 
Displays, Fixtures, Display Materials 
200-202 No. Pearl Street, Baltimore 1, Md 
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GET FASTER SALES 
AT LESS EXPENSE 


[Continued from page 38] 


nature of the work, has seemed to promote 
a lack of coordination with other selling 
activities. As a result, many still think of 
display as merely decorating windows, and, 
generally speaking, it is not given the oppor- 
tunity to really perform to its full capacity. 

Fortunately, this is not the case in all 
organizations. For example, recently the 
National Retail Dry Association 
organized their Visual Merchandising Group. 
Visual merchandising is a term applied to a 
scientific modern selling which 
coordinates all of the visual factors having 
an influence on the sale of merchandise so 
as to make them work as one streamlined 
drive for business. It brings display into 
the picture to express the complete merchan- 
program ... also 
coordinated 


Goods 


torm of 


promotion 
supply the 


dising and 
store planning, to 
efficient facilities. 
Visual with its scientific 
displays, is a lowest expense 
vehicle for stimulating sales. Unlike news- 
paper advertising, where the space must be 
purchased before it is merchandised, here 
the space is already paid for in terms of 
rent and other expenses. When a retailer 
rents his building space, the rent paid is— 
based on normal traffic oppor- 
tunities In other words, the retailer is 
paying for an opportunity. How he ex- 
ploits this opportunity depends largely on 
how the space is utilized with displays 
and how far the displays go toward express- 
merchandising and_ pro- 


merchandising, 
retailer's 


to a degre _ 


ing the complete 
motion program 
It seems only natural that the store itself 
should be arranged to express the complete 
so as to make 


story as a “selling machine,” 
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the most of space and traffic opportunties— 
already paid for in terms of expense—be?ore 
building up additional expense. Advertising 
of course plays an important part in this 
program by reaching out beyond the store 
itself to bring the retailer’s story to the 
attention of more people in their everyday 
walks of life. It brings plus traffic to the 
selling machine or inside the store, face to 
face with displays which if properly planned 
should simplify selling and speed up sales 
Even the advertising of other merchants 
will help by bringing more people into the 
shopping area where’ well-planned _ pro- 
motional window displays can take over 

Yes, visual merchandising (including dis- 
play) if properly interpreted, budgeted and 
organized can be made to work as a power- 
ful retail selling tool... especially if it 
works hand in hand with advertising and if 
it is merchandised on the same basis as 
setting up buying programs. It alone, how- 
ever, is not the complete answer to our 
problem. The next step is to combine with 
visual merchandising the thinking of market- 
ing men who have a thorough understanding 
of the economics behind the entire scheme 
of producing and distributing merchandise 
to fill the wants and needs of people. 

Our objective is to streamline retail dis- 
tribution channels just as factories have 
streamlined production with machines, im- 
proved methods, layout, assembly belt lines 
etc. With this in mind, why not think of 
distribution with its imaginary belt lines, set 
up somewhat on the same basis as assembly 
belt lines for production? 

If you wil refer to the chart, you will 
note an illustration of a retail store labelled 
the “Zone of Sales,” with two such imagi- 
nary belt lines. One extends from the manu- 
facturer’s shipping platform through ware- 


house distributing points; it enters the 





—Liked so well locaily that newspapers ran three column cuts of this display and a companion 
window, this setting was used by Homer H. Seay, The Wartburg Press, Columbus, Ohio. No 
The figures were life-size, blown up from photographs and hand 


merchandise was shown. 


colored. 


general setting, but showed a family group in church. 


Live plants were used for decorations. 


The companion window followed the some 
The windows are only 3 feet deep but 


an impression of much greater depth was obtained by using the cutouts— 








1949 


ities— 
be re 
'tising 
1 his 
Ss! re 
O the 
ryday 
Othe 
ice to 
anned 
sales 
‘hants 
oO the 
pro- 


x dis- 
1 and 
OWer- 
if it 
ind if 
is as 
how- 
) our 
with 
irket- 
nding 
‘heme 
ndise 


| dis- 
have 
im- 
lines 
ik of 
S, SEt 


»mbly 


will 
elled 
nagi- 
lanu- 
vare- 
the 





MARCH, 1949 


of sales, passing through the receiving 
of the retail store and then ends at the 


p of-sale. This is our merchandising 
he ine which brings goods toward the con- 
surer. On the other side our belt line starts 
at ie consumer's home, leads past the re- 
ta s show windows, then through the 
door... also ending at the point-of- 
This is our promotional belt line. It 
tivated by national and local adver- 
which pre-sells certain merchandise 

ind brings more people into the shopping 
areas. The window displays help follow 


ugh by bringing many of these pros- 
pective customers inside the front door of 

retail store. Then the store layout, with 

iisles and merchandise assortments, 
ielps to bring the customer face to face with 
the goods, thus creating a maximum number 
yf real sales opportunities. 

It has been said that the point-of-sale 1s 

most important spot in our entire system 
yf distribution. It makes no difference where 
we work ... in a factory, in a warehouse, 
1 in a retail store—and it makes no diff- 
erence what kind of a job we hold. . 
vice-president, factory worker, advertising 
man, salesman or auditor ,,, all of our 
efforts our aimed at the successful culmi- 
nation of a transaction at that moment of 
impact when the merchandise is finally pre- 
sented to the customer. Unless sales and 
re sales are brought to a successful con- 
usion here, eventually the result will reflect 
vack through the distribution channels and 
then we will have layoffs and retrenchment 
ill the way back to the source of the raw 
naterial 

There is no question but what manu- 
facturers, as well as retailers, are aware of 
the importance of the final presentation of 


goods ... but doing enough about it is an- 
er matter. Agreed, there are many out- 
standing merchandise presentations at the 


ot-sale, especially in certain depart- 
and chain stores; but such presenta- 
do not exist to the extent that we can 
say we are really making the most of our 
pportunities Stop .... look around 

will find plenty of displays which are 
informative, others which do not reflect 
eeling that the merchandise is new, 


Iresh, just out of the box. They are not 
irranged and tied up with a selling story to 
nake it easier for customers to buy and 
easier for sales people to sell. In many 
‘ases the merchandise 1s not organized to 
help the customers to make selection, or to 
lacilitate store operation Certain items 
arried in stock are not even exposed, let 
ilone properly displayed. 


to teamwork on this project, retailers 
indicated that they want help and need 
from manufacturers, and most manu- 
lacturers have indicated that they want to 
etailers. The trouble here is that too 
inufacturers really understand enough 
retailing to furnish the right kind of 
Many try to get as much space as 

for their lines ot merchandise on 

ory if they don’t, someone else will. 

ulers would give certain manufacturers 

the space requested for display, many 

ts would end up by taking a free ride 
vould not justify the displays’ exis- 
terms of offsetting expense fot 
cccupied. Certain manutacturers offer 
ite costly display he Ips in their effort 
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beautiful...dramatic!”’ 


George H. Hettinger, Display Director 
GOLDSMITH'S 


Memphis, Tennessee 


"The Beau Monde 
manikins filled our 
requirements of a fashion-right 
figure that would be versatile 
enough for any type of garment. 

We have used them for lingerie, 
fashions, brides and evening wear. 





Beau Monde manikins have the grace 
and brilliance of a beautiful 
diamond. They are poised for any 
setting and with their beautiful, 
soft make-up take naturally to 
dramatic presentations." 





909 ARCH STREET 








NAYTHONS DISPLAY FIXTURE CO. 


PHILADELPHIA, PENNA. 


MR. BEN J. NAYTHONS, exclusive Korrect-Way distributor 





















cégya A.L. HANSEN MFG. CO. 


7 7A 
New S041 RaveNswooo ave. CHICAGO 40 ILL. 


Merchandise display cards 









* 


show windows 
* 


wall posters 
* 


counter cards 
* 


easels and columns 


[I/AINSTEIN ont tandTACKER 


A Hansen tacker in your hand means extra Speed dozens of jobs — like mounting 
time on your hands. As fast as you grip crepe paper or corrugated board window 
the handle the Hansen drives tacks or staples dressing, fastening merchandise to display 
— firmly, accurately. A neat job is so much cards, attaching easels to counter cards, etc. 
easier. Balanced drive speeds up displays. Drives thru hard wood, thin metal. 


ASK FOR FOLDER 
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THE best FLOODLIGHT 
FOR YOUR DISPLAY 


The BEST 400 Watt ‘'Wonder" 


throws a concentrated beam of light wherever 


spotlight 


needed. Ideal for interior displays, show 
windows, lobbies and floodlighting, the BEST 
400 Watt "Wonder" spotlight comes equipped 
with a fine Fresnel glass lens, highly polished 


reflector, asbestos cord and plug. Has 
Universal mounting bracket, gelatin color 
holder and three assorted gelatin colors. 


See your dealer or 
write direct for 


complete information. 





40516 WESTERN AVE. 
CLEVELAND 1}, ON 
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List price complete, 


less bulb 


List price complete, 


with bulb 
(Tax included) 


*8.95 
>11.05 
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DRiL 
HIGH QUALITY 
LOW COST 
POWER TOOLS 


For cutting, shaping, drilling, 
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Leo if 
BAND SAWS 
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finishing 

@®woopD @ METAL 

@ FIBRE @ PLASTICS 
WRITE FOR 


FREE! NEW CATALOG 


BOICE-CRANE COMPANY 
896 Central Ave. - Toledo 6, Ohio 










SAW JOINTERS 
Aye 










RADIANT 


GLASS FIBERS CO. 


11 WEST 29th ST., N. Y. C. 


Headquarters for 


GLASS FIBER 


Display Materials 
Largest and Most Varied 


Selection in America — 
IMMEDIATE DELIVERIES 


More and more Display Men are turning 
to Glass Fiber display materials than ever 
before BECAUSE they are highly 
attractive, giving display effects impos- 
sible with other materials. BECAUSE they 
are LOW IN COST. BECAUSE they are 
FIREPROOF — meeting the most rigid fire 
regulations. Get acquainted with these 
fabulous display materials; they are now 
available in 10 different forms — a type 
for almost every display use. 


WRITE FOR SAMPLES! 











JOBBERS 


We specialize in Children's Mannequins 
For particulars write 


WINDOW MANNEQUIN, INC. 


449 West 3 St. New York 1, N. Y. 





USE THIS 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EBUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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to cooperate, but even a number of thise 
can not be used because they do not fit into 
the retailer’s overall pattern for doing busi- 
Perhaps too much emphasis 1s placed 
on advertising the product; the big idea 
being to bring the trade name before more 
people. We must keep in mind that the 
retailer is not interested in furthering a 
manufacturer's national advertising program 
He is simply interested in merchandising 
and selling the product or line at a profit to 
himself. Yes, he wants cooperation from 
manutacturers; but it must be the right kind 
of cooperation if it is to see the light of 
day. If the retailer can be helped to sell 
more then he has no alternative but to buy 
more, if he replenishes his stocks in proper 
relationship to sales opportunities. Thus, in 
the end, all factors benefit. 

The right kind of manufacturer-retailer 
cooperation is very important to the national 
advertiser. Many spend millions to build 
preference for their products and to keep 
people informed as to the latest develop- 
ments; but then what happens at the actual 
point-of-sale? The ball is dropped right on 
the goal line. In too many instances the 
follow through is non-existent; the item is 
for sale if you can find it. 


ness. 


Generally speaking, much is left to be 
desired in making better 
merchandise at the point-of-sale from the 
standpoint of the manufacturer as well as 
the retailer. The point-of-sale is the 


presentations of 


foca 


| point in our entire distribution program. It 


is the place to start in streamlining a com- 
plete, coordinated system for more efficient 
distribution. We want to work back from 
this point in two directions, tollowing our 
imaginary belt lines. We are faced with 


back to the 


many problems all the way 
manufacturer's shipping platform, but for 
our purpose we will cover only the zone-of- 


retail itself . . . cutting 
at the receiving platform 


sales, or the store 


off our belt lines 


on one side and at the front door on the 
other. We want to coordinate all selling 
influences to work together as one single 


drive for business, thus creating our efficient 


imaginary belt lines within the zone-ot 
sales ... focusing attention to the point-ot- 
sale .; . and sales. 


Coordinated selling effort is not a new 
idea. It is just one of those things everyone 
wants to do, but does not always carry out 
in actual practice. All selling influences, 
including those visual, should be 
to mesh together as one if we are to 
have coordination, and the best 
place to start is through market research 
Market research men have many problems 
They receive assignment upon assignment 
The results should pave the way for action 
Inasmuch as this action should be coordi- 
nated, why not coordinate the researct 
effort which lays the ground work for such 
a program? In my humble opinion, man) 
market men are overlooking the 
heartbeat of our distribution problem 
Studies are made to determine — public 
opinion, radio audiences, advertising reader 
ship and to uncover all sorts of other 1m 
portant data... but who 1s 
coordinated, study to streamline — selling 
starting with the point-of-sale and working 
imaginary 


which are 
made 
complete 


research 
Very 


conducting 


back in two directions along our 
belt lines ? 


Yes, a number of display studies ‘ave 
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hese i and are being conducted, by manu- 

lito f irers of display items with the idea of e ? 
)USI- ing the value of display. The Point of YI _ 
aced | hase Institute has conducted numerous fh sellig 
idea es and has revealed many interesting 
nore facts Right now the New York university's beautiful...dramatic!”’ 
he S hool of Retailing is working on another: 
goa { ram with the National Association of George H. Hettinger, Display Director 
ram lay Industries. Other organizations have GOLDSMITH'S 
sing . up special committees to uncover still Memphis, Tennessee 
it to e facts. Real progress is being made, 
Iron I most of this effort is limited to the 
kind effectiveness of different types of displays 
t of to the reaction ot display circulation. "The Beau Monde 

sell tight now there is a need for coordinated Sa ; 

; . manikins filled our 
Duy research to include all of the visual factors . : : 
oper having an influence on speeding up sales requirements ofa fashion-right 
Ss, in store layout, fixtures and equipment, store figure that would be versatile 

design, organization and arrangement ot enough for any type of garment. 
ailer merchandise stocks, promotional displays, We have used them for lingerie, 
onal etc. We must keep in mind that no activity fashions, brides and evening wear. 
yuild is important in itself... we must uncover iro 
keep more facts to make them work together as Beau Monde manikins have the grace 
‘lop- a coordinated selling team Each should and brilliance of a beautiful 
‘tual carry its share of the load toward that final diamond. They are poised for any 
t on presentation at the end of our belt lines .. . | setting and with their beautiful, 
the thus creating retail stores which might be | soft make-up take naturally to 
m is termed selling machines’ for speeding up | dramatic presentations." 
sales at less expense per transaction 

» be : 
s of Tony Comorat Promoted 

the To Display Director | ’ | Ji : | 
1 as Formerly display manager of the Southern | 
‘aca livision of Jonas Shoppes Company, with 

It headquarters in Richmond, Tony Comorat nv. : - 5 DEA D : 
“om has been named display director for the 
ient entire chain of specialty shops and will 
from operate out of New York City 

oul Taking over the Southern division is | 
with Claude Dodson, at one time with Thal- | 

the himers, Richmond, and more recently dis- 

for play consultant for Richmond Dry Goods, a 
-Ol- wholesale firm. 
ting Comorat was formerly display manager 
lorm for the Heinz Store, Scranton, Pa., remain- 

the ing with that organization for a decade. He cai od wes 
lling has been with Jonas for the past eight vears gs > 
ngle : ee 
cient Fixture Manufacturer New Classes Being Formed 





tise Changes Firm Name Sa 


dis rhe Grand Rapids Company, Ine., has be CURRICULUM 

— come a division of Simplex Store Equip- Cloth, Crepe Paper and Painted Backgrounds. Background Design. Mannequin Draping. Interior 

sah ment, Inc.. Grand Rapids, Mich. In addition Display. Lighting. Show Card Writing. Fashions. Department Store Display. Small Wares. 
to fine custom-built store fixtures the firm Women’s Ready-to-Wear. Women’s Specialties. Men’s Furnishings. Men’s Clothing. 


1ceS, 


7 is manufacturing stream-lined standard FACULTY + 































store ( i ) > rT > - > of Si » e 
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les the roduct. le line includes show- 
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ow \. Geistert, president; Rudolf Malm, vice- 
“7 president and general manager; Frank Ster- “The Nation’s Center for 
weil zik. vice-president, and Bror A. Johnson, Display Education” 
seci ctary-treasurer. 
such . ° 
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the = ~ H | ) v Pp: 
o. . : Z ’ 
— We invite DISPLAY WORLD Write for Descriptive Booklet wal?) ELPHI A 
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g a ial and equipment from air brushes T U r N T A 3 L = S 
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; 8 s made for this service, of any turntable to your specification. KATHERINE BURR FLEMING 
urse, . 76 Rogers St. Branford, Conn. 
ave Macton Machinery Company, Inc. whene: Hew Maven O06 
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GOLDSMITH'S 


Memphis, Tennessee 


"The Beau Monde 
manikins filled our 
requirements of a fashion-right 
figure that would be versatile 
enough for any type of garment. 

We have used them for lingerie, 
fashions, brides and evening wear. 





Beau Monde manikins have the grace 
and brilliance of a beautiful 
diamond. They are poised for any 
setting and with their beautiful, 
soft make-up take naturally to 
dramatic presentations." 


ee 





-piaipagatiy- 


George H. Hettinger, Display Director 

















3524 Martens St. 





You Will Do Better With 


Northern Displays 


originators of 


The Shadow Box 


Complete line of 
display fixtures, tables and 
buildups. 


Write For Catalog and 
Complete Jobber Information 


NORTHERN DISPLAYS 
Franklin Park, IIl. 





FADE LIGHTS ON & OFF 
GRADUALLY 


with a 
Display King Dimmer 


@ Dims any incandescent load from 
10 watts to 700 watts — with no 
loss of efficiency. 


@ Also can handle two loads, up to 
1000 watts each, simultaneously 
dimming one down, the other up. 


@ Any cycle—! to 4 per minute — 
with or without dwell at either end. 


@ Mounted in Underwriters’ 
approved box 6" high, 10"' wide, 
12" long. 


@ Also available with coupled timer 
as synchronous dimmer to handle 
series of 3 to 10 incan. loads. 


GALE DOROTHEA 


37-61 85th St., Jackson Heights, L. I. 


MODERN MECHANISMS 
FOR DISPLAY MAKERS 
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ROMANTIC DISPLAY 
IN NEW YORK CITY 


[Continued from page 27] 


decor ot the entire main = floor 
straws in the wind due South—our 


handbags imported f 


for the 
“Bright 
exclusive from Puerto 
applied to the feature accessories—a 
and matching belt of 


Rico” 


handled handbag 


| natural color straw, these combined with a 


lemon colored linen parasol placed in a 
black wrought iron stand and a coral neck- 
The setting for these 
a fragment of an interior just in- 


shuttered with a view from 


lace. accessories 


showed 
the 


side door 


| the black iron railed porch so lighted as to 


establish a tropical atmosphere. A 
delabra and butterflies were painted in black 


Can- 


| on the outside of the glass of the shadow- 


box. The door casing, floor and shutter door 
were all painted white while the palms and 


| sky completing the background were brushed 





in with tempera. 

In a cheerful series of windows at Arnold 
Constable’s Display Director Charles Len- 
hart combined red and green in a bold and 
striking arrangement. White organdy with 
large hand-sewn red dots narrow 
white panels which were staggered toward 
the backwall on both sides, thereby further 


covered 


directing interest on the two mannequins 
which wore Tattersal check jackets with 
black shirts and favored red accessories. 

Two large red and white dotted mush- 
rooms served as props tor the display of 
accessories while numerous small fungi 
appeared to have sprung up all over the 


green tinted ground. The floor was covered 
in an interesting, chopped 
medium which was liberally spread over a 
The copy, “Fash- 


finely spongy 


manila paper foundation. 


ions reflect the light hearted mood _ of 
Spring’, was lettered in red on white; 
bright green lights colored the backwall 


\ garden setting was cleverly depicted by 
Director Winston Jones in Frank- 
though the wisterta- 


Display 
lin Simon's 
covered arbor and flowering trees were all 
wall board 


windows, 


achieved with brush on 


construction 


paint 


However, real moss draped the arbor and 
display near the 
window glass. The mannequins in their navy 


was repeated above the 


blue wool held branches of lilacs and two 
blossoms were arranged on the copy mount 
which read: “This Spring you can expect 


to see lots of Lilac clustered close to Navy”. 
Pleated lilac tinted petticoats 
appeared on two of the ensembles and an- 
other petticoat was arranged with the plat- 
form to the right of the window, where mask 
lilac 


edging Ol 


showed the use of crimson 
cosmetics. Mauve colored sand covered the 
Hoor of the display and the lighting was 


mauve shading into lilac tones. 


and hand 


Very refreshing and springlike in feeling 
the blouse windows at B. Altman's, by 
Display Director Villela. A tree on 
the right blossomed with white flowers and 
tucked in the 
a tamily ot 

grouped leafless young twigs while through 


Were 
Louis 


branches was a nest contaiming 


small birds To the left were 


the window sheer white blouses were carried 


by small plaster birds Gray curtains across 


the backwall and a gray floor reflected 4 
noticeable tendency away from elaboratel) 
painted backgrounds “For the feminine 
heart” could have applied also to the all 
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-boxes of perfume hung on pink and 
ribbons with flowery clusters. 
vo charming bird houses built of heavy 
and painted with tempera were used 
isplay Director John R. Foley at R. H. 
v's as an early springtime theme for 
or rayon surat print dresses as pic- 
d. The Colonial 
a light blue roof while the Victorian 
se was bright green with a white trim 
h like cake icing. Both were suspended 
m wide grosgrain ribbons in the shade of 
bark of the black birch trees 
the way. Small birds, seemingly in flight, 
e hung by fine wires from the ceiling. 


birdhouse was. red 


real ones, 


ite gray gravel was scattered at the base 
each tree. Lighting was in an apple 


ssom pink. 





Additional Winners 
Listed In Contest 


\s reported elsewhere in this issue, prizes 
ave been awarded to winners in the National 
Crochet Week display contest, department 
store division. Winners in the independent 
variety store group and chain store classi- 
fication have since been made known. 
Awards were $250 for first place, $100 for 
second, $50 for third, and ten additional 
yrizes of $10 each. 

In the independent variety store group 
irst place was won by J. H. Deller, L. & H. 
Stores, Dallastown, Pa.; second, Mrs. Ethel 
Shopwell Stores, Atlantic City; 
Mercantile Company, Bay St. 


Sutton, 
rd, Bay 
suis, Miss. 
Chain store group, first, Mary Folse, S 

H. Kress & Co. New Orleans; 

Stella Challenger, J. J. Newberry Company, 

San Francisco; third, Nettie Yaremkos, 

Stores Corporation, Wilkes- 


second, 


Met ‘rory’s 
Barre, Pa. 


Reiss Sells Interest 


In Mannequin Firm 

George Magnani, of Magnani Mannequin 
mpany, New York City has purchased 
interest in the firm held by Rudolf Reiss 
nee 1942 and will continue operation of the 
inization 
are familiar to the field under the 

ime of “Bal Morall” 


leaving in a tew 


Mannequins made by the com- 


Reiss is weeks for 
ype, where he will spend several months. 
His future plans will be announced after 


return to the United States 


Champion Display 

Issues Catalogue 
24-page catalogue has been released 
Champion Display 
Stewart street, Seattle 1, and is now 
lable on request \rticles shown  in- 
e lighting equipment, background ma- 


Material Company, 


ils, mats, papers, forms, fixtures, and 


erous other items 


Store Layout, Display 
vered In Booklet 
New York State Department ot Com- 
112 State street, Albany 7, has pre- 
an illustrated booklet of particular 
st to smaller firms on the subject of 
layout and display. 
writing the 


C) 


Copies can be 
department; there is 


irge. 
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GOLDSMITH'S 


Memphis, Tennessee 


"The Beau Monde 
manikins filled our 
requirements of a fashion-right 
figure that would be versatile 
enough for any type of garment. 

We have used them for lingerie, 
fashions, brides and evening wear. 





Beau Monde manikins have the grace 
and brilliance of a beautiful 
diamond. They are poised for any 
setting and with their beautiful, 
soft make-up take naturally to 
dramatic presentations." 





a, 


George H. Hettinger, Display Director 




















GIBBNEY ENTERPRISES 


217 NO. WARWICK AVE. 


MINIATURE SCALE MODEL 


CARNIVA 


A Powerful Store Attraction 
Offered on Rental Basis 


Here is a store-wide attraction that 
will pull heavy store traffic. New, 
different and of interest to young 


and old. 


Six working models, including Ferris 
Wheel, three different Roller Coast- 
ers, Caterpillar and Double Whirl. 
Bookings now being made. For com- 
plete information write at once. 


WESTMOUNT, ILL. 














DIE CUT DISPLAY LETTERS 


1627 S. Michigan Ave. 





CORK — POSTER BOARD — MYSTIK 
TRANS-DECAL & LETTER PATTERNS 


Free Circulars on Request 


HARRY MICH COMPANY 


Chicage 16, IIl. 





sound or motion 
Free descriptive folder No. 62 on request 
driven flashers and controls. Address — 


LOW COST FLASHING EFFECTS 


Skedoodle Thermatic Flashers. Highest quality. Light, 


45c and up 
Also motor 


Many types and sizes 


RECO, 2655 W. Congress St., Chicago 13, Ill. 
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: are SALES 
BUILDERS 


Catch the attention of the passer-by with 
your backgrounds, arouse his interest in 
the merchandise you show, and watch those 
sales mount up. 

Yes, that ll be the sequence of events if 
you use Sherman display materials and ac- 
cessories ...an attention- getting, interest- 
arousing, action-starting line, if there ever 
was one! 

For seasonal suggestions, see the Spring- 
Summer Display Guide. Send for your free 
copy of the new color edition today. 





See Your Display Dealer 
Or Write For Free Catalog 


Sherman 


PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 


LOS ANGELES + NEW YORK + CHICAGO 
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| Fluorescent Lamp Rays 


Filtered By Tube 

The use of lights for 
displays presents a growing hazard of which 
many display directors may not be aware, 
according to the Transparent Shade Company, 
los Angeles. “Any director who has watched 
a carefully-arranged display ‘wash out’ and 
lose sparkle when harsh sun rays suck out 
importance of 
guarding display windows against sunshine - 
both direct and reflected,” according to a 
spokesman for the company. “But it may 
not be such general knowledge that fluores- 
cent lights emit the same type of ultra-violet 
rays that are the factor in sunshine respon- 
sible for fading of fabrics, bleaching of 
cracking of leathers, and 


fluorescent window 


delicate colors knows the 


woods, other ex- 
pensive damage.” 

To protect display merchandise and fixtures 
against this sort of loss, a new product its 
being put on the market by the Transparent 
Shade Company, whose “Infra-Chem” trans- 
parent shades are well-known in the display 
field. Made from the same secretly chemical- 
ized material as the 
(but in clear colorless only) the new device 
is known as “Intra-Chem FluoreShield.” It 
is a hollow transparent tube designed to fit 
sheath-like fluorescent lights and = in- 
visibly filter out ultra-violet rays without in 
any other reducing or altering lighting 
effects. 

Full information, including prices, may be 
had by writing the firm at 501 North Figueroa 
street, Los Angeles 12. 


acetate window shades 


over 


Way 


Point Of Purchase 
Publishes Report 

The power of window displays to increase 
sales immediately was indisputably proved in 
simultaneous tests made by the Point of Pur- 


chase Advertising Institute, New York, on 
eight nationally advertised products. Sales 
of the eight products showed increases of 


20 to 113 per cent during the display period 
Complete results are shown in a 40-page book, 
printed in full colors and beautifully bound 
It is obtainable from the Point of Purchase 
\dvertising Institute, 16 East 43rd street, at 
$5 per copy 

Many 


viding 


large national advertisers are pro- 
their advertising and sales promotion 


executives with copies of this survey to use 


0% NET SALES 


YALE & TOWNE PRODUCTS 


LUSTRE CREME 





SQUIBB DENTAL CREAM 


KEM-TONE 





DR. WEST’S TOOTH BRUSH 
WILDROOT CREAM OIL 
JOHNSON’S WAX PRODUCTS 


GENERAL ELECTRIC LAMPS 20% 
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as a reference book and guide on display ad- 
vertising. Anheuser-Busch, Inc., has fu 
ished copies to all members of the company's 
point-of-purchase committee. Seagram-D)\s- 
tillers Corporation recently sent copies to all 
ot its divisional sales promotion managers 

The U.S. Rubber Company has provided 
its various divisions with copies for reference. 
National Dairy Company, Eastman Kodak 
Company, Johnson & Johnson, and the duPon 
Company have copies for their 
libraries and for executives. 


purchased 


Sherwin-Williams Company was one of the 
participating companies in this survey. Their 
window displays for ‘“Kem-Tone” increased 
sales of this product by 57 per cent in stores 
using the displays, which they feel is a very 
impressive result in the paint field. This 
company has provided its national staff of a 
thousand salesmen with the results of this 
survey to use when calling on dealers from 
coast to coast. 

All of the eight participating companies are 
using the survey to point out to their sales- 
men and dealers that displays positively will 
increase sales and profits. 

Previous surveys have well established the 
value of displays in their advertising appeal 
to passing traffic, and at an impressively low 
thousand as compared to. other 
mediums. This newest survey, however, has 
measured the actual increases in 
given product as produced by window displays 


cost per 
sales of a 


New Display Material 
Named "'Lacelon" 


National availability of a new window dlis- 
play material which provides swirls and folds 
of a “permanently perky” lace has been an- 
nounced. Called “Lacelon” fabric, the 
terial is feather-weight plastic that is water- 
proof and flame-resistant, that won't run or 
unravel and can be cut with 
machine-stitched. Colors include gold, silver, 
white, clear, black, red, medium blue, Kelly 
green, brown, canary yellow, and_ pastels in 


Ma- 


scissors and 


blue, pink and green. 

The material is a product of Minnesota 
Mining and Mfg. Company, St. Paul, maker 
of “Scotch” brand tapes. It comes in 50-yard 
widths up to 36 inches. <A_ special 
material is “Tacelon” 


rolls in 
variety of the called 


ribbon and has scalloped edges. 


INCREASE DURING DISPLAY PERIOD 


: 





113% 





41% 


27% 
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Borron-Anderson Awards 
A-e Made Known 


{ 
ning windows in a national outercoat 
lay contest sponsored by Barron-Ander- 
Company, Boston. This was one of the 
ilar seasonal contests which the firm 
run for several years, with awards for 
most effective use of a window display 

supplied by the company. The _ unit 
loyed in the contest just closed was a 
med glass-faced sign in full colors featur- 
the fine fitting qualities of coats carry- 


the Barron-Anderson label. Windows | 


judged for their ingenuity and _ for 
their quality atmosphere, with special con- 
ideration being given to the attractiveness 
which coats were draped or appeared 

the form. 

The contest was participated in by stores 
in all sections of the country and there were 
everal prizes given in each classification. 
Winners of the top awards, $100 each, were: 

Joseph L. Cassidy, Jordan Marsh Com- 
pany, Boston; C. J. Westvig, Juster Bro- 
thers, Minneapolis, and Bill Campbell, C. 
N. Vicary Company, Canton, Ohio. 

Second prizes, $50 each, went to: Fred A 
Houghton, Morris Levy’s, Savannah, Ga.; 
( I \lbright, Jacob Reed’s Sons, Phila- 
lelphia, and Bert Baird, Albert Steiger 
Company, Springfield, Mass. 

Phird prizes, Barron-Anderson topcoats, 

t to Robert E. Graves, The Bon Marche, 
Spokane; Marcus H. Smith, Kaufman Bro- 
Charleston, W. Va.; Floyd Adams, 
Savard & Colburn, Albany; Theron C. Web- 
ster, The Talbot Clothing Company, Lowell, 


Mass., and Elmer A. Kipphorn, Watt & | 


Shand, Lancaster, Pa. 
Wool football blankets were awarded as 
fourth prizes and were received by Jack 


Wilson, Al Baskin’s, Joliet; Doug Brink- 
nan, Baxter & Henning Men’s Shop, Eugene, 
Or KF. G. Becker, Berry-Burke & Co., 

mond; L. Glick, Dunhill’s, Huntington, 
W. Va.; Darel Apitz and John Turner, 


Matt J. Graif Company, Mankato, Minn. ; 
Robert K. Krout, Griffth-Smith Company, 
York, Pa.; Sam Gross, Oscar Gross & 
Sons, Meriden, Conn 
Wilcox, The Hardy & MeSwiney 
Store, Concord, N. H.; Maurice Karlins, 
Herbert's, Inc., Ansonia, Conn.; E. R. Leni 
an, Kenyon’s, Westerly, R. I.; C. F. Over 
Jos. Kuhn & Co., Champaign, Ill; B 
Henry Linde, Lynden Department Store, 
Lynden, Wash.; Howard Perlmutter, Perl- 
Brothers, Framingham, Mass.; Wil- 
J. Caywood, S. & Q. Clothiers, Fort 
Smith, Ark.; E K. Samson, Sullivan’s, 
terbury, Conn.; William D. Horton, The 
tem Company, Brockton, Mass. 
nsolation prizes, consisting of two boxes 
fruit, went to Bruce W. Janney, 
1-Minnich’s, Roanoke; Dave Rosenthal, 
S Rosenthal & Sons, New York City; C. 
isher, Varsity Clothes Shop, Rutland, 
ind John Stanton, Townsend Young, 


Ossining, N. Y 


fany prizes have been awarded for | 








Don’t forget—send in your news 
ems about all happenings in the 
isplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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AGAIN supplying the great demand with new smart 
modeled "'Natex'' Rubber mannequin hands. Send in your 
old ones and get back new ones for only 


i per pair 
Fast Service 


NATIONAL MANNEQUIN CO. 


Subsidiary of National Art Studios 
308 S. MARKET ST. CHICAGO 6, ILL. 


beautiful...dramatic!”’ 











George H. Hettinger, Display Director 
GOLDSMITH'S 


Memphis, Tennessee 


"The Beau Monde 
manikins filled our 
requirements of a fashion-right 
figure that would be versatile 
enough for any type of garment. 

We have used them for lingerie, 
fashions, brides and evening wear. 





Beau Monde manikins have the grace 
and brilliance of a beautiful 
diamond. They are poised for any 
setting and with their beautiful, 
soft make-up take naturally to 
dramatic presentations." 
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"Guide To Better Displays” 
| Issued By Adler-Jones 
decorative murals A variety of displays and decorations for 
| spring, summer and special seasonal events 
| is presented in the new 1949 spring and sum- 
for mer edition of “Guide to Better Display 


issued by Adler-Jones Company, 521 South 

Fas ter Wabash avenue, Chicago 5. Garlands, flower 

| sprays, displayers and the like are shown, as 

| well as numerous illustrations suggesting 

Last Cal] ! | various Ways of incorporating the units into 

displays. “The “guide” is available without 
charge. 


Rich color reproductions, in washable 
oils, on heavy offset stock — the very 
thing for your last minute arrange- 
ments for windows, walls, columns, ete. 
Shipments prepaid to any place in | 
U.S.A. Write for descriptive folder 
showing complete line of seasonal 


Gerald Cestare Named 
By Bluebird Shops 


Bluebird Shops, Inc., specialty store in 
Long Branch and Red Bank, N. J., has 
named Gerald J. Cestare as visual merchan- 
‘ dise director. He was formerly with Martin’s, 
designs. | Frederick Loeser’s, and Stern Brothers, of 

Jobbers and Sales Representatives: Brooklyn. 

Our line of murals thrills every dis- Fo 

playman who sees them. Desirable Memphis Display Club 

territories still open. Write today Melds Elect 

for full information. ores Erection 


_ The Memphis Display Club has elected the 

T following officers: President, John Arnolt, 
Oak Hall; first vice-president, Russell Spots- 
wood, Phil A. Halle’s; second vice-president, 

















+4 Robert Eckles, Goidsmith’s; secretary-treas- 
B-117 EASTER DESIGN e urer, Robert Miller, Goldsmith’s. The retiring 
Size 30” x 60” a on | ay me | president is George Hettinger. 
Quantity price Display Div. | Garrison-Wagner Issues 
4 or more $5.00 ea. BLADE & HELEN STS. | Spring-Summer Catalogue 


Catalogue No. 217, covering the spring and 
summer season of 1949, has been released by 
Garrison-Wagner Company, 2018 Washington 
avenue, St. Louis 3. Its 96 pages cover prac- 


I tically everything used for display. Copies 
Oo e may be had on request. 


, Felner Joins W T h : 
Sie @ Script Logotypes firey 


CINCINNATI 16, OHIO 

















Irving Felner, formerly of Kay Baron, has 


MANUFACTURERS’ DISPLAYS joined the display staff of Wallachs, New 




















For window, counter, and show York City. 
display . . . Brilliant, exciting colors 

three dimensional letters. Wood Flakes Catalogue 
Displays—custom-built to order Now Ready 


A brochure in color has just been released 
hy National Sawdust Company, 65 North 
Sixth street, Brooklyn. Many new items have 


. including letter signs on bases 


and panels. Individual plastic 


letters shipped from stock. In- heen added to the line, in addition to the 
crease your sales with low-cost well known wood flakes, chips, “Kubes”, and 
plastic displays. the like. Copies are free on request 


Kubisch Is Elected 
By Oklahoma Club 

FE. A. Kubisch, Rothschild’s, has been 
elected president of the Oklahoma City Dis- 
play Guild. Other officers are I. F. Cornel- 


Write for complete information 


and sample letters. 


4 ECONOMY PRECISION PROD, 





| son, J. C. Penney & Co., vice-president J. 
COMPANY — PLASTICS | Erdwurm, Sears, Roebuck & Co., secretary, 
GERMANTOWN, WIS. TEL. 461 | and Mary Boudreau, Brown's, treasure! 





| USE THE Don’t forget—send in your news 
FLEXIBLE MOLD MATERIALS Opportunity Exchange items about all happenings in the 








Every type for cast and laminating of 





display field: births, deaths, marriages 


lisplay pieces For any WANT AD purpose: 
Write for Free Bulletin No. 2 yuee atari at net Bn bt gaa VACANT changes of position, anything pertain 
IPMENT FOR SALE F . : 
MULTI-MOLD PRODUCTS REPRESENTATIVES WANTED ing to display or displaymen anywhere 





265 West 30th St. New York 1, N. Y. $3.00 Per Column Inch — CASH WITH ORDER 
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SDA CONFERENCE NEWS | 
. | Py e 
tor [Continued from page 42] WA 
ents . e ° a 
sari |) splay Association will have sent out over | =o 
ys” 15.000 brochures and invitations to retail | 
outh nents at Cae aoe ee beautiful...dramatic!” 
ees the entire Southeast. We are endeavor- | 
. a to fulfill our obligations to the manu- George H. Hettinger, Display Director 
ting turers and can rightfully expect them to | GOLDSMITH'S 
into iprocate. Memphis, Tennessee 
hout We in the South believe in the South. Our | 
ief is based on facts which promise a 
ture in which the entire nation has a 
ry} stake le a are - of ' 
ible take. We love and ire proud rf | 'The Beau Monde 
romantic and historical past. But our | manikins filled our 
ta es are on os a ape on | requirements of a fashion-right 
facts oO ee Ne : Fe V Cc | . ° 
me As FO SO Sa ee figure that would be versatile 
the rest of the nation will want to share. In- 
ha leed, the “sleeping giant’ has awakened enough for any type of garment. 
in’s deed, sleeping gia as awaker : : 
r and a progressive America, always seeking | We have used them for lingerie, 
) 2 2 - p ae | : . a 
new frontiers, is fast recognizing the vast | fashions, brides and evening wear. 
material and financial resources of the South. | Premae 
viernes isin aed Beau Monde manikins have the grace 
What bearing does all this have on the and brilliance of a beautiful 
Atlanta exhibit or any other display exhibit diamond. They are poised for any 
vost .  < ? H are > f -@ : P P ° 
the we in he ie ay . hag iat setting and with their beautiful, 
elatic s betwee ae 21° splay 
nolt, cae Serre ve ene _— soft make-up take naturally to 
fay Association and the nation’s display manu- dramatic presentations." 
yi facturers affected? In this way: We, of and P : 
lent, : aan f 
ins in the South, have something to offer and 
“a are offering it. We are offering it at a 
ring i. hae : P 
time when the word “future” is being voiced ’ " 
with a definite note of consternation. We | | | 
know that we are in a position, geographi- 
cally if not otherwise, to play a good hand 
a hand comparable to if not better than a AND ° te e , 4 
and full house and which also demands the 
| by respect and attention of those manufacturers 
ston who are thinking not only of today but 
rac- also of tomorrow. Many have seen the 
pies handwriting on the wall. It can be read 





from both sides. Many are visibly disturbed ee a 
. ° ° ° - . . | 8 Y ¥ | 
by tangible indications of a tightening | Gore — it 
: be is 
Some are no longer whispering that the 


budget has been cut. Now, above all, is the S | OP 


time to seek new frontiers. And your frontier 


has é 
: is in the South, tomorrow and next year and 
‘OW ° . | 
vear following. 
lhose manufacturers who are showing in FADING 


1OSE 


\tlanta in May will have their foot in the 
nt door of a future, the brightness of 











4 which will be impressively and convincingly 
ak revealed by such prominent Southern busi- 
ne ss men as Richard H. Rich, president and 
—_ isurer of Rich’s, Inc., and Ches Lago- Aa 
on rsino, vice-president and promotional y sd 
and nager of Davison’s. ; A CLEAR - VIEW 
, ne ; “1 i h i = 
le Atlanta display exhibit promises to ‘a — will pro 
the South’s largest and best and the '& RE call cin eS 
nis PEELS SARES 2 eae _ | An chandise from ' ay VK 
—- future exhibits which will dim ? fading sun rays 
€ of the past —yet permits ful EXPANDED PAPER 
een ° 
Vins e Southern Display Association cordi- — othe a e 
al | — all — recente - naa seiacanie in 5 Rich Colors 
I icipate in, and display personne oO atl- 
be its Atlanta exhibit, May Ist through : © FLAMEPROOFED @ VERSATILE 
ry, Don't let the sun rob you of pro- wate 
- A great new 3-dimensional display ma- 
es fits. Write now for details! terial, R-P EXPANDED PAPER is today’s 
= Displayland A most versatile decorative medium. Ideal 
°P a etait Jobber inquiries invited for lacey effects, for bows, puffing, net- 
New Line | ting, screen and panel mounting, many 
entire] f clever adaptations. Ask your Jobber for 
: — y new line of mannequins is to CLEAR , VIEW SHADE COMPANY samples of TWO patterns—and for multi- 
‘tributed exclusively by Displayland, colored R-P Expanded Aluminum Foil. 
' ork City, David Weinb rg announces | 6118 BROADWAY MFD. BY 
ese figures are of light weight papier | Heree ¢! » | l 
construction, with rubber hands. They CHICAGO 40, ILLINOIS RESEAR FL PROD JCTS 
a vailable in misses, juniors, teens and | Dept. D CORPORATION 


n’s models. 1015 E. WASHINGTON AVENUE 


, MADISON 10, WISCONSIN 
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Michigan Jewelers screened with the firm’s colors of gold and 


See Demonstration royal blue. The display measures 13-34 


Members of the Michigan Retail Jewelers inch o i pew ve sa — Sg . 
ee: ; ‘ ; : scurely on the block lemselves. Me « 
\ssociation, meeting 1n convention at Grand etn =o _ sane Senereres : 


Masta ait sign was created by the firm’s advertising 
agency, Ramsey S. Oppenheim Advertising, 


Rapids for three days early in 
nessed several demonstrations of jewelry 
display put on by staff members of Ken Dis- 
plays, 1109 Main street, Cincinnati. An ad- 

| dress on display was given in conjunction 
with the demonstration by Ken Matsumoto, Bradley To Remain 
head of the display firm. Participating In With Carson's 

| the presentation were Henry Ishikawa and 

| George Takahashi 


of San Francisco, and prodluced by the 
Velvetone Poster Company, of the same city 


Rumors that Clement Bradley is resigning 
from Carson Pirie Scott & Co. are un- 
founded, according to a report from a 
reliable source in Chicago. He will con- 
tinue to direct display for the store 


Similar demonstrations were given by the 
group before a meeting of Indiana jewelers 
recently, at Indianapolis 


Redwood Used 





For Display Former Displayman 

H. & L. Block Company, San Francisco, Receives Promotion 
manufacturer of California sportswear since Karl Schube, formerly display manager 
1869, is currently distributing a new pet tor La Mode, Cincinnati, prior to several 
manent display to its customers in the re- | years service in the army, has been named 


tail trade. Wooden blocks at each end of merchandising manager for Bacon's, Louis- 


: 
Next lime you buy the unit hold a center section bearing the ville Until a short time ago he was man- 


firm name; the blocks are of redwood, while ager of the McAlpin= store, Paris, Ky 


look for the the center piece is of “Masonite” silk Bacon's is also part of the McAlpin group 


ACE LABEL THE DISPLAY PARADE NO. Lie by Tony Brinker 
Ip L { tty 1 ANS 





To put that extra “zing” in your art 

































work . . . and produce show cards that Py OF it, Be, 

are real eye-stoppers . . . use ACE Te? Moe Ne y7 TARTED IN BUSINESS 
Show Card Colors. They are brilliant |} 5 ~ WITH KENNEDY MCGINNIS, 
— free-flowing — non-bleeding . . . and \ PITTSFIELD, MASS. HE is 


stay fast on the drawing surface when 
dry. They are easy to use. Next time 
you stock up, look for the ACE LABEL. 


AVETERAN OF WORLD 
WAR |. BECAME DISPLAY 
DIRECTOR FOR GEORGE 
&r SONS 27 YEARS AGO. 
HAS COMPLETE CHARGE 
OF STORE LAYOUT AND 
FASHION SHOW PRESENTATION - 
AS WELL AS ALL DispiAy. X 












Ask your dealer 
or write us today 
for a Color Card. 





























ING. HAS NO 
AMBITION TO RENRE 
--- HIS REAL HOBBY 
IS HIS WORK. 
KIRCHNER |S PERM- 
ANENT GHAIRMAN 
OF ALL CIVIC DISPLAY 
PROMOTIONS IN 
KNOXVILLE AND HAS 
BEEN RESPONSIBLE. 
FOR BIG SHOWS FoR. 
HE TVA, WAR BOND 
AND RED CROSS 
DRIVES ,ETC. 


PRESCOTT PAINT CO. 


50 CHURCH STREET, NEW YORK 7, N.Y. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 









.. DISPLAY DIRECTOR, 
St. GEORGE Br SONS, KNOXVILLE 
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84 Reserve Space 

For NADI Market 
t the end of the first week in March, 84 
ibers of the National Association of 
lay Industries had reserved space for 


June Display Market Week sponsored | 


the organization and to be held June 
30 at the Palmer House, Chicago. Accord- 
to John F. Bowman, Jr., managing 
ctor of the NADI, 11 East Walton Place, 
Chicago, those making reservations are 
‘resentative of the entire industry 
Rowman reports that present space reser- 
tions indicate that the entire seventh floor 
the hotel will be taken for the show, the 
<hibit hall on the fourth floor—containing 
20,000 square feet of space—will be filled, 
ind about half the sample rooms on_ the 
ighth floor of the hotel will be occupied. 
The dates of the show mean the elimina- 
of the usual fifth day of the market 
ent “This will allow four full selling 
lays for exhibitors instead of the five used 
t the December, 1948, event,’ according to 
Bowman. “Experience proved that attend 
ince at the hotel on the last day did not 
istity the extended pe riod.” 
\nnouncements of space available and 
s went out to all members of the NADI 
vund the middle of February. Assignments 
being made in the order reservations 
ceived, as in the past 
ice in the exhibit hall and = sampl 
will be available on Saturday, June 


and will continue up to and including 

iday, July 1, until 3 p.m The official 

ning of Display Market Week will be at 
9 a.m. on Monday, June 27 


Pocket directories of the exhibitors will 
‘ provided, as was the case at the last two 


Market Weeks 


Portable Electric Saw 
For General Duty 

Porter-Cable Machine Company, 
. use 8, announces the addition of a new 
l-purpose 6-%4-inch saw to its line of 
ld” tools. Called the A-6, the saw has 
lepth adjustment that can be accurately 
lated for any depth from %-inch to a 
2 inches. Designed for one hand 
ition, it has a trigger switch located on 
handle. A powerful turbine fan draws 
through the motor and discharges it at 
ront to blow the dust off the line of 


Firm Presents Line 
Of Plastic Letters 


M led plastic letters and script logotypes 


eing presented by Economy Precision 
icts Company, Germantown, Wis. In- 
plastic letters are available from 
vhile custom-made units are to be 
special order. The company is offer- 


ple letters on request. 











or 
Don’t forget—send in your news 
ns about all happenings in the 
play field: births, deaths, marriages, 
nges of position, anything pertain- 
to display or displaymen anywhere. 
| SL 
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papain 


George H. Hettinger, Display Director 
GOLDSMITH'S 


Memphis, Tennessee 


"The Beau Monde 
manikins filled our 
requirements of a fashion-right 
figure that would be versatile 
enough for any type of garment. 

We have used them for lingerie, 
fashions, brides and evening wear. 





Beau Monde manikins have the grace 
and brilliance of a beautiful 
diamond. They are poised for any 
setting and with their beautiful, 
soft make-up take naturally to 
dramatic presentations." 








— —— 





WRAY WILLIAMS DISPLAY CO. 


ts 21-23 SO. SECOND STREET 
se 535 GRAVIER STREET 


MEMPHIS, TENNESSEE 
NEW ORLEANS, LOUISIANA 


MR. FRED LOKEY, exclusive Korrect-Way distributor 

















Hawaiian Wood Roses 








yw 
? pot 
Shot 500 FIFTH AVENUE 


Al 42" STREET NEW YORK 18.N_Y 




















CORPORATION 


Home fice and Tuclory 


140 WEST FOURTH ST 
CINCINNATI 2, OHIO 
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Unusual and distinctive for any 
decorative purpose. Exotic, semi- 
rare, last indefinitely. 

$2.00 per dozen, f.o.b. Honolulu. 
Minimum shipment 25 dozen, Par- 
cel Post or Air Freight. Sample, 
$3.50 per dozen, Postpaid. 


HAWAIIAN 
WOOD ROSES 


P.O. Box 5222 
Honolulu 14, T. H. 
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PEAK OF QUALITY 





Showcases - Wallcases 
MODERATELY PRICED 





BUY DIRECT FROM MANUFACTURER 





SEND FOR FOLDER “D” 


Apex Store Fixture Co. 


Factory: 139 Bowery, New York 2, N. Y. 
CAnal 6-8074 


Onéainalit 


.-.the thing to look 
for in display props 











It is our constant aim to offer you 
the widest selection of original dis- 
. all of them backed 
with a lifetime experience in display. 


play ideas... 


That is why it pays to do your 
display shopping at Hamberger's, 
a house backed with more than 
twenty-five years in the display busi- 


ness exclusively. 


Be sure to visit our showrooms when 
visiting New York or write us for 
display suggestions. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3ist ST.. NEW YORK CITY | 
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Sam Blum Joins 
Silvestri Staff 

Silvestri Art Mfg. Company, 710 West 
Washington boulevard, Chicago, has an- 
nounced the appointment of Sam Blum as 
the firm's representative in the New York 
City metropolitan area. 

Blum is well known in the display field, 
having spent many years as display director 
for various stores. For the past several 
years he was in charge of display for Bloom- 
ingdale’s, a position he resigned a few weeks 
ago, and for The Fair Store, Chicago. Other 
stores in his business career include Gimbel’s, 


New York City, and Newark 


Jamberger’s, 


Teserero Changes Mind; 
To Stay With Joske's 


After announcing his resignation as dis- 
play manager for Joske’s of Texas, San 
Antonio, John Teserero has decided to remain 
with the organization 


American Fixture Promotes 


Harry Yedor 


Harry Yedor, of the American Fixture & 
Mfg. Company, St. Louis, has been pro- 
moted to chain store manager of the firm. 


He has been with the company since leaving 
the Army Air Force as a major in 1946. 

A graduate of the University of Chicago, 
Yedor played professional baseball for two 
years and then joined the Wohl Shoe Com- 
pany, St. Louis, as merchandise man and 
served in that capacity until August, 1941. 
Then he joined the Royal Canadian Air Force 
and trained as a pilot, transferring to the 
United States Army Air Force after Pearl 
Harbor 
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— Harry Yedor — 


Yedor was sent to the China-Burma-India 
theatre and spent nearly two years flying 
the “Hump” from India to China. He also 
served a period of time in the latter country 
flying rescue missions and transporting am- 
munition to the forward bases of China’s 14th 
Air Force. He is the possessor of an Air 
Medal with clusters, and the Distinguished 
Flying Cross. The squadron to which he 
was attached awarded the presidential 
citation for carried 
“Hump.” 

Upon returning to the United States in 
1944, Yedor served as pilot in the Air Trans- 
port Command hospital evacuation — service 
and flew wounded veterans to inland hospitals 


was 


tonnage across _ the 








—This display by Garfield Leichter for Garfield's, Wichita, created unusual interest. The loco- 

motive is a product of a Wichita firm and designed for amusement park operation, but ‘or 

this display the engine was painted orchid and was animated by a small electric motor wh ch 
kept the two drive wheels in constant motion— 
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No Electrical Current 


For New Light | ‘ ° 
Science has come up with a new kind of | ae — 
° rene. * e . o 
fiiorescent light. This one, for which a 


tent has just been granted to the Duro 
st Corporation, works entirely by chemi- | beautiful...dramatic!” 
| reaction and needs no electrical current. | 
aled in the bulb, which can be produced 
any shape or color, are a combination of 
iquid mercury and phosphor particles in 
atmosphere of rare gas at low pressure. 
When shaken, these chemicals produce light. 
nlike fluorescent lamps now in use, whose 
life span is determined by the life of the 
cathode, this light lasts indefinitely. 
\lthough still in the early stages of de- ; . : 
velopment, research is being carried on to | requirements ofa fashion-right 
perfect the new lamp where it can soon be | figure that would be versatile 
used commercially. While its use is seen as | enough for any type of garment. 
We have used them for lingerie, 


George H. Hettinger, Display Director 
GOLDSMITH'S 


Memphis, Tennessee 


"The Beau Monde 
manikins filled our 





primarily suited for automobiles, planes and 


similar installations where agitation is in- | fashions, brides and evening wear. 
volved, it seems to have possibilities also | pare 
for animated display use. Beau Monde manikins have the grace 


See and brilliance of a beautiful 
diamond. They are poised for any 
setting and with their beautiful, 
soft make-up take naturally to 





New Mannequin Cleaner 


Offered By Epton-Kahn 























i- India Called “Manikglo”, a new mannequin dramatic presentations." 
flying cleaner is being offered the display field by 
e als Epton-Kahn Distributors, 100 North LaSalle 
ountry street, Chicago 2. According to this firm ; 
g am- the product was discovered by a displayman q ) } 3 \ | ) | 
s 14th | and has been tested over a period of time. 
n Air | Easily applied, the cleaner is said to pre- Fhe) 
uished serve as well as clean, and to prevent fading “of JK ; APO VIA 
ch he and cracking. It is also recommended for a : . Ra 
lential cleaning painted surfaces, woodwork, win- 
5 the dows, chromium, leatherettes and all types san 
of plastics 
tes in ai Es ABA 
Trans- F 
pene Coordinated Ad Program 
pitals Heralds New Service 


T 


as nited Air Lines launched its new over- 
1 . * | 
night DC-6 sleeper service to Hawaii to a | 





A NEW ERA 


month-long combination of display, tele- 
vision, radio and newspaper campaign. 
Special window displays were used in all 






| 


IN SUNFADING PROTECTION 
IS BORN! 


**Revolutionary’’ is the word for it. Here at last, and just in 

time for the coming sunny season is the new Infra Shade. Your 

ait brilliant, colorful displays can now be seen in their appealing 
natural colors . . . in their rich true tones. 


the company’s offices, newspaper advertis- 
ing was carried in key cities, television 
programs were used in San Francisco and 
Seattle, and direct mail went to 100,000 
Prospective passengers and travel agencies, 
in addition to spot radio announcements 


Luncheon Meetings 


Preortrs THE HADE COMPANY ANNOUNCES 
\ series of luncheon meetings is planned SUN. 5 AD 


1 the D oO displ: ; oO » > > 
Noha ania scorn Maple aon ndbn an entirely new concept in sun protection 


Thursday of each month and replacing 


evening meetings which the group has with the New Light Green INFRA-DYE Shades 


in the custom of holding 


setann * %& ELIMINATES ALL COLOR DISTORTION *® * 





Quick i H Step up the Selling Power of your windows and Celanese Corp. of America. It is sold by the 
7 Estimating Chart protect your merchandise at the same time. These Sun Shade Company and their agents exclusively. 
S pplied For Plywood NEW transparent Sun Shades have just been Convince yourself that the new miracle Sun Shade 
developed by us with a material made by the is all we say... Clip and Mail the coupon Today! 

time-saving chart which makes it easy 
mpute the best stock plywood panel FREE: Send For Samples Today 
iy eas Soe tematic a ewe THIS TRADE-MARK ATT. JOBBERS | s--- noon nnnnn nanan nanan nn nnnnee ene ee eee ee 

Use and purchase has been worked iS YOUR li hiee\ exe aeman 


Please send samples of the New Infra 


y the sales and engineering department UNCONDITIONAL 
MAVIS Plywood Corporation, 12555 Berea GUARANTEE 


Cleveland 11, and may be had free Cince = Name eee 


‘ 
‘ 
‘ 
’ 
‘ 
’ 
‘ 
‘ 
‘ 
+ » 8 
ritten request to the company. By use Sp 
o 1 ee = — — ee 
F chart stock panel plywood purchasers « ee 
‘ 
‘ 
' 
’ 
’ 


choice territories 
still open—write 
for details. 


Sun Shade and a copy f your descrip 


tive 











Or 
h nly save time but in m; iny Cases can Manufacturers of the Original Transparent Sun-Shade I - —____—_—___—. 


noney by using smaller panels 781-83-85 Chancellor Ave., Irvington 11, NJ. 


iS) ee | oe 
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KEEP 
AHEAD | MARCH, 1924 
WITH | The Window Display Advertising Asso- 


| ciation was formed at a meeting in Cleve- 
land, with its primary purpose that of 


, | advancing the medium of window display 

"i | advertising ... particularly trom the stand- 

0 | point of the national advertiser and that of 
wai | the window installation services. Officers 
(Trade Mark elected were: President, Dr. F. H. Peck, 





promotion manager, E. R. Squibb & Sons, 
New York City; vice-president, C. T. Fair- 
banks, vice-president, Edwards & Deutsch 
NO MEASURING © NO GUESSING | Lithographing Company, Chicago; secretary, 
Clyde P. Steen, editor, DISPLAY WORLD; 

EASY TO USE * ECONOMICAL an ween ; 


treasurer, Frederick L. Wertz, display 
| counsel, New York City. Fifty-eight persons 


. : | were present at the meeting. 

Keep ahead of yourself when planning your displays, | Wanamaker's in Philadelphia rented win- 
by keeping a new appearance on your mannequins. | dow space in eight outlying stores to supple- 
Use a Multi-Fit wig and, presto, ment _the regular battery of windows in 

ne ss | behalf of a promotion on topcoats. 
you have a better looking mannequin. | On the grounds that night illumination of 
| Fifth avenue’s windows was wasteful and 
SEND US A PICTURE OR DESCRIPTION | “detracts from the high standard of the 
OF THE COIFFURE YOU PREFER | business conducted on the avenue”, the Fifth 
| Avenue Association, New York City, ordered 
Available at all leading display jobbers, or write: all member stores to darken their windows 
at night “and to draw the shades at the 
! close of each day's business.” Another 
| = (), reason given for the order was “that the 


displays were scrutinized at night only by 
the curiosity-seekers and it was pointed out 
that these persons did not constitute the 

| shopping public that traded at the stores in 
the daytime.” 


et 99 Associated Display Men of St. Paul was 
the name of an organization formed in the 
Minnesota city. President was A. G. Munro, 


Schuneman & Evans; vice-president, Val 
BY Thomas; secretary C. R. Scott, Husch Bro- 


thers; treasurer, ( R. Gregory, Field 


Schilick & Co. 
S i RB Louis Weisberger, display manager for 
TRADE MARK Lord & Taylor, New York City, died in St. 


Francis hospital, Pittsburgh, after a nervous 
breakdown. He was 43 vears old. Originally 
Cc L cE A al S an d L U &, T EF R i Z t Ss from Wheeling, W. Va., he was associated 
with Boggs & Buhl, Pittsburgh, for some 
MANNEQUINS, MILLINERY HEADS, HOSIERY time and eventually headed the display de- 
LEGS, AND ALL TYPES OF PLASTICS partment there. He left the Pittsburgh 


store to join Lord & Taylor 








35 WEST 36th STREET © NEW YORK, N. Y. 











. : » s , : ‘ire ; S ‘strove » pl of The 
Wipe on, wipe off — Preserves finish — prevent fading, cracking — leaves ; age t destroyed the Lenin ° a 
. . : Inti-\Wai Fixture Company, ayton, nto. 

natural glow — finger prints easily removed — does not streak or smear. neice het: pst he tia hae wee 
Production was resumed within a few days 


after the president, Jack DeWeese, found a 


Offered Exclusively by new location in the same city. 


EPTON-KAHN DISTRIBUTORS | iiss :vis site ants st Sie 


display contest was won by Richard A. 
| 0 0 N . L A S A L L E S T . : H | te A G O 2 ' | L L . Staines, \ ana vers, Tulsa. Second place 
went to George H. Wagner, J. L. Brandeis 
Company, Omaha. 

FE. Dudley Pierce, for 29 years in charge 
of display for Sibley, Lindsay & Curt, 


REDIKUT LETTERS USE THE Rochester, N. Y., died sudenly of bh . 


Die Cut Cardboard Letters OPPORTUNITY EXCHANGE | | “°c28* 2 the are ote nei 


Jobbers & Distributors inquiries invited. 

















For any WANT AD purpose: of the International Association of Dis} Ly 
Popular sizes, styles and colors. Write for POSITION WANTED POSITION VACANT Men. Pierce had belonged to the organization 
your samples and prices. Ask your Dealer. USED DISPLAY EQUIPMENT FOR SALE for 25 years as well as to local and sectional 





THE REDIKUT LETTER CO. | | ,,,, ,.@PBESENTATIVES WANTED | Gicplay clubs 
2902 W. 76th St. Los Angeles 43, Calif. j (George Bailey resigned as displays matl- 
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for Bond’s, Chicago, in order to head a | 
created department in the Sears, | 
Ro buck & Co. national display division. 
tsburgh displaymen organized The Dis- 
Club of Pittsburgh, with John S. Frizzel, 
Penn Power Company, as president. 


O officers were Frank Kneeland, Pitts- 


Mercantile Company, vice-president ; 
Richard A. Power, McCann’s, corresponding 
tary; Fred Mendelson, H. Childs Com- 
recording secretary, and Harry 
S our, McCann’s, treasurer. 
me Koerber died after a long illness 
is home in Philadelphia. He had been 
lisplay manager for Strawbridge & Clothier 
i quarter of a century, retiring a few 
s before his death. 

William E. Mixon, Kresege’s Department 
Store, Newark, won first place in the 
Superba cravat display contest. Other divi- 
sions were won by Jack Nasser. Oppen- 
eim'’s, Jackson, Mich., and Dick Arnold, 
Hoyt Brothers, San Angelo, Texas 





National Distillers Men 
Win Display Prizes 

Nine winners in a nation-wide contest 
for the best windows for Gilbey’s “Spey- 
Royal” Scotch whiskey are announced by 
\llan MacDougall, assistant general sales 
manager, National Distillers Products Corp- 
yration 

First prize, $100, was won by James J. 
Dougherty for a window installed in the D. 
F. Flagg Company, Boston. Second prize, 
$50, was awarded to John T. Brown for a 
window in the Skybrite Package Store, 
Miami Beach. Third, $25, was won by Fred 
Richards for a display at the St. Francis 
otel liquor store, San Francisco. 

Regional prize winners of $25 in Savings 
Bonds are: Earl W. McMurray, State Liquor 


Store, Albany; Walter H. McLean, New 
Haven Beverage Company, New Haven; 
H. L. Trage, Package Store, Beaumont, 


Fred P. Savastano, Montclair Food 
Montclair, N. J.; Harry R. Jaffe, 
Gordon’s Liquor Store, Beverly Hills, Calif. ; 
\rthur H. Weidner, Gilbert's, Milwaukee; 
WV. Craig Stone, Atlas Wine & Spirits, 
New York City 
[he contest was open to members of 
National Distillers Import Division, Origi- 
only two prizes were offered, but 
Dougall said the quality of the entries 
» high that the other prizes were added 
e men who did the work of installing 
first and second prize-winning windows 
received cash awards. They are: 
\. Danielian, an installer for the 
Display Corporation, Boston, and 
Spalding, Coral Gables, Fla. 
judging the windows, points considered 
d location and local standing of the 
amount of Scotch and other National 
lers products in the window, novelty, 
personal reaction ot each judge. 
reports from the communities in 
vindows were installed indicate that 
ndows sold well 








Don’t forget—send in your news 
ms about all happenings in the 
splay field: births, deaths, marriages, 
inges of position, anything pertain- 
; todisplay or displaymen anywhere. 
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par 


beautiful...dramatic!” 





George H. Hettinger, Display Director 
GOLDSMITH'S 


Memphis, Tennessee 



































"The Beau Monde 
manikins filled our 
requirements of a fashion-right 
figure that would be versatile 
enough for any type of garment. 

We have used them for lingerie, 
fashions, brides and evening wear. 





Beau Monde manikins have the grace 
and brilliance of a beautiful 
diamond. They are poised for any 
setting and with their beautiful, 
soft make-up take naturally to 
dramatic presentations." 





































































Designed by a Displayman 
for your Shoe Displays 


AN INVISIBLE 


SHOE HOLDER’ 


P 


No. I—For Vertical Displays No. 2—For Horizontal Displays 








This shoe Holder is adjustable... nickel-plated 
steel...can be used on any kind of props.. 








no more need for building shelves on back- 
grounds . . . attach to anything and enhance 


your shoe displays. 


$12.00 dozen 


SYLVEN DISPLAY CO. 


*Pat Pending 5102 W. IMPERIAL HIGHWAY e LOS ANGELES 45 




























SNAP-IN TAG NEEDLE 


U. S. Pat. No. 2416117 chee 
Threads string, cotton and yarn RU 1 Goad for 
in a jiffy with your eyes shut. B 

DISPLAY TICKET HOLDER 
Price Card Holders 
Window Trimmer's Tool, etc. ‘ ‘ Catalog 
Write for illustrated price list. , 
RUDOLF ORTHWINE CORP. 
503 W. 33rd St., New York 1, N. Y. 


Free 
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” at EO 
PRICE- MARKERS 


INTERCHANGEABLE 


SMART - DIGNIFIED 




















FOR MORE SALES, DISPLAY YOUR PRICE 

WITH THESE BEAUTIFUL SOLID METAL 

NUMERALS IN BRIGHT POLISHED CHROME —Exhibition display in England came of age during the war, and this country has done an 
OR SATIN FINISH. USED BY THE MOST outstanding job on that form of visual presentation ever since. Here are details of displays 
EXCLUSIVE STORES. DISPLAYING SMART of this type designed by W. M. de Majo for the Odhams Press annual "Women's Fair". 
ITEMS — MADE IN 1/4” - 5/16" - 1/2" - 1" De Majo is a former Yugo-Slav who is now a British subject. Since his release from the 
HEIGHTS —160 PCS. PER SET—PACKED IN Royal Air Force after five years service he has specialized in various types of design and 
A COMPARTMENT BOX. exhibition display— 

MANUFACTURED BY 











CCMBINATION PRODUCTS CO. 
64-74 WEST 23rd ST. * NEW YORK 10, N.Y. Court Orman Joins Silvestri In Florida 
SELECT DEALERS AND SALESMEN WANTED Schwabs, Hollywood On Vacation 
F. Court Orman has been appointed dis- George Silvestri, Silvestri Art Mfg. Com- 
play manager for Schwabs Hollywood Style pany, Chicago is spending several weeks in 
Centre, Hollywood Fort Lauderdale, Fla., on vacation 








WATERBURY 


ELECTRIC 
TURNTABLE 





$9.00 


72 Inch Top 


For revolving merchandise dis- 
plays. Self-starting. Noiseless. 
Revolves about 21 times per 





minute. ; 
115-120 Volt A.C., 50-60 cycle. ie L7 Uy 7 ; i ieee) 
Capacity 3 lbs. Durable plastic Vibes: Mit ale ’ wii 


top and base. Economical to op- 





erate. Supplied with 8-foot cord. —A display by George Foltany at Peck & Peck's Baltimore store, featuring ‘Cottons from the 
Portuguese’, a collection of resort fashions presented simultaneously in the windows of Peck & 

Peck's 48 shops to coincide with a showing of this apparel in color pages in the January 

WATERBURY COMPANIES, Inc. issue of McCall's. An assistant display manager of Peck & Peck, Foltany has a roving 
Waterbury, Conn. assignment including Washington, Baltimore, Philadelphia, Stamford, and four shops i9 











suburban New York City— 


1949 





Com- 
eks in 


> 


350 < oe 


nets adorning the window 





MARCH, FFs 


"BERMUDA IN BOSTON" 
[Continued from page 40] 


rromotion of some phase ot Bermuda 
il. The backgrounds of these windows 
sted of fabric in ocean color suggestion 
ned especially for the Bermuda effort 
ud printed by the famous Leslie Tillett. 
ion mannequins in the settings posed in- 
ally upon depths of pink sand which was 
flown directly from Bermuda. Onlookers had 
feeling that they were standing upon a 
in Bermuda, enjoying the delightful 
-s of the surroundings. 
eme for each window display was estab- 
diorama shadow-box at head 
side. These pointed up such 
“St. David’s Light — Bermuda”, 
‘Sailing in Bermuda’, “Swimming in Ber- 
“Golf in Bermuda” 
Bermuda”. Another impressive Bermuda tie- 
in came in the life full 
papier mache figures posed close to the fish 
fronts. Some ot 
represented a native Bermuda 
oy, Calypso singer, a Bermuda policeman, 


lished by a 
level on one 
attractions as 


muda’, and ‘Residence in 


way ot size, color 


diving 


these 


ne of the Talbot brothers, the governor’s 
gnified footman, a colorful dancer, and a 
ative fisherman hauling in his nets. The 
remarkable dioramas seen in the windows 
vere loaned through the courtesy of the 
jermuda Trade Development Board, New 

City. Also noted as a vital and out- 
standing part of each window display were 


fans and shells flown up from Bermuda 


Filene’s second floor Cruise Shop was effec- 
tively decorated with 

[hree dimensional shadow-boxes enclosed in 
glass along a top border rim permitted patrons 
close-up life in the 
ropics. Netting and tropical plants climbed 


realistic touches, too. 


to see a view of sea 


gracefully up over architectural columns. 
Vacation and cruise merchandise was dis- 
among baskets and straw dolls made 


n Bermuda. 
as well as the entire first 
areas of the Men’s Store 
with Bermudiana touches in the 
sea fans, coral, shells, lush green 
trees, bicycles, ete., all of which 
fitting side touches for displays of 
othing and accessories to wear in Bermuda. 
the folks entering Filene’s eighth 
floor restaurant had the impression of being 
na tropical garden, for an elaborate presen- 
on of green foliage and live flowers was 
nm hand to greet them. Each table was dec- 
rated with an Faster lily from Bermuda 
accompanied by a card stating, “These Faster 
Lilies, cut yesterday in Bermuda, were flown 
ur enjoyment by Pan American Air- 

\lso made available to the customers 

book post cards 

f “This week in Bermuda”, 

ton from Bermuda for the 


Street floor ledges, 
ind second floor 
alive 


Way of 


were 


tropical 
tormed 


imven 


matches, and special 
all flown 


occasion. 





We invite DISPLAY WORLD 
iders to make frequent use of the 
vice Bureau for information on 
urces for all types of display ma- 
al and equipment from air brushes 
zebras (stuffed), or for general 
Sultation on display problems. No 
rge is made for this service, of 
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Easter is on April 17 






Order now 


for 


7 aby. Spring Display 


ASTER EGGS 


Made of glass in natural size, they look 
just like the real thing. Packed one gross 
to the carton in the following colors: 


YELLOW: VIOLET:-SPRING GREEN:-ROBIN BLUE: PINK: WHITE 





MALROS COMPANY 


In even grosses at *20.00 
Contact your jobber or order direct: 





“THE HOUSE OF COLORS” 


BOX 289 


DOVER, N. J. 














i 


| SOrriy oF 


aSuper 
(TE 





With the Famous 


500 
WATT 


Prominent merchandisers across 
the country have proved the value of 
spotlighting displays with GoldE. This 
cooler handling high efficiency 500 
watt Bantam Super-Spot throws a 
clear powerful beam—easily adjust- 
able from even flood to concentrated 
spot. Has 414 inch Fresnel lens and 
pre-focus socket. Full universal 
mounting for ceiling, wall or floor. 
Very rugged, long lasting. Weighs 
lamps. 


only 8 Ibs. Uses long-life 


A real value! 


SEND FOR BULLETIN NO. 454 


Full Line of Attachments 
Available 


OR Se Se ee ee en em re ee 


Spotlight it! 


GoldE Manufacturing Co. 1222-A W. Madison St., 


/ 


ee ee), Pee 2, pee ee 











a ce ee it ts cess sa it eth a it ih, Mi I, lh itl ll ll a si lh Aah ih sith il ce its cena! ith sii teil tiie ek, iid, i a a a 


Chicago 7, U.S.A. 
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THE “SIGNPRESS” stom ,Aro ars 


FEATURING: SPEED... SIMPLICITY ... LOW OPERATING COST 
... LONG LIFE 
Used for fourteen years by leading national chains. Some have from 100 to 500 machines in use. 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 






% , 3 
weet 
_. ame 2 5 
as 14 
Wis 


DISPLAY EQUIPMENT CO. 


BOX E 144 ADRIAN, MICH. 





THE “INVISIBLE”’ SHOE FORM! Write for catalog, ‘Modern Design 
FITS ANY SHOE! 


One Form for all sizes and styles 


etc 


Looks like human foot, yet does not hide trade mark on insole! * Trade mark registered. 


St.Louis | Mo., 





211 N.Seventl St. 


FIT S EITHER S H OE! plastic display fixtures. No obliga- 


casuals, high heels, slings, ankle straps 


It’s universal—multi-purpose. 
Guaranteed unbreakable. 
Easy to Insert. 

No rights or lefts. 


Flexible. Springy. 


Shoes can be suspended in 
window. 


$1 5.00 per dozen pair. 


Orders for 6 pair 
or less sent C.O.D., 


See your local jobber or order direct. 


on Display”, illustrating individual 


tion, of course. 














\ 











MANUFACTURERS OF DECORATIVE DISPLAY MATERIALS 














455 WEST 45th STREET 





NEW YORK 19, N. Y. 
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SPRING IN CHICAGO 
[Continued from page 33] 


setting was a complexion tint of pink with 
the exception of the bridegroom and_ the 
blue-green walls. The bride wore pink satiy 
slippers but her attendants wore slippers of 
bright red. Bouquets and coronets for the 
short veils were fashioned of pink and red 
sweetheart roses, the red borrowed from the 
bridesmaids’ slippers. To replace the pro- 
verbial top decoration of the giant wedding 
cake, John Moss, director of design, who was 
responsible for the breathtaking scene, chose 
a stylized fish. Low hanging crystal chan- 
deliers, suspended from the high ceiling by 
bridal veiling dotted with roses, added ele- 
gance and soft lighting. In addition to the 
reception scene, there were six smaller win- 
dows where merchandise in pinks and reds 
were offered to capture the heart of am 
bride. 

The color story of an accessory window at 
The Fair, by Reed Schlademan, display man- 
ager, was inspired by a New Orleans blues 
band. The display—not pictured—was note- 
worthy in that it not only conveyed the im- 
pression of written music but it also typified 
the accents peculiar to the rhythm of. that 
type of music. A large black music staff 
was angled across the window, tapering from 
small at the left to wide at the upper right 
of the display. As a variation from the cut- 
out notes universally used to express music, 
hand instruments were tied to the staff with 
the featured merchandise. The instruments 
were loaned by a Chicago store and great 
care was exercised in their selection so that 
they authentically conveyed the theme pro- 
claimed by the feature card: “Spring sere- 
nades you with the Blues . . . in whole and 
half tones.” The orchestra had left their 
instruments on the chairs arranged in two 
rows on a deep blue stage where their 
metallic ornamentation reflected the intense 
blue lighting that flooded the window, adding 
a scintillating accent to the many blue tones 
Shades of blue were relieved by stark white 
chairs and musicians’ stands of papier mache 
employed as merchandisers for blue acces- 
sories. 

For the “Democracy Works Here!” pro- 
gram which is being used by many stores, 
Schlademan employed the display shown in 
the second photograph. It is a three-dimen- 
sional reproduction of the official poster. This 
nation-wide promotion of retailing’s place in 
democracy is sponsored by the National Re- 
tail Dry Goods Association and the Saturday 
Evening Post. 

Tying in with the song of the blues were 
four additional windows in which Schlade- 
man depicted spring as a “Beautiful Song of 
Navy Blues”. The sequence pictured a win- 
dow within a window where two smartly 
dressed shoppers had stopped to admire 
mannequin silhouetted by a_ white ground, 
framed with natural wood. A proscenium of 
navy blue confined the two scenes to one com- 
position for a well balanced study of a peren- 
nial favorite with white accents. This dis- 
play and the next are not illustrated. 


A close-up of a “Prelude to Spring en- 


abled shoppers to examine the details of ew 
fashions presented by the Betty Shop ‘O42 
West North avenue. In the corner window 
that carries merchandise out on to the street 
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lay was centered around a tree-lady of 
er mache, dry-brushed with metallic 
en. In one of her hands a bird had built 
nest while the first flowers, impatient with 
lingering winter, peeped from the crevices 
her skirt. The backwall was pale blue, 
shed with green and blue lighting. Grow- 
Boston ferns and sheet moss added the 
ired freshness to the artificial decorations. 
e display was created by Sam Kaye. 


Late Developments 
In Point-Of-Sale 


Among point-of-sale units to be released 
during the past few weeks is a lithographed 
displayer being offered to retailers by Libbey 
Glass, Toledo, for use in promoting the new 
“Monegram” eight-piece hostess set. of 
glasses. The displayer enables the customer 
to view the assortment ot 
glance. It is lithographed in emerald green 
and “Libbeytone”. a color developed by the 
manufacturer “to display glassware to the 
best advantage”, and measures 18-% inches 
wide and 9-14 inches deep. 

The traditional Pennsylvania Dutch motif 
used to identify The Old Reading Brewery 
advertising appears once again on the com- 


glasses at a 


pany’s newest permanent type point-of-sale 
device—a sconce made of hard wood and 
blue lacquer. The 


which is being dis- 


robin’s egg 
purpose of this unit, 
tributed to all of the brewery’s outlets, is to 
get the featured bottle up where it can be 
seen readily by bar patrons. <A bird and 
tulip decoration is silk screened on the face 


sprayed in 


of the sconce in four colors. A hollowed 
out, curved shelf holds the bottle. Provision 
is made for attachment of the sconce to the 
back bar mirror, and a keyhole slot on the 
back facilitates hanging. The display is by 
Kay, Inc., New York City. 

“Pond’s cosmetics are promoted by two new 
( cards. On one, hand cream is the 
product and the card is dominated by a 
close-up of two lovely feminine hands. For 
dry skin cream another lithographed card 
has a natural action photograph—the same 
as that appearing in national advertising 
which shows the cream being applied. 

Not new, but certainly worthy of mention 
because of its success is a trio of point-of- 
sale pieces used by the Jos. Schlitz Brewing 
Company . designed to project by quality 
impression the prestige of the company and 
the product advertised, not to mention 


counter 


getting the most desirable and valuable 
display positions in taverns. 

lo date many thousands of the units have 
been distributed, with pieces staying up for 
periods ranging from six months to three 


rs. One unit consists of a vertical rect- 
angle with the name “Schlitz” 
t ind room for a bottle below it, ending 
the slogan “The beer that made Mil- 
ee famous”. A companion piece is 
ical except that the slogan occupies the 
third unit is a small 
plaque with the company’s name. 


across the 


space. The 


story behind this successful group of 
t-sale pieces proves the contention of 

hlitz and Kay, Inc., who created and 

ed them, that the dealer is the all- 
tant factor in the projection of display 
Before designing was started, a 
<amination was made jointly by repre- 
\rmed 


questionnaire they visited Schlitz out- 


ves of the two companies 
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pried frag aig 


beautiful...dramatic!”’ 


George H. Hettinger, Display Director 
GOLDSMITH'S 


Memphis, Tennessee 


"The Beau Monde 
manikins filled our 
requirements of a fashion-right 
figure that would be versatile 
enough for any type of garment. 

We have used them for lingerie, 
fashions, brides and evening wear. 





Beau Monde manikins have the grace 
and brilliance of a beautiful 
diamond. They are poised for any 
setting and with their beautiful, 


soft make-up take naturally to 
dramatic presentations." 











WILLIAM'S CORPORATION 


4 SOUTH LIBERTY STREET 


BALTIMORE, MARYLAND 


MR. WM. APPLEFELD, exclusive Korrect-Way distributor 











lets in such widely scattered cities as Mem- 
phis, Oklahoma City, Winston-Salem, Balti- 
more, Detroit, Boston, Chicago, New York 
City, and Charlotte. They built up a file 
of information on the types of displays pre- 
ferred, materials to be 
function of the displays, space availability, 
current trends, competitors’ activities, and 
unexploited display possibilities. 


used, character and 


When this information was studied, sifted 
and analyzed, the related display group 
mentioned above was evolved around three 
primary requirements: The use of a basic 
design pattern emanating from the success- 
ful Schlitz motif in current usuage; the use 
of materials which would give an impression 
of quality; the creation of a display which 
would blend harmoniously with the decor 
of the newer type bars and taverns as well 
as with the old, and which would be used at 
the back bar—the 
attention. 

Corrugated wood panels with a simulated 
walnut finish, a lithographed brass rhomboid 
for the name, a moulded plastic half-bottle 
with copy below it silk screened on plastic, 


focal point of consumer 


and an etched brass plaque are the essen- 
tial ingredients. Provision is made on the 
back of each unit for cementing to the back 
bar mirror or for hanging on the wall. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 











(And Now .. Introducing 
LIGHTED MOTION! 


The NEW Model “712” 


oto-Sho 


ELECTRIC TURNTABLES 


» HE FAMOUS ROTO-SHO 
Electric Turntable is now 
available with a two-way, 
built-in receptacle to per- 
mit novel, self-contained 
lighting effects ... as 
well as operation of elec- 
tric appliances of all kinds 
while the table revolves 
three times a minute. 
There’s nothing like 
“712” to revolutionize your 
window trim . . . because 
motion plus unusual lighting is the key to 
successful displays! Sturdy, all steel, it 
Diameter of turn- 





carrys up to 200 Ibs. 
A.C. only. 


table 18”, 





Lights 
turn 
with 

table! 





Many display jobbers stock it! 
Write NOW for full information about 
“712 and our COMPLETE line of 
ROTO-PRODUCTS. 


GENERAL DIE & STAMPING COMPANY 








— O. 262 Mott St., New York 12, N. a 
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in Color Books! 


831 DIFFERENT COLOR COMBINATIONS 
FOR 37 DIFFERENT BACKGROUND COLORS 
An almost inexhaustible source of color 
schemes at your fingertips for show cards, 
signs and printed jobs! 
Send $1.50 for your copy today. 


We carry hundreds of books on Art and Enter- 
tainment. List sent free on request. 


BALDA ART SERVICE 


DEPT. 8-A OSHKOSH, WIS. 











Use the Original, Quality 


SLEEVE FORMS 
SHIRT DICKIES 


Also Detachable Ties 


Top quality — made entirely of virgin 
material — but at no extra cost. 


THERE ARE NONE AS GOOD 


The Originator—Established Over Thirty Years 
215 West 40th St., New York City 18 











MAMMOTH GOLDEN 


CHRISTMAS BELLS 


Ring as they swing 


season by 


large shop 
3 golden bells, 


Used satisfactorily one 


Perfect condition. 





ping center 

36”, 30” and 24” diameter. Mounted on a heavy 
wooden beam, 40 feet long Complete with 
ropes, rotating mechanism and_ synchronized 
chimes Weatherproofed for outdoor use Phe 
bell ring is they swing Will disy ee 
highest bidder For further details, write 


Ed ondson Village Merchants 
Association, Inc. 


12 East Lexington Street Baltimore 2, Md. 











USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
REPRESENTATIVES WANTED 
POSITION WANTED POSITION VACANT 
$3.00 Per Columa Inch — CASH WITH ORDER 











DISPLAY WORLD 





Your | 
Column . a 


ne 





\lthough we have been in the display busi- 
ness for over 15 years, we have never had 
the occasion to write you before; however, 
| could not let this opportunity escape with- 
out telling you how much your publication 
meant to us. Throughout the years we 
have always been appreciative of the inter- 
esting and informative articles that have 
helped us materially in our business. We 
have also bought goods from some of the 
advertising people in your magazine and will 
continue to look forward to receiving your 
publication and assure you we are life-time 
subscribers, as we could not afford to be 
without DISPLAY WORLD. 

Maybe as time goes on there will be more 
articles such as “Display in Old Quebec” in 
your January issue. Frankly, I look forward 
to the day when you will have a Canadian 
section, as there are a number of firms like 
ourselves who are friendly competitors and 
forward to articles that are close to 
home, as well as enjoying the international 
items.—C. C. Brown, Clarkson-Conway As- 
sociates, Montreal. 


has 


lk TT Ik 


It might interest you to know that | ‘called 
on the heads of the customs department and 
they were very impressed with the job you 
people are doing with DISPLAY WORLD. 
Although recent applications for dollar funds 
have been rejected for display publications on 
the grounds that they were non-essential, | 
have been assured that a further application 
will receive more favorable consideration.- 
C. H. Andrews, Wellington, New Zealand. 
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Having been an ardent reader of DIS- 
PLAY WORLD for the past four years, 
and noting the varied contributions fea 
tured in your magazine, I have taken the 
liberty to forward displays featured by this 
company. 

Our organization, founded in 1842, is per 
haps one of the oldest country departmental 
stores operating in this state. Whilst we do 
not produce the high standard of displays 
that are to be found in our capital cities, 
we do in our modest way represent to a 
degree a typical country display presenta- 
tion. 

Our display organization also covers the 
advertising activities of the company, namely 
newspaper and radio, with seasonal exhibi- 
tion work. I believe this is typical of 
similar organizations in your country. Per- 
haps one of your readers performing similar 
publicity functions would care to correspond 
If so I would welcome the opportunity to 
form contact. 

I consider your magazine excellent and 
especially look forward to the “know-how” 





articles featured—John M. Strothern, ad- 
vertising manager, J. Richardson & Co 
Pty. Ltd., Armidale, New South Wales, 
Australia. 

In your January issue you show a good 
cartoon by Bob Clark on page 128... Have 
a look at the want ad on page 134 of the 
same issue: “Address Box IMC, care of 
DISPLA YWORLD”. We got a double 


laugh out of it. (The cartoon showed the 
spacing problems of a new cardwriter.—Ed.) 

Your magazine has been a “must” in our 
department for years. Good luck to you all, 
and keep them coming. This incident shows 
how we read DISPLAY WORLD from 
cover to cover.—Alex Hood, B. M. Clarke 
Ltd., Vancouver, B. C. 





During the past number of years we have 
enjoyed receiving your magazine DISPLAY 





f 
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— 


pskebel 














—''Oh, he ties ‘em all that way. Used to work for an undertaker before he entered display. - 
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¥ RLD. Your interesting articles and 


res have been a considerable help to 
lisplay personnel, to such an extent in 
that our windows are not only a topic 
lmiration locally, but have received 
n-wide recognition in Canada. 
latest achievement of our display 
was the reward of first prize in a 
inion-wide Hoover contest, and since 
magazine has played no small part in 
progress we are enclosing pictures of 
event for use as you see fit—D. G. 
ey, Harold Heath, Ltd. Tilsonburg, 
Canada. 
ready in my native country, Switzer- 
and later on in Luxembourg I was a 
criber of your most interesting and 
piul monthly. A few months ago I have 
ed it again for the ladies ready-to- 
store in Stockholm where I am work- 
now 
On this occasion I want to thank you very 
for all the help and good ideas you 
given me in DISPLAY WORLD and 
ust say I appreciate also very much your 
interesting articles which I hardly 
ld like to miss since this is the only 
vay | have to keep myself informed about 
the latest researches in the display line. 
Willi Gasche, Modehuset “Regent”, Stock- 


n, Sweden. 


want to tell you how much I hke your 
ine, Everyone tells us how beautiful our 
ws are and how much nicer they are; 
ink they have improved since | take your 
gazine —also we sell a lot more things 
m our window.—Mrs. Mathews, Garfield 
wer Shop, Terre Haute, Ind 
inelosed please find a check so that my 
ime may be included on the list of sub- 
ibers for your splendid magazine. I shall 
oking forward to renewing my acquain- 
with DISPLAY WORLD. 
came to the United States from Europe 
South America in 1941 and have been 
Michaels Brothers, where I am display 
nager for the ten stores in New York and 
New Jersey, since 1942.—Martin Johr, Mich- 
iels Brothers, New York City 


[here have been several changes since | 

t wrote you. First, my subscription to DIS- 

\Y WORLD was renewed as a Christmas 

ent—one of the ones I appreciated. 

Secondly, | have moved from Brantford to 

gston where I have taken over the dis- 

s for Bibby’s Men’s Store. 

Vill you please change my address? I am 

sure if my last issue came direct to the 

or was re-addressed from Brantford, 

e boss got hold of it and it was at 

a week before I discovered it had 

1, so in future I will have it sent to 

me address and then I will be sure 

will get it... . Not that I mind the 

g it, but I don’t want to run the 

being mislaid entirely. DISPLAY 

LD contains too many good ideas for 
ippen. 

ght say that my lighting problem has 

re or less solved, as we have our 

ver generator here and with most of 

er stores suffering from the power 

my windows do get more than 

ire of attention—Merril] Kinsey, 

Ont., Canada. 
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pays 


beautiful...dramatic!”’ 





George H. Hettinger, Display Director 
GOLDSMITH'S 


Memphis, Tennessee 


"The Beau Monde 
manikins filled our 
requirements of a fashion-right 
figure that would be versatile 
enough for any type of garment. 

We have used them for lingerie, 
fashions, brides and evening wear. 





Beau Monde manikins have the grace 
and brilliance of a beautiful 
diamond. They are poised for any 
setting and with their beautiful, 
soft make-up take naturally to 
dramatic presentations." 


MIDWEST DISPLAY EQUIP. CORP. 


yx Bom Colethy a38 15 35 ST. LOUIS, MISSOURI 
MR. VERN ZELLER, exclusive Korrect-Way distributor 


























No. 1150 Chicken Little 
and Little Chix 


Large chick in white flock, 
size 16" x 18" .. . small chicks 
flocked in yellow, size 7" x 9" 

. red beaks ... green 
bases . . . masonite construc- 
tion . . . Set of 4— 


$15.95 


GHD 


PORTSMOUTH, OHIO 























/ SD, 
ow letter co. 


INCORPORATED 


151 W. 18th St. @ New York City I! 


STUDY NN 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc- 
tions in your own windows and 
learn while you earn. 

Largest and aldest school of its kind. 
Founded in 1905 


Write for literature. 


THE KOESTER SCHOOL 


Kimball Bldg. 25 E. Jackson Blvd. 
Chicago 4, Ill. 


















f EVERYTHING FOR DISPLAY || 
JOS. E. PODGOR CO., Inc. 







| 
Complete Display Suppliers | 
- 618 MARKET ST. PHILADELPHIA 6, PA. | 











100 


Mink Coats 


twee oe 


SOM sheet 


Sanrt tar Dew on6 oil Spcingt these witeeenen 


All-Occasien Frocks 5.00 


PPEriiiiresi iy 





Write for our illustrated folder DS-| 
entitled ‘Selling Through Suggestion’ 


ACR. 


x |BULLETIN COMPANY 


more PROFIT 


with the 


ALL NEW 


— 


| 57 EAST 12™ STREET 
NEW YORK 3, N.Y. 





























K10 CUTAWL 


e Faster Cutting 
e Easier Operating 
e Longer Life 
Write for catalog and FREE booklet of 
display ideas! 
INTERNATIONAL REGISTER CO. 
2622 W. Washington Blvd. 
Dept. 39-W, Chicago 12, Ill. 


FOR ALL CUTOUT WORK 
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Malley’s Anniversary 


HE original store of Edw. Malley Com- 
pany was founded in New Haven, Conn., 
back in 1852 and hence 1949 is the firm’s 


In planning win- 


ninety-seventh anniversary. 
celebration, 


dow displays to use for the 
Arthur J. Harper, display manager, and his 
staff decided to base them on = scenes and 


settings from Old New Haven 
Accordingly for the complete 
blow-ups were 


battery of 
famous 


windows, made of 


landmarks taken from pictures that are part 
of the Malley collection of photographs de- 
picting scenes and events in New Haven since 
the store’s doors were first opened. 

photographs showed the 
Row” which housed well 
known residents of the city. A section of this 
shown in the first 


One of these 


famous “Quality 


picture enlarged as 
illustration and mounted on an 
background atmosphere. Beside it were posed 


was 
easel for 
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mannequins, dressed in clothing which 

been willed to Malley’s by the occupants 

ne of the homes on the original “Quality 

A placard in the foreground ex- 

ned that the materials in the garments 

e purchased in Malley’s first building. 

’robably the most effective display 

t used in the large corner window, having 

etting patterned after a Currier & Ives 

ting party. A life-size papier mache horse 

an actual were before the 

kground painting of the skating scene, a 

siderable illusion of depth being produced. 

\Mannequins were garbed in the apparel of the 

rly 1850s and carried “Glastonbury” skates. 

\ papier mache dog was seen trotting along 
through the snow beside the sleigh 


sleigh used 


Plastics Manufacturer Issues 
Booklet On Signs 

\ 16-page booklet called “Plexiglas for 
offers many new in sign 
design of interest to sales and advertising 
executives, display directors, sign manutac- 
turers and plastic fabricators. An enclosure 
summarizes the Underwriters’ Laboratories’ 
recent report approving this acrylic plastic 


Signs 


concepts in 


for use in electric signs. 


The 8-% by 1ll-inch booklet pictures 20 
iew “Plexiglas” signs, ranging from large 
sutdoor displays to small point-of-sale 


leading 
their 


panels that are being used by 


tional advertisers It describes 


lesign, gives dimensions and_ explains 
methods of illumination and _ fabrication. 
These examples suggest uses of the plastic 


lettering; with surfaces 
painted in translucent or opaque colors; in 
with unlighted, and 


edge-lighted by fluorescent tubes. 


with embossed 


combination metals; 


The booklet also shows installation details 
store-front nearly 


sign 


a super-market 


80 feet long. Copies are available on re¢ 
rest to the Plastics Department, Rohm & 
Haas Company, Philadelphia 5 


Display Institute Features 
Spring Open House 

On the first morning of spring, Monday, 
March 21, the students of the National Dis- 
play Institute, 617 Chestnut street, Phila- 
lelphia, will stage their first annual spring 
The event, which is open to 
splaymen and business will feature 
vindow designs for the four seasons of the 


en house. 


men, 


i 
prepared by the 
students in cooperation with the faculty of 
Institute and are being 
irc Bieler, of Bonwit Teller 
tladelphia, for selection of the best de- 
Another feature of the open 
be exhibits and demonstrations of 
ier mache, silk screen, and 
edball” work. 
invitation to the open 
ed to all interested in display. 


Windows are being 


M Company, 


house 


showcard, 


house 1s ex- 











Don’t forget—send in your news 
tems about all happenings in the 
display field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 








was | 


submitted to | 
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beautiful...dramatic!”’ 


George H. Hettinger, Display Director 
GOLDSMITH'S 


Memphis, Tennessee 


"The Beau Monde 
manikins filled our 
requirements of a fashion-right 
figure that would be versatile 
enough for any type of garment. 

We have used them for lingerie, 
fashions, brides and evening wear. 





Beau Monde manikins have the grace 
and brilliance of a beautiful 
diamond. They are poised for any 
setting and with their beautiful, 
soft make-up take naturally to 
dramatic presentations." 








papain 

















MANY STORES are preparing for the days 
ahead by with CURVO WALL- 
BOARD. Curvo is ideal for permanent or semi- 


remodeling 
installations in the windows and 
throughout the store interior. Available in three 
8-ft. high. 


Curvo possibilities now — write today for free 


permanent 


basic curved shapes, Investigate 


catalog and sample. 















GREGGORY, Inc. 


2929 S. WABASH AVE. 
CHICAGO 16, ILL. 








USE 





Trademark Reg. U. S. Pat. Off. 


ON YOUR FLOORS 





No. I—Flat Wood 


Flakes 


Also Kubes, Chips, Sand, scatter Grass, 
Pearl Chips, ete. Latest spring colors 
now available. Good for creating almost 
any kind of scene for exterior or in- 
terior displays. from 
Easy to handle 


no experience necessary. 


NATIONAL SAWDUST CO., INC. 


Display Dept. 
65 N. 6TH ST., BROOKLYN II, 


Leading 
coast to coast use them. 


stores 


N. Y. 
Write for New 1949 Catalogue 
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Display 
orld 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

] Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 

Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 

Display Furniture 
Display Letters 
Display Racks 

Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 

Flags and Banners 
Foils 

Glass Specialties 

Grass Mats 

Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Mannequins 

Metal Sheets 

Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings 

Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plaques (Window) 
Plastics 

Price Cards—Tickets 
Price Ticket Holders 
Ribbons 

Sale Banners 

Show Card Colors 
Show Cards 

Show Case Lighting 
Show Cases 

Store Designing 

Socks— Window 

Store Equipment 
Signs—Brass—Bronze 
Signs—Card Holders 
Signs—Electric 

Sign Printing Machines 
Sleeve Forms 

Store Fronts 

Tackers 

Time Switches 
Turntables 

Veneers (Imitation) 
Wall Board 

Wigs 

Window Lighting 

C) Do you wish a copy of their catalogue? 
{] Do you plan to remodel your store soon? 
[] Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 
CINCINNATI, OHIO 


J 


IN000oKe 
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r 
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t 
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OOO000000 
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DISPLAY WORLD 


DISPLAY IN MEN'S 
WEAR PROMOTION 
[Continued from page 51) 
service, perhaps more comfort, and then 
people will pa\ their good money for ‘it. 

Your greatest interest should be people— 
and people are more interested in people 
than anything else. (Second, food; third, 
shelter; fourth, apparel, and fifth, entertain- 
ment.) \ retailer must like people, and 
bring them benefits; the more benefits he 
brings through the goods and. services he 
sells the more successful he can be. 

The human mind thinks in pictures and 
not words. When I say “leg” or “dog” you 
think of how it looks, not how it is spelled 
Your copy is merely to build a mental pic- 
ture. Watch your copy, don't be an English 
teacher, be a builder of mental pictures. Ii 
you want to sell goods, create a desire for 
the customer to get into that picture—quick. 

So in fashion promotion we deal entirely 
with people and we must build pictures. 
Let's try just one little example of a fashion 
idea. Many times I[ hear retailers say, “You 
know in the men’s wear business it’s 
different; we can't do much because men’s 
stvles stay the same drab old things 
like blue, gray and brown for suits, hats, 
etc.” When a person tells me that I say 
to myself, “It's too bad he is in the retail 
promotion business; he should be a mech 
anic or farmer.” 

Let’s take the old staple color for men 
blue. Think hard now. What does it do 
for your The fact ts, you look good in 
blue. And so we almost hit a copy line: “You 
Look Good in Blue!” Ask ourselves is that 
the best way we can say it—what is better? 
So we have, “Look Your Best in Blue”. Now 
we say, why? And to make a long story short 
we find that most men do. So we add to the 
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headline “Most Men Do”. And who 
concerned whether we do look our best o 
not, It’s the wife or sweetie (both ar 
sweeties) so we say in down-to-earth word 
“Most Men Do (ask your sweetie).” § 
much for the headline. Now let's try t 
discover how to sell more with the idea—not 
just the suit or overcoat, but accessories 
and furnishings. We find in our experiences 
that decorative designers have a formula 
It's simple . . . a dark, a light with a bright 
Of course in right proportions and design 
and composition. With this we add_ for 
authority. “Designers have a formula . 
here it is: A Dark (the blue suit) A Light 
(the shirt) A Bright (the tie)”. 

Next, we tell of additional facts that are 
important to completing the picture. The 
fabrics, the tailor, the styles—and of course 
the prices. 

Next ... we take this from a two dimen- 
sional picture (the ad) to one of three 
dimensions (the displays). These are even 
more difficult to do  right—need more 
thought, experience, time and effort. I will 
illustrate only a few roughs again, created 
to assist you to see that the techniques can 
and should be different, simple, practical, as 
compared to your regular clothing display 
showings, both in the windows and in _ the 
store. 

In my estimation too Many stores get ina 
rut with their displays. They try to sell a 
fashion idea with an old technique, an old 
look, the same arrangement, same setting, ° 
same fixtures. I suggest when when you are 
really going to make the people look—stop 
and buy, you think and do in terms of what 
you are after. No store in my estimation 
has yet done an adequate merchandise pre- 
sentation job in windows and. _ store. 

If you do a blue promotion or any other 








—Prince Charming kneels before his Valentine Day choice and offers her jewels in this display 

by Russell Kehrt, Jenny's, Cincinnati. The lady is seated on mossy boulders before a gian 

three-dimensional heart trimmed with orchids and spring flowers. The figure of the princ: 
was made of papier mache in the specialty shop's display department— 
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d fashion idea be sure it’s good, be sure 
have the goods, don’t risk a speculative 
hion, select a good “Best Seller” fashion. 
a good job—be sure it’s good—then keep 
ount of results. Does it stop three or five 
ten more people of every hundred that 
ss? Do your spot and departmental dis- 
iys stop one or five or ten more out of a 
ndred who pass? If they do they are im- 
ved—keep it up. 
Now, too, be sure your sales people sell 
re of the people who stop—and don't 
ime good ads or display if sales people 
in't close the sale. Do more sales training. 
our advertising must be good; 
ist be good; give each the right proportion 
the budget—not on last year’s record 
what you want to do now. Don't 
have feudal planning; be sure all promotion 
activities are working together—if not, you 
lose. Don’t worry about which comes first, 
the chicken or the egg’—the ad or the dis- 
play. Let it be either, then dovetail the idea 
and plan. 


displays 


but on 


promotion is without real 
reason or objective. It’s because “We have 
to have an ad or change the window”. Such 
is plain waste. 


Too much 


Be patient and teach all your objectives to 
concerned—in volume, by 
departments, by days or months. 


those items, by 
Give each 
a part. Be sure they know what it is and 


how to do it. Be sure it’s done on time, at 


the right cost. Get your plans on paper 
early, many weeks in advance; revise as 
needed. Teach your people retail] arithmetic 


and how they can contribute to improve it. 
[ mean not only volume but best sellers. How 
to arrange goods for best customer observa- 
tion and selection. Better control by sizes 
per square foot, better turnover, and most of 
all lower cost per transaction. 

Departmental arrangements and showing 
of goods 1s more important than ever. The 
old idea of inventory control is still good but 
bookkeeping control alone is old-fashioned 
You must be able to see goods by best sellers 
sizes, colors, etc. This helps to 
most of what you sell 
most; 30 per cent of your items do about 70 
Shirts alone are not 
it’s style, color, collar styles, sizes, 


in styles, 
know if you have 
per cent of volume. 
enough 
sleeve lengths, cuff styles, price lines. Watch 
the best sellers: more of them. Get 
more of your working capital in best sellers. 

Remember, 

stock. 


have 


sellers are most 


Management 


slow always 


is usually too busy 


with problems, emergencies, and slow sellers 
what best Appoint a 
ice-president in charge of best 
w your 100 best sellers. Are they out 
stock 25 per cent of the year—do you 
we 


know sellers are. 


sellers”. 


Selling is our No. 1 job if we are to keep 


duction at present levels. Selling precedes 


luction—you don’t need another dozen 
you don’t order unless you sell. So fac- 
get orders as retailers sell. Teach 


people how wonderful it is to sell; it’s 
\ girl or boy in eight 

rs can easily sell enough to create 40 to 
Think of what that 
ns in a day, a month, a 


cat profession 
ours of production 
vear at youl 
and at all stores 


e last 3 feet that count most; all 
eering production, styling, planning 
when the customer comes near the 


we fail in our selling job 
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GOLDSMITH'S 


Memphis, Tennessee 


"The Beau Monde 





requirements of a fashion-right 
figure that would be versatile 

enough for any type of garment. 
We have used them for lingerie, 


and brilliance of a beautiful 


soft make-up take naturally to 
dramatic presentations." 





Ftd 





manikins filled our 


diamond. They are poised for any 
setting and with their beautiful, 


fashions, brides and evening wear. 


Beau Monde manikins have the grace 


sen ae 


George H. Hettinger, Display Director 














Swim For Health Posters 
Offered Gratis 

The Swim for Health Association, 60 East 
42nd street, New York City 17, is offering 
official Swim for Health Week posters tor 
display Printed in 
four colors, 17 inches 


purposes at no charge. 

the posters are 14 by 
in size and show a family at a swimming 
pool. Dates for the 


June 20-25 


Clinton Clark Views 
Naval Maneuvers 

Clinton Clark, account executive 
L. Stensgaard & 
also operator of the “Rocket Express” mono- 
rail train attraction for retail stores, recently 
enjoyed a privilege which falls to the lot of 


week have been set for 


with W. 


\ssociates, Chicago, and 


but few civilians. Clark was among a group 
of press, radio and magazine correspondents 
invited to view naval air maneuvers in the 
Caribbean 

He was flown in the DC-3 of Admiral 
Whitehead from Glenview Air Station, near 
boarded the 


four days ot 


Chicago, to Pensacola where he 
USS Cabot; a carrier. \fte1 
thrilling manuevers at sea the Cabot put in 
at Havana, where the group and many navy 


notables were entertained at a reception at 
the United States embassy. 

Leaving Havana by plane, Clark stopped 
at Miami for a short visit with his mother 
and brother before returning to 
He has several rolls of colored motion pic- 
tures aS a memento of an unusual cruise and 


navv can do with 


Chicago 


a reminder of what the 


its Air Reserve squadrons 
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To HELP You WiTH Your 
DISPLAY PROBLEMS 


Color transparencies and photo 
enlargements made to ANY SIZE. 


Send brochure of California 
Subjects on your business letterhead,’ 





es ont mt 


/ 
Poa ed } | 
BELL PHOTO & DISPLAY ° 346 CLAY ST *LOS ANGELES | 
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Opportunity Exchange 


FOR SALE 
FE sah WONDERLAND” FOR SALE CHEAP SALESMEN 


A complete story with action 
and color. Use separately in 1948 CHRISTMAS DISPLAYS We have a complete 








9 windows or assemble into 1 superb line of Display 
corner window. Santa is used : 
in the theme. Designed to use by Units and seek repre 
with or without merchandise. . sentatives 1n 
Particulars and photos on re- ZARIA of New York City - 
quest. Canada, Hawaii, and 
H. Wheeler Used only one month this past Xmas. In perfect condition. U. S. Possessions. 
Electric Power Board Units include 3 Lady Reindeer, 1 Angel Lady and Sleigh, 
of Chattanooga 2 Candle Ladies and birds, 1 Jack Frost, and 1 Icicle Lady. Address Box 2SSP 
Chattanooga, Tennessee Will be wrapped and packed for shipment. Photos of Care of DISPLAY WORLD 








displays sent on request. Will sell complete for less than 








a 4 a -101n~< ‘em 7) 4 y De 
ereeasos WANTED < Whalew half the original price. F.O.B. York, Pa nine Mii. Seeiies 
and Showcard Writer—1l6 years’ ex 


Trimmer. Backgrounds ladies 4 
specialty — R. T. W. Experienced $350.00 perience, looks for placing as dis- 


i 
in creating sales appealing win playman, etc., in big store in 
Pennsylvania or New Jersey. 


dows Better type shops preferred ) 
Letters to: JO THIMANN 
MARTIN PICKER J A * K S ’ York, Pa. Kaldebornweg 14, Heerlen, Holland 
158 Pennsylvania Ave. You know: The Land of the 


wooden shoes. 


Brooklyn 7, N. Y., Hyacinth 8-5210 














MANUFACTURERS DISPLAY JOBBERS WANTED LIQUIDATING 


CLOSE OUT 
10 Gross Angel Fish—Base metal, FOR SEASONAL DECORATIVES, DESIGNED Large inventory of wood turn- 


og «lil Rie oh Mla Bl cscs EXCLUSIVELY FOR JOBBERS ings, balls, bases, dowels, army 


Dark blue, cerise chartreuse 
$5.00 per dozen tent pins, Czecho glass u-drops, 


Gross’ Butterflies—Base metal Spring Line Now Ready! 


luminous paper, all size beads 


i2"x1 chenille covered body, 

ee i a THE PERFECT LINE FOR JOBBER DISTRIBUTION in glass and wood, ete. 

colors: Dark blue, ice blue, cerise . : ; 

ch ‘use k, gol " purple. O te - of Mache Se -e, Papier Mache, Hand 

$4.00. per dozen.” tetas oe — we : SS ee sno na Myron G. Conn Co. 

All Orders C.O.D. er eca ie see pera ; ha 210 E. 34th St., New York Cit 

F.0.B. Brooklyn, N. Y. as well as the staple items —better and less expensive " ie City 

Address Box 3 PM than ever before. Write on your letterhead for a free set MU 4-7961 

Care of DISPLAY WORLD of 8 x 10 photos of the new 1949 Summer Line 














ASSOCIATED DISPLAYS 
SALESMEN Leaders in new display techniques! WANTED 


Exclusive Line 54 Graham Ave. Brooklyn 6, N. Y. . a 
EV 7-6108 Young man tor window trim- 


To a ver select grou of i isi i 
y g p ming and advertising in De- 


salesmen we offer our ex- 








ti | li f di | troit area store. State age, 
ceptiona ine o ispla : ‘ : . 
. : itis CAREER BUILDERS Window Trimmer Available Now— experience and salary expected. 
novelties. If accepted, you A Placement Agency specializing 18 VIS eED: MIMMINS WOMER, Men, 
will h th bas f in trained Personnel for the Dis iigae rt A seg Rares! 
1 ave lay ‘ ) c y packKgro das, g ( < 

‘ J ‘ ——— — play Geld. writing. Have references, and Address Box 3 AC 
its kind in the territories FRANKLYN C. WISKOW, Lic. photos, married ; = . See 

° P. R. WORSLEY Care of DISPLAY WORLD 
assigned to you. 35 West 53rd St., New York 19, i} ¢ . . 

Plaza 7-6385 216 Topeka Avenue, Topeka, Kan. 














High sales record essen- 
tial. Give full details. 








SALESMEN AND JOBBERS WINDOW TRIMMER 
Address Box 4 BB Large department store in cen- 
Care of We offer vou the year's best line of mannequins, just recently tral Nebraska desires services 


DISPLAY WORLD styled and sculptured by one of the country’s leading displaymen. of a first assistant and dis- 


play man Must be able to 


Large orders now being placed by the country’s finest stores. i b : 
I : ‘ write cards. Wonderful op- 








Good deliveries; reasonably priced portunity for development. in 
Home Study—Lessons In Window display field. Give full details 
Display—Newly revised and en- Write at once, stating volume done and territory covered of experience and references 
larged. A practical, low-prieed in first letter. 


course covering all phases of the 
subject. Over 500 pages with 1000 

detail drawings to show you “how.” Address BOX 3 AB Wolbach’s Inc 
Of value to the experienced trim- . i 


mer of beginner. Write for circulars. Care of DISPLAY WORLD 
W. H. Bates, Box D, Ellsworth, Il. DEARE SEBS, Tene. 
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WANTED 
ve partner experienced in the 
ifacture of artificial flowers 
set pieces wi anted. Old estab- 
display firm in middle west. 
ly rated. 
Address BOX 3 AG 
Care of DISPLAY WORLD 








USED 
SIGN MACHINE 
WANTED 


Line-o-scribe or other type 
ing metal and large wood 
letters. Capacity up to 14x22 
inch signs or larger. State 
make, model, type styles and 
ther mecessary equipment. 
What 1s your lowest asked 
price ? 


Address Box 3 BW 


Care of DISPLAY WORLD 


SALESMEN — DISTRIBUTORS — AGENTS 
GLOWPLEX PLASTIC LETTERS 


offer 


New Display Effects! 


New Prospects! 


you 


New Profits! 


Write now for details on Special Sample Offer 


Continental Plastics, Inc. 


824 Arch Street 


Philadelphia 7, Pa. 














SALESMAN WANTED 


We have the most complete line of 
skirt, slack and dress racks f 
perfect sideline for those who are 
selling display fixtures. Commis- 
sion basis. State territories. 


Address BOX 3 SD 
Care of DISPLAY WORLD 


SOUTHERN STATES — NEW ENGLAND 


Protected territory open for 


top man with following to 


represent California’s largest and oldest display fixture and 


decorative manutacturer. 


No objection to carrying non- 


conflicting side lines. Wonderful opportunity for right man 


GRANT & SONS 
921 So. Los Angeles St., Los Angeles 15, Calif. 


DISPLAY 
DIRECTOR 


Architectural back- 
ground, creative, in- 
ventive, experienced 


shop oper. cost cutting. 
Construction and dis- 
play: windows, inter- 
iors, exhibits, props, 
store layout, color, light 
compositions, is look- 
ing for First class con- 


nection. 
Salary Minium 


$5,200.00 
Address Box KBJN 


Care of DISPLAY WORLD 














WANTED 


Beautiful 
Nativity Christmas 
Display 
| large corner window Must 
be in good condition. Photos 


promptly returned 


\ddress BOX 3 PB 
of DISPLAY WORLD 


EXPANDING 


Well established decorator on 
the East coast is expanding to 
include full line of display 
materials and equipment. 


Showroom and_= salesmen on 
road. Send complete informa- 
tion — Jobber prices, catalogs, 
samples, etc. 


Address Box 3 HA 


Care of DISPLAY WORLD 


WE WILL PAY UP TO 
$150 A WEEK 


For one week each month in the 
year and all expenses to and from 
where you live to a small town in 
West psn 

For a top grade window trimmer 
and show ¢ card writer of men’s and 
women’s wear and shoes. 

The person we think can do us 
a satistactory job MUST BE NOW 
EMPLOYED 

DEVOTE SIX DAYS A MONTH 
WITH US AND THE REST OF 
THE MONTH WITH THE PO- 
SITION HE NOW HAS. 


Address BOX 3 WV 
Care of DISPLAY WORLD 


Assistant to Display 


Manager 

24 YEARS’ EXPERIENCE IN 
THE DISPLAY FIELD. WOULD 
DESIRE PLACE ON DISPLAY 
STAFF, TO ASSIST IN CREAT- 
ING AND CONSTRUCTING EX- 
CLUSIVE DISPLAY UNITS. 
CAPABLE OF SCULPTURING 
ANY DESIRED OBJECT, FROM 
PAPIER MACHE OR OTHER 
MATERIALS. FAMILIAR WITH 
MECH. HOOK UPS. REFER- 
ENCES WILL VERIFY MY 
ABILITY. 


Address Box 3 BB 


Care of DISPLAY WORLD 








CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Kimball Bldg., 25 E. Jackson Blvd., 
Chicago 4, Ill. 











SALESMAN WANTED 


\ggressive for complete, well-es 
shed plastic hanger line. A 
tories open. Commission. Write 
tull particulars. 


\ddress BOX 3 AE 
Care of DISPLAY WORLD 

















WANTED — Display Trainees 


rge National Department Store 
Chain will employ men between the 
ages of 25 and 45, interested in dis- 
play work. Applicant must be a 
ident in one of the southeastern 
states and be available for transfer 
ther southern cities. Those se- 
ed will be placed on a _ six 
nths’ training program, salary 
mensurate with qualifications. 
ay experience not required but 
¢ helpful toward more rapid 
gress, Write letter of applica- 
in own hand writing giving 
educational background, pre- 
S experience, etc. 


Address BOX 13LF 
re of DISPLAY WORLD 


} 


POSITION WANTED 


,DOW TRIMMER AND CARD 
TER 27 YEARS IN DEPT. 
RE AND SPECIALTY DIS- 
YS CAPABLE OF CON- 
*"RUCTING ANY TYPE OF 
SACK GROUND, FROM MATE- 
RIALS AVAILABLE. WOULD 
LIKE TO LOCATE WEST OF 
MISS. RIVER. CITY NOT OVER 
100,000. CAN FURNISH BEST OF 
REFERENCES. 


Address Box 3 CC 


Care of DISPLAY WORLD 








CLOSEOUT! 


Electric Turntables 
110 V. AC. 


$2.74 each 
net in quantities of 1,000 
F.O.B. Brooklyn, N. Y. 
Seder-Hopkins Mfg. 
Corp. 
1133 Broadway, N. Y. 10, N. Y. 


Capacity 3 Ibs. 





WANTE D 


DISPLAY 
DESIGNER 


with architectural and art 
background, also display 
experience. Promising fu- 
ture with leading decora- 
tive display firm. 


Address Box 2XX 


Care of DISPLAY WORLD 














piv WANTED who calls 
play jobbers. Com- 

of y ;” tubular standard 

ir chrome pedestals 5” and 
flanges, 6” to 24” high. 

ke other items for your 
Comm. basis. M. OLSHAN, 
Madison St., New York City 2. 





REPRESENTATIVE WANTED 


Our summer and fall line of unusual display items can make an 


appreciable increase in your 


earnings. 
volume demand by chains and 


This line is in special 


large store groups, and is an 


absolute necessity as the display year progresses into the winter. 


Commissions are the best in 


industry. As a sideline our 


items are most attractive and profitable. Write for territory and 


details 


Address BOX 3 LW 
Care of DISPLAY WORLD 


SALESMEN 


Manutacturer of wood carvings, 
whose products have been widely 
accepted among the Eastern stores, 
has openings in Midwest, South 
and Coast. May be carried as 
sideline. Photographs only. Very 
reasonably priced, fast selling 
items Exclusive line, full terri- 
torial protection. Only high calibre 
men with good following apply. 


Address Box YW 


Care of DISPLAY WORLD 
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(— This lamp is not capable of producing a genie, 
but it has produced valuable, modern display 


research facts! 
In an interior display test with a lamp as the subject, 
the Pilot Study in Display Research, conducted by 

| the New York University School of Retailing, 


—— 


and sponsored by N. A. D. |.—revealed that a lamp 
displayed against a background, as if it were in 
actual use ...stopped 16% more shoppers than a 
lamp in a raised position at right angles to the 
passer’s eye... and stopped 26% more shoppers 
than a lamp displayed on the flat surface of a table. 


This is only one of many display facts uncovered 

by the Pilot Study ... facts that can aid your store in 
increasing the selling power of its displays. 

By investing one-third of your store promotional 


facts 
prove it 


u ur copy of the informative N. A. D. I., Visual Merchandising dollar in good display, you can increase traffic and 
Series, Report No. 1 today, at the pre-publication price ia i i 
; Vv : ffectiv 
of $5.00, a savings of $2.50. Write to N. A. D. I., olume For no other media sndiasnltasiiineaninientincge 
11 East Walton Place, Chicago, Illinois. GOOD DISPLAY AT THE POINT OF PURCHASE! 
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Al\ of DISPLAY INDUSTRIES 


11 EAST WALTON PLACE, CHICAGO, ILLINOIS 


NATIONAL ASSOCIATION ‘ila 


PRESENTATION 


Subtle Flattery. ee is the secret of their charm. Skillfully decorated in a technique that keeps features 


in soft focus and delicately compliments new shades and styles of ladies’ apparel. These new mannequins 


by Darling have all the necessary requirements for smart display of present and future fashions—Short 

. ; | pta) I 

brushed-up hair-dos for perky new hats —Full bosomed torsos augment plunging neck lines — perfectly 
| | 2 | ain; I : 

proportioned legs compliment the shorter skirt—and lighter shades of finish blend with soft new colors 


of fabrics. Illustrated are only three of the forty-eight available. 


“oo one dependable source for everything in display equipment, 


For complete information see your Darling Displays Distributor or Visit our Displayroom:: 
New York, 47 West 34th Street; Chicago, 222 West Adams Street; Los Angeles Office, 3114 Wet 


Voth Street. (Telephone TWinoaks 8234). L. A. Darling Company, Bronson, Michigan. 





